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January 9, 2025

NORTH BRANCH INDEPENDENT SCHOOL DISTRICT NO. 138
NORTH BRANCH AREA EDUCATION CENTER, BOARD ROOM, ROOM C120

38705 GRAND AVENUE
NORTH BRANCH, MN 55056

ORGANIZATIONAL SCHOOL BOARD MEETING
JANUARY 9, 2025

5:30 PM

AGENDA

I. Call to Order
II. Roll Call
III. Pledge of Allegiance
IV. Oath of Office
V. Proclamation of the School Board Code of Ethics
VI. Consider Nomination and Election of Officers (all votes are public)

A. Chair - 2024 - MacMillan
B. Vice Chair - 2024 - Grovender
C. Clerk - 2024 - Naegele
D. Treasurer - 2024 - LaValla

VII. Consider Setting of Board Salary
A. Officers: Chair: $800 annually; Vice Chair and Clerk: $500 annually; Treasurer: 

$300 annually
B. Currently $60 per Meeting and $125 for an all day meeting (four hours or more)

VIII. Consider Designation of Official Newspaper
IX. Consider Appointment of Law Firm - Kennedy & Graven, Chartered and other legal

support as needed
X. Consider Designation of Official Depositories - Wells Fargo Bank, Associated Bank, 

MN Trust Bank, and Neighborhood National Bank
XI. Consider Delegation of Authority to Make Electronic Funds Transfers on Behalf of 

the School District. Designate Todd Tetzlaff, Jenna Battaglia, Jennifer Thompson, 
Christine Lundgren, and Angela Nelson

XII. Consider Board Meeting Dates
XIII. Consider Appointment of Board Committee Representatives
XIV. Consider Authorization, if needed, to use current check signer plate until new plate 

is processed
XV. Consider Resolution Providing Limited Authorization for the 

Superintendent and Director of Finance and Human Resources to Sign 
Contracts

XVI. Adoption of School Board Policy Book
XVII. Adjournment to the Regular Meeting
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SCHOOL BOARD MEMBER OATH OF OFFICE 

 

It is an honor that you were elected to guide the education of our community’s children.  

As you recite the oath of office, you assume a tremendous responsibility as a director of 

our school district with the duties empowered by the Minnesota Legislature.  This power 

puts you and the other members of our school board in the position of being both morally 

and legally responsible for equitable, quality education of every student in the district. 

 

In carrying out this responsibility, you will be asked to fulfill the roles of vision, 

structure, accountability, and advocacy.  In providing vision, the board, with extensive 

participation of the community, envisions the community’s educational future and then 

formulates the goals, defines the outcomes and sets the course for the public schools. 

 

To achieve the vision, the board establishes a structure and creates an environment 

designed to ensure all students the opportunity to attain their maximum potential through 

a sound organizational framework. 

 

Because as a board we must be accountable to the community, we must ensure a 

continuous assessment of student achievement and all conditions affecting the education 

of our children. 

 

As board members, we serve as education’s key advocate on behalf of students and our 

community schools to advance the vision for our schools. 

 

Furthermore, we must strive to work together with the superintendent and staff to lead the 

district toward fulfilling the vision we have created, fostering excellence for every 

student in the areas of academic skills and knowledge, citizenship and personal 

development. 

 

***** 

 

Having signed the acceptance of office and oath of office, I hereby publicly affirm my 

commitment to the oath of office: 

 

I swear/affirm that I will support the Constitution of the United States and of this state, 

and that I will discharge faithfully the duties of the office of school board member of 

Independent School District No. 138 to the best of my judgment and ability. 

 

 

_____________________________________  _____________________ 

                        Board Chair                                                                     Date 

  

_____________________________________  _____________________ 

                           Member                                                                        Date             
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SCHOOL BOARD 

School Board Code of Ethics 209-NB 

North Branch Independent School District No. 138: Policy #209-NB 
Adopted: 2/11/16 
Last Reviewed: 3/9/23, 11/14/24 
Replaced: Policy #8251 Code of Ethics 
Revised: 
Effective: 2/11/16 209-NB School Board Code of Ethics, Page 1 of 4 

 

 

 
I. PURPOSE 

The purpose of this policy is to assist the individual school board member in understanding his or her role 
as part of a school board and in recognizing the contribution that each member must make to develop an 
effective and responsible school board. 

 
II. GENERAL STATEMENT OF POLICY 

 
Each school board member shall follow the code of ethics stated in this policy. 

A. AS A MEMBER OF THE SCHOOL BOARD, I WILL: 
 

1. Attend school board meetings. 

2. Come to the meetings prepared for discussion of the agenda items. 
 

3. Listen to the opinions and views of others (including, but not limited to, other school 
board members, administration, staff, students, and community members). 

4. Vote my conscience after informed discussion, unless I abstain because a conflict of 
interest exists. 

 
5. Support the decision of the school board, even if my position concerning the issue was 

different. 

6. Recognize the integrity of my predecessors and associates and appreciate their work. 
 

7. Be primarily motivated by a desire to provide the best possible education for the 
students of my school district. 

8. Inform myself about the proper duties and functions of a school board member. 
 

B. IN PERFORMING THE PROPER FUNCTIONS OF A SCHOOL BOARD MEMBER, I WILL: 

1. Focus on education policy as much as possible. 

2. Remember my responsibility is to set policy – not to implement policy. 
 

3. Consider myself a trustee of public education and do my best to protect, conserve, and 
advance its progress. 

4. Recognize that my responsibility, exercised through the actions of the school board as 
a whole, is to see that the schools are properly run – not to run them myself. 
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SCHOOL BOARD 

School Board Code of Ethics 209-NB 

North Branch Independent School District No. 138: Policy #209-NB 
Adopted: 2/11/16 
Last Reviewed: 3/9/23, 11/14/24 
Replaced: Policy #8251 Code of Ethics 
Revised: 
Effective: 2/11/16 209-NB School Board Code of Ethics, Page 2 of 4 

 

 

 
5. Work through the superintendent – not over or around the superintendent. 

6. Delegate the implementation of school board decisions to the superintendent. 
 

C. TO MAINTAIN RELATIONS WITH OTHER MEMBERS OF THE SCHOOL BOARD, I WILL: 
 

1. Respect the rights of others to have and express opinions. 

2. Recognize that authority rests with the school board in legal session – not with the 
individual members of the school board except as authorized by law. 

 
3. Make no disparaging remarks, in or out of school board meetings, about other members 

of the school board or their opinions. 

4. Keep an open mind about how I will vote on any proposition until the board has met and 
fully discussed the issue. 

 
5. Make decisions by voting in school board meetings after all sides of debatable questions 

have been presented. 
 

6. Insist that committees be appointed to serve only in an advisory capacity to the school 
board. 

D. IN MEETING MY RESPONSIBILITIES TO MY COMMUNITY, I WILL: 

1. Attempt to appraise and plan for both the present and future educational needs of the 
school district and community. 

 
2. Attempt to obtain adequate financial support for the school district’s programs. 

3. Insist that business transactions of the school district be ethical and open. 
 

4. Strive to uphold my responsibilities and accountability to the taxpayers in my school 
district. 

E. IN WORKING WITH THE SUPERINTENDENT OF SCHOOLS AND STAFF, I WILL: 
 

1. Hold the superintendent responsible for the administration of the school district. 

2. Give the superintendent authority commensurate with his or her responsibilities. 

3. Assure that the school district will be administered by the best professional personnel 
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SCHOOL BOARD 

School Board Code of Ethics 209-NB 

North Branch Independent School District No. 138: Policy #209-NB 
Adopted: 2/11/16 
Last Reviewed: 3/9/23, 11/14/24 
Replaced: Policy #8251 Code of Ethics 
Revised: 
Effective: 2/11/16 209-NB School Board Code of Ethics, Page 3 of 4 

 

 

available. 

4. Consider the recommendation of the superintendent in hiring all employees. 

5. Participate in school board action after considering the recommendation of the 
superintendent and only after the superintendent has furnished adequate information 
supporting the recommendation. 

 
6. Insist the superintendent keep the school board adequately informed at all times. 

 
7. Offer the superintendent counsel and advice. 

8. Recognize the status of the superintendent as the chief executive officer and a non- 
voting, ex officio member of the school board. 

9. Refer all complaints to the proper administrative officer or insist that they be presented 
in writing to the whole school board for proper referral according to the chain of 
command. 

 
10. Present any personal criticisms of employees to the superintendent. 

 
11. Provide support for the superintendent and employees of the school district so they may 

perform their proper functions on a professional level. 

F. IN FULFILLING MY LEGAL OBLIGATIONS AS A SCHOOL BOARD MEMBER, I WILL: 

1. Comply with all federal, state, and local laws relating to my work as a school board 
member. 

 
2. Comply with all school district policies as adopted by the school board. 

3. Abide by all rules and regulations as promulgated by the Minnesota Department of 
Education and other state and federal agencies with jurisdiction over school districts. 

 
4. Recognize that school district business may be legally transacted only in an open 

meeting of the school board. 

5. Avoid conflicts of interest and refrain from using my school board position for personal 
gain. 

 
6. Take no private action that will compromise the school board or administration. 

7. Guard the confidentiality of information that is protected under applicable law. 
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SCHOOL BOARD 

School Board Code of Ethics 209-NB 

North Branch Independent School District No. 138: Policy #209-NB 
Adopted: 2/11/16 
Last Reviewed: 3/9/23, 11/14/24 
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Legal References: Minn. Stat. § 123B.02, Subd. 1 (School District Powers) 

Minn. Stat. § 123B.09 (School Board Powers) 
Minn. Stat. § 123B.143, Subd. 1 (Superintendent) 

 
Cross References: MSBA Service Manual, Chapter 1, School Board Member Code of Ethics 

6



COMPARISON OF RATES OF SCHOOL BOARD PAY FOR 2024 
 

 

School Mileage Brd Reg Mtg Brd Mtg 
½ day 

Brd Mtg 
Over 4 hrs 

Officers 

Chisago Lakes IRS rate $45 for meetings under 3 hours $75 for 
meetings 
lasting 3 

hours 
but less 

than 6 
hours  

$125 for meetings 6 
hours or more 

$600/yr - Chair, Clerk 
$300/yr - Treasurer 
$30 more per meeting for Vice Chair if Chair is absent 

Forest Lake IRS rate    $5,725.50/yr – Chair 
$5,525.50/yr – Vice Chair 
$5,525.50/yr – Clerk 
$5,525.50/yr – Treasurer 
$5,325.50/yr - Directors 

Braham IRS rate $75/board mtgs 
$50/other mtgs up to 4 hours 

$75 for 
meetings 

lasting  
4-8 

hours 

$125  
if over 8 hours 

$800/yr – Chair, Vice Chair, Clerk, and Treasurer 
$600/yr - Directors 

Cambridge IRS rate $250/month $65 
under 4 

hours 

$130 
over 4 hours 

$100/monthly – Chair 
$60/monthly– Clerk 
$60/monthly - Treasurer 

Rush City IRS rate $50  $100 No officer pay 
 

Princeton IRS rate $50 Official standing board 
committee meetings 

$50 per day for MSBA training 

  $550/month-Chair 
$450/month-All other officers 

North Branch IRS rate $60 under 4 hours; $125 over 4 hours $60 
under 4 

hours  
 

$125 
over 4 hours 

 

$800/yr – Chair 
$500/yr – Vice Chair 
$500/yr – Clerk 
$300/yr –Treasurer 
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December 1,2024

North Branch School District #138
Attn; School Board members
38705 Grand Ave
North Branch, MN 55056

Dear members of the North Branch School Board,

Please accept our 2025 bid to become the offrcial newspaper for ttie North Branch School
District. The Isanti/Chisago County Star meets all of the requirements of a legal
newspaper for the North Branch School District as set forth in MN Statute 3311'02.

The Star is distributed free weekly to 8,466 households including 1,550 in the
North Branch School District. Please see the attached CVC Audit for circulation
verification and demographic information.

a

o We post all legal notices to our website www.Isanti-chisagocountystar.com, under

a public notice tab and on the statewide public notice website

www.mnpublicnotice.com, at no additional charge and free to all viewers.

We post all notices in the Star e-edition also on the website at no additional

charge and free to all viewers.

We are the only locally owned newspaper so money spent with us is re-invested

in the area.

'We have 17 full-time andT parttime employees in our Cambridge facility who

put together all of our newspapers with 4 of us living in the North Branch School

District.

Our bid is $1.95 per column inch if you contract with us for one year or $1.85 per column

inch if you contract with us for three years.

We use 7 point type and 9 lines per inch which equates to the index figure of 0.169 for

the 1 year contract or 0.161 for the three year contract.

a

a
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We would prefer legal notices emailed to starlegals@,countystar.com. Our deadline is
noon on Mondays for Thursday publication.

Thank you for the opportunity to bid to become the official newspaper for the North
Branch School District for 2025-2027.We regularly attend your school board meetings
and have a long history of serving the residents of the district. If you have any questions,
please feel free to contact me.

S

J Andres
Group Publisher
IsantïChisago County Star

14
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Office of the Minnesota Secretary of State
Legal Newspaper Status Application

lv[innesota Statutes, Chapter 3 3 I A.02

Must be hled between September I and December 31, each year
Filing Fee: $25.00
Please read the instructions before completing this form.

1 . Current Name and Known Office of Issue Address of Newspaper:

Isanti-Chisago County Star
930 S Cleveland St
Cambridge, MN 55008

2, IF CHANGED list the new name and/or address of known office of issue

Name of Newspaper:

SÏATË OF MINNESOTA
DËPABTMENT OF STATE

FILED

sHP :3 2t24

flþ*'N;^^,
$ecretary of State

Street Address:
(Must be a complete street address)

City State: MN Zrp Code

3. County of Known Office of Issue: (Required)

4. Legal Newspaper Phone Number: (Required)
^ .. l tt'') /, i-/ t

;1-t;{7^ ¡rçr
(Area Code) Phone Number

5. Name and daytime phone number of contact person:

r

..'nfi r\,¿.i.¿, ¿ {/^ 1,',7 -/;j.l
Contact Name Daytime Phone Number

6. Email Address for Official Notices

Enter an email address to which the Secretary of State can forward official notices required by law and other notices

E-MaitAddress

7. This legal newspaper certifies that it has complied with all of the requirements of Minnesota Statutes, section 3314.02.

8. [, the undersigned, certiff that I am signing this document as the person whose signature is required, or as agent of the

person(s) whose signature would be required who has authorized me to sign this document on his/her behalf, or in both
capacities. I further certifu ve completed all required fields, and that the information in this document is true and correct

and in compliance ble chapter of Minnesota Statutes. I understand that by signing this document I am subject to

the penalties of in Section 609.48 as if I had signed this document

.AeÅ./ a ú¿Á/-, ':-, t¿ nl-

Signature Representative (Required) Date

Le gal N ew s pape r A p p I ic at i o n Rev. 7,' 3; 2 0 2,1
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Audit Period: Ju 2023 - June 30,2024

1. Audated Media Platforms

2. Publication lnformation

930 South Cleveland Street
Cambridge, MN 55008
(763) 689-1181

EMAI L: jeff@northstarmedia.net

www, isanti-chisagocou ntysta r.com

lsanti-Chisago County Star

Print Publication
Website:
Social Media:

Average Net Circulation :

Average Website Users:

Average Facebook Followers:
Average X (Twitter) Followers:

8,397 (Print Edition)

49,975
3,327
972

lsanti-Chisago County Star - Total Gross Contacts

CVC Estimated Edition Readership: 14,t47
Total DigitalContacts: 54,274

Total Estimated Gross Contacts: 68,42L*
rTotal gross contacts include CVC estimated edition readership, website unique users, social media followers, and opened e-newsletter
contacts. Total gross contact estimates can include significant audience duplication. There was no attempt made to elÍminate any

dupl¡cation that may exist.

Number of Editions: One

Format / Average Page Count: Tabloid / 18 Pages

Circulation Cycle: Weekly
Ownership: Northstar Media, lnc,

Year Established: 1915

Publication Type: Community Newspaper
100% Controlled / <1% Paid / 0% Sponsor Paid

Content: 50% Advertisine / 5O% Editorial

Primary Delivery Methods: 88% Carrier Delivery /<1%Mail / t2%Controlled Bulk

Annual Mail Subscription Rate: SfSe.OO

lnsert Zoning Available: No

CVC Member Number: 0t-4409
DMA:

Audit Funded

Minneapolis, MN

Publisher

VERIFICATION
ÇIRCULATION

COUNCIL
www.cvcaudit.com

3L4-966-77Lr www.cvcoudit.com
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VERIFICATION

COUNCIL
3. Rate Card and Mechanical Data

4. Contact lnformation

Rate Card Effective Date
Mechanical Data:

Open Rate:

lnsert Open Rate:

Classified Rate:

Deadline Day & Time:

November 1,,2024
Síx (6) columns X 16" column depth
Full page: 10.3" wide X 16" depth.
Local: 511.65 per column inch
National: 511.65 per column inch

S¿g.oO per thousand

510.80 per column inch
Tuesday by 4 PM

Additional rates may be available from the publisher.

Publisher:
Advertising:
Circulation:

Jeff Andres
Kellle Champíon

Scott Kittleson

EMAI L: jeff@northstarmedia.net
EMAI L: sales@countystar.com
EMAI L: circulation@countystar.com

VERIFICATION
CIRCULA ION

COUNCIL
www.cvcaudit.com

31.4-966-77LI www.cvcoudit.com
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VERIFICATION

COUNCI

CIRCULATION

5. Aud¡ted c¡ Distribution and Net Press Avera - Print Edition
O/C Account Number: 01-4409 Thursday lsanti-Chisago County Star

Cambridge, MN

Audit Period Summary
Average Net Circulation
Average Gross Distribution
Average Net Press Run

(s-H)
(s-F)

(s-A)

8,397
8,478
8,488

Audit Period Detail
A. Average Net Press Run

B. Office / File

C. Controlled Distribution
1. Carrier Delivery

2. Bulk Delivery / Demand Distribution
3. Mail
4. Requestor Mail
5. Waiting Rooms

6. Hotels

7. Events, Fairs, Festivals and Trade Shows

8. Education

9. Restock & Office Service

Total Average Controlled Distribution
Controlled Returns

TOTAL AVERAGE CONTROLLED CI RCU LATION

D. Paid Distribution
1. Carrier Delivery
2. Single Copy
3. Mail
4. Waiting Room

5. Hotels
6. Education
7. Restock & Office Service

Total Average Paid Distribution
Paid Returns

TOTAL AVERAGE PAI D CI RCULATION

E, Sponsored / Voluntary Paid Distribution
1. Carrier Delivery

2. Single Copy

3. Mail
4. Waiting Rooms

5. Education

Total Average Sponsored Distribution
Sponsored Returns

TOTAL AVERAGE SPONSORED CI RCUIATION

F. Average Gross Distribution
G. Total Unclaimed / Returns

H. Average Net Circulation

8,488
10

7,4L6
1,030
7

0

0

0

0
0

0
8,453
(81)

9,372

0

0
25

0
0

0

0

25
(0)

25

0

0

0
0
0

0
(0)

0

8,478
(81)*

8,397

3L4-966-77rI www.cvcqudit.com
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VERIFICATION

COUNCIL
Explanatory - Print
PARAGRAPH F¡VE AUDIT PERIOD SUMMARY
AVERAGE NET CIRCULATION: Average net circulation based on quarterly averages for the audit period indicated. (Total of controlled
distríbution (C), paid distribution (D), and sponsored distribution (E) minus unclaimed / return (G)). see audit period detail (H).

AVERAGE GROSS DISTRIBUTION: Average gross distribution based on quarterly averages for the audit period indicated. (Total of
controlled distribution (A), paid distribution (B), and sponsored distribution (C)). See audit period detail (F).

NET PRESS RUN: Average net press run based on quarterly averages during the audit period indicated, The net press run average does
not include press waste, or start-up copies. See audit period detail (A).

AUDIT PERIOD DETAIT

A. 1, NET PRESS RUN: Average net press run based on quarterly averages during the audit period indicated. The net press run
average does not include press waste, or start-up copies.
B' 1. OFFICE / F¡tE: Undistributed editions maintained by the publisher for office purposes. Office / File editions do not qualify as
controlled, paid, or sponsored distribution.
C. CONTROTLED DISTRIBUTIoN (NON-PAID): Ed¡tions distributed by the publisher free of charge.
1. CARRIER DELIVERY: Editions delivered by private carrier to single family residences, and/or multi- family residences, and/or
businesses.

2. CONTROLTED BULK / DEMAND DISTRIBUTION: Editions distributed to newsracks, newsstands, and/or area retail businesses and
available to individual readers. Subject to paragraph 5G returns.
3. MAIL: Editions delivered by United States Postal Service mail to single family residences, and/or multi-family residences, and/or
businesses, and/or post offlce boxes.
4. REQUESTOR MAI[: Editions delivered on a requestor basis by United States Postal Service mail to single family residences, and/or
multi-family residences, and/or businesses, and/or post off¡ce boxes. Qualified requestor circulation and other mail permit
qualifications are audited by the United States postal Service and not determined by CVC.

5. CONTROTLED WAITING ROOMS: Editions delivered to the waiting areas of local business and office buildings, including, but nor
limited to salons, medical and professional offices.
6. CONTROLTED HOTEIS: Editions distributed to area hotels and available to individual readers. Subject to paragraph 5G returns.
7' EVENTT FAIRS, FESTIVALS and TRADE SHOWS: Editions distributed to attendees and members of conventions, local fairs, festívals,
trade shows and available to individual readers. Subject to paragraph 5G returns.
8. coNTRotLED EDUCATION: Editions distributed to area schools or educational institutions and available to indiv¡dual readers. Subject
to paragraph 5G returns.
9. REsTocK / oFFICE SERVICE: Editions maintained and distributed by the publisher for restock of newsracks, newsstands, area retail
businesses, office deliveries, and advertising purposes during the edition cycle. Subject to paragraph 5G returns.
CONTROLTED RÊTURNS; Edition distr¡buted in the controlled distribution category returned to the publisher uncla¡med during the
editÍon cycle ¡(See paragraph 10 for CVC return/unclaimed confirmation.) Publications w¡th greater ïhan25% returnable source
distribution must report returns or unclaimed copies to qualify for net circulation reporting.
D' PAID DISTRIBUTION: Editions distributed by the publisher through paid subscription or other monetary exchange with individual
readers.
1' CARRIER DELIVERY: See Cl for explanation ofcarrier home delivery. See paragraph 11 for paid report¡ng analysis.
2' SINGIE COPY: Editions distributed to newsracks, newsstands, and/or area retail businesses and available to individual readers.
Subject to paragraph 5G returns. See paragraph 11 for paid reporting analysis.
3. MAIL: see c3 for explanation of mail distribution. see paragraph 11 for paid reporting analysis.
4. PAID WAITING ROOMS: See C5 for explanation of wait¡ng room distribution,
5. PAID HOTELS: See C6 for explanation of hotel d¡stríbution.
6. PAID EDUCATION: See C8 for explanation of educational copy distribution.
7. RESTOCK / OFFICE SERVICE: See C9 for explanation of restock and office distr¡burion,
PAID RETURNS: See section C: controlled returns for explanation of returns reporting. i(See paragraph 10 for CVC return/unclaimed
confirmation.)
E' sPoNsoRED /VotUNTARY PAID DISTRIBUTfoN: Editions distributed by the publisher thåt are sponsored by a third party monetary
exchange or voluntary reader payment system.
1, CARRIER DELIVERY; See C1 for explanation of carrier home delivery.
2. SINGLE COPY: Êditions distributed to newsracks, newsstands, and/or area retail businesses and available to individual readers on a
sponsored or voluntary pay basis. Subject to paragraph 5G returns.
3. MAI[: See C3 for explanation of mail distribution.
4. SPONSORED WAITING ROOMS: See C5 for explanation of waiting room d¡stribution.
5. SPONSORED EDUCATION: Se'e CB for explanation of educational copy dístribution.
6. RESTOCK / OFFICE SERVICE: See C9 for explanation of restock and office d¡stribut¡on.
SPONSORED RETURNS: See section c: controlled returns for explanation of returns reporting *(see paragraph 10 for CVC
return/unclai med confirmation.)
F. AVERAGE GRoSs DISTRIBUTIoN: Average gross distrÍbutíon based on quarterly averages for the audit períod indicâted. Total of
controlled distribution (A), paid distribution (B), and sponsored distribution (C).

G. TOTAT UNCLAIMED / RETURNS: Distributed ed¡tions returned to the publisher unsold andlor unclaimed during the edition
cycle. +(See paragraph 10 for CVC return/unclaimed confirmation.)
H. AVERAGE NET CIRCULATIoN: Average net circulat¡on for the audit period indicated. Total of controlled dístribution (C), paid
distr¡but¡on (D), and sponsored d¡stribution (E) minus unclaimed / return (G).

314-966-77LI www.cvcaudit.com
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VERIFICATION

COUNCIL
6. Print Circulation Histo

7. Distribution za Code (ç/zt /2024 Edition Thursd

8. Distribution Cou 6/2712024 Ê.ditio

9. Verification of Distribution - Mail and Carrier D Distribution

YEAR AUDIT SOURCE Q1 Q2 Q3 Q4
oLl0U24-t2/3t/24 cvc 8,40L 8,392
ot/otl23-t2l3t/23 cvc 8,425 8,406 8,37t 8,399

07lou22-tzl3u22 cvc 9,265 8,946

zlP

CODE

CITY / AREA COUNTY STATE CARRIER

DELIVERY

CONTROLLED

BULK / SINGLE

COPY

MAIL oFFrcE /
RESTOCK

TOTAL

55006 Braham lsanti MN 0 225 0 0 22s
55008 Cambridge lsa nti MN 4,816 31s 0 20 5,151

s5032 Harris Chisago MN 0 50 0 0 50

s5040 lsanti lsanti MN 7,475 0 0 0 t,475
55056 North Branch Chisago MN 1,725 375 0 0 1,500

55069 Rush City Chisago MN 0 65 0 0 65

Misc. Assorted Assorted MN 0 0 24 0 24

1,030 24 20 8,490TOTAL 7,416

COUNTY CITY / AREA STATE CARRIER

DELIVERY BULK/ SINGLE

CONTROLLED

COPY

MAIL oFFtcE /
RESTOCK

TOTAL

Chisago Harr¡s
North Branch

Rush CiW

MN 7,125 490 0 0 7,675

lsanti Braham

Cambridge

lsanti

MN 6,297 540 0 20 6,851

24M¡sc. Assorted 0 0 24 0
8,490TOTAL 7,416 1,030 24 20

lsanti-Chisago County Star reported an average mail distribution of 32 during the audit period, Mail

distribution is verified through the review of mail statements and/or additional publisher support

documents. lsanti-Chisago County Star reported an average carrier delívery distribution of 7,476

during the audit period. Carrier delivery is verified through the review of carrier statements and/or

additional publisher support documents, The Circulation Verification Council performed a delivery

& readership verification in the primary market areas indicated ín paragraph nine. Delivery

verification is performed using multi-source methodologies considered necessary under the

circumstances of the audit. Delivery verification can include, but is not limited to, residential and

cell phone interviews, online surveys, email surveys, USPS surveys, in-person interviews and/or
social media surveys. Delivery verification source data can include, but is not limited to, residential
phone listings, cell phone exchanges, delivery lists, opt-in email databases, online, and/or social

media databases.
CVC review indicates that a sufficient number of individuals reported that they re€e¡ve lsanti'
Chisago County Star on a regu¡ar basis to substant¡ate the publisher's distribution cle¡ms.

CVC verification confirms that 274 of 363 or 75,5% report they regularly read or look through
lsanti-Chisago County Star.

+Households reporting stop delivery requests were excluded from the survey.

The Circulation Verification Council estimates that all the ¡nformation in this text box has a minimum accuracy level o1 +l-4o/o.

3t4-966-77lL www.cvcaudit.com
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10. Verification of Distr ibution - Controlled Bulk Demand Distribution

11. Paid

124. Audited Avera Website ortin - www.isanti-chi com

Explanatory - Website
PARAGRAPH TWELVE (Al :r^-tif¡-,r ^, ^,¡þod hv a cookie. lp
UNIqUE UsERs: A unique user to a website where the user registers or where the user is identified or marked by a cookie, lf

address, or other lo ç'ut ¡r.ttu.i"dto the browser within the Jefined cYcle' Lim¡tat¡ons apply to the measurement of unique

,rått. pi"tt" t". CVC Rules & Regulations for further information'

pAGE VIEWS: The transmittal of ã tutt pug" contained within the website to the user's browser.

128. Audited Online/D¡gital Ed¡t¡on Reporting - Not Reported

12C. Text Media - Not RePorted

12D. Social Media

is

reasaarketmmatnn rythef¡n cat o pnVElidermed veryrfonciCou peno erificationVlatiCircuThe eshod ometrce logiIti-souus muederformno SI tngnve catif¡tveDel pnent ryratnndi graphpacated butnca ncl udeverificationDeit.eth d liveryauofncesmstactthe rcuerundnecessa ryredconside diameIa ro soclame ilno ne nd/catiifi oVEne I n,phobusinesstion,verifican-siteomli itednot to,ts ehonnde celiness pusbotn to,mitedutb tsIn nclatad ca ude,no rcesoufin catiDe VCct. liveryconta notirifi caVelationrcuc¡a atabasesdmedo soclanl anmale o ft€, dl-ln t,lilivede sts, optstli ryings, scation'ublimfro the pndom lyrachosensIfrom ocationocati nrifiVCdthe iveeled ryclCoun perform

delivery list(s).

CVC verification substa

d¡stributed editions retu

sourcernableretu81ofmclaiSta/suCo ntyisagolsanti-Chnt¡ates
itionedthe cycle.aftermednclairshe uthe ublitorned p

asic RatesCARRIER DETIVERY
No sBSCRIPTIUOFBER 5UMNVERAGEA

0

Rates
PTIONSBSCRISUR OFBEUMNVERAGEA

Full Basic Rate

MAIL 00 / l-Year

Ratesl

0

25

0

0

0

0

0

o SNPTBSCRIRBE SUOFUMNVERAGEA

t%-24% of basic rate

Less than !% of basic rate*

Full Basic Rate

SPONSORED

Over 75Vo of basic rate

Over 50% of basic rate

Over 25% of basic rate

R PRICE: N/A
Full Basic Rate

SINGLE COPY
ATE:RAE WHOLESALERAGVE

Audit Period AveraMonth
49 975

Website Un e Users
64,603ViewsWebsite Pa

June2O24

7 Followers
u-chnt¡booface k.com/isawww

972 Followers
3,327 Followers

Average MediaSocial Media Source

997 Followers
WSX (Twitte r)- @cou

www.cvcaud¡t.com
3L4-966-77Lt
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Explanatory - Social Media
PARAGRAPH TWELVE (D)

FACEBOOK IIKES: The average number of followers as expressed by the Facebook page. lnformation sourced at regular intervals from
the publicat¡ons page on Facebook.com or third party measurement sources.
X (TWITTÊR) FOLLOWERS: The average number of followers as expressed by members of the X (Twitter) commun¡ty. Information
sourced at regular intervals from the publications page on X (Twitter.com) or th¡rd party measurement sources.

12E. Email Media - Not Reported

12F. Video & Podcast Media - Not Reported

13. Council Audit Statement
Circulation Verification Council (CVC) reviewed the print¡ng, distribution, circulation, technology,
and general business records of this publication for the purpose of compiling this informatíon. The
review was completed using Council audit procedures considered necessary under the
circumstances of the audit in compliance with CVC Rules and Regulations. ln our opinion, this
report fairly and accurately represents the publication's printing, distribution, circulation, and

technology reporting, if applicable, for the period indicated. The publication has sworn that the
information presented for this audit reporting is accurate and supplied CVC with general business
records substantiating the information under audit review, This report is released subject to the
provisions of the CVC Rules & Regulations which are hereby incorporated by reference. CVC Rules

& Regulations may be amended from time to time without notice at the sole díscretion of CVC, ln

no event shall CVC be liable for indirect, incidental, consequential, special, or punitive damages, or
damages for lost profits, lost íncome, or lost savings arising by negligence, intended conduct,
breach of contract, or otherwise. CVC reports and data are released for the sole use of advertising
purchase evaluations and any use for valuat¡ons or determination of value is strictly prohibited.
CVC reports may not be used for USPS requestor or other permit qualifications. This report is
subject to copyright laws and may only be reproduced by the publisher.

www,cvcaudit.com

VE RI FI CATI O N
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The current status of th¡s report expires September 30, 2025.
lf this report is presented after September 30, 2025 please call the toll-free number listed below.

www.cvcaudit.eom3t4-966-17Lt
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lsanti-chisago county star - cambridge, MN - 01-4409 - supplemental Readership Study

1. lsanti-Chisago County Star is distributed regularly in your area. Do you regularly read or look through
lsanti-Chisago County Sta r?

YES 4t5 Survey Respondents

2. Do you frequently purchase products or services from ads seen in lsanti-Chisago County Star?
YES 274 66.0%
NO 741 34.0%

3. How long do you keep lsanti-Chisago County Star before discarding it?
54% 1-2 Days

16% 3-4 Days

75% 5-6 Days

t5% 1 Week or More

4. Reader Gender (Voice recognition - Gender Bias Rotation)
Reader Market
Demographics Demographics

45% 5t% Male Readers
55% 49% Female Readers

The Circulation Verification Council surveyed lsanti-Chisago County Star readers in the primary market areas indicated in publication's
CVC audit report. The purpose was to identify the number of individuals who indicate they have read at least two ofthe last four issues
of the publication, and gather study information solely for advertising purchase evaluations. Market statistics estimates appearing ín
CVC reports, when available, are obtained from EASI Software. CVC study sources can include, but are not limited to, resident¡al and
cell phone surveys, online surveys, email surveys, and/or social media surveys. Study source data can include, but are not limited to,
residential phone listings, cell phone exchanges, publisher delivery lists, opt-in email, online, and/orsocial media databases. Residential
and cell phone survey populations consist of adults age 18 and over. living in households within the survey area. Within this area, each
individual had a known (or "non-zero") probability of being selected for the random sample. Surveys were conducted solely with pre-
designated respondents and no substitutions were permitted. lnitial survey attempts were spread evenly across all survey days (i.e.,
luesday through Saturday), A min¡mum of 250 completed surveys, or 2.5% of net circulation for publications under 10,000 circulation
is required with no more than one survey per household. Survey Procedures: To ensure the highest degree of comparability and to
facilitate the survey process, a standard. consistent, specified list of questions was asked. Surveys were conducted over a minimum
per¡od of two weeks to minimize the impact of weather and/or special circumstances. Every effort was made to ensure thât surveys
were assigned randomly by day and that an approximately equal number of surveys were completed on each survey day. Where
appropriate, data was balanced and/or weighted by ZIP code using up-to-date known demographics; gender, age, number of adults in
household and ethnic¡ty in those cases where one minority comprised no less than ten percent of the total population. Non-responses
to any single quest¡on were eliminated from the survey. ln all cases, at least four attempts were made to contact all pre-designated
respondents. Every effort was made to surmount language, cultural, behavioral and other barriers to a successful survey; and to the
extent feasible, contact attempts were scheduled on a random basis. During the survey process, no questions were asked prior to the
readership question, with the exception of a qualifying question designed to determine the ZIP code of the individual; and a general
warm-up call explanation designed to put the respondent at ease, Warm-up questions did not include any reference to a publication
itself or the nature of the study information. The study followed recommended guidelines developed in part from established media
usage and evaluation guidelines. survey totals may not equal 100% due to rounding. The Circulation Verification Council est¡mates that
all the information in this survey has a maxim um error margin o't +/-4"¡ ãt the 95% confidence level. 27 4 Survey respondents were
interviewed during the verification of carr¡er delivery and mail distribution. Eight (8) survêy respondents reported readÍng a min¡mum
of two of the last four issues through single copy, controlled bulk, or pass along distribution. 133 Survey respondents responded to a
geo-coded outbound email verifÍcation. This publication did not participate in the CVC online research program.

a Average estimated readers per ed¡tion during the audit per¡od: 2.15
*Readership estimates compiled from2O24CVC circulation & readers hip study data.

VERIFICATION
CIRCULATION

COUNCIT
www,evcaud¡t.com

314-966-77Lr www.cvc0ud¡t.com
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5. What range best describes your age
Reader Market
Demographics

00o/o

o0%

09%

t4%
27%

28%
2Ùo/o

02%
<ot%

Demograp hics

18-20
21. -24
2s-34
35-44
45-54
55-64
65-74
7s-84

04%
06%
t8%
t7%
22%
t6%
to%
05%
02%

6. What range besr O"r..,O;:rï;..rr combined annual household income for last year?
Demographics Demographics
00%
Ot% 

07o/o under S1S,Oo0

04% 
07% S15,ooo - Szq,ggg

og% 
08% Szs,ooo - S34,9gg

zL% 
t4% $35,ooo - 549,999

27% 
24% S5o,ooo - Sz4,9gg

L6% 
t8% S75,ooo - Sgg,ggg

tO% 
77% S10o,oo0 -St24,sss

06% 
05% 5125,000 _ 5149,999

06% 
03% S15o,ooo _ 5199,999
03% overS20o,0o0

7. What is the highest level of education you have obtained?Reader Market
Demographics Demographics

;3:i: 
07% some High schoor or Less

33% !?Y: Graduated High school

2s% äi; ::ä:."Jf::,,*"
08% 04% Completed Master Degree03% OI% Completed professionãl Degree02% <OI% Completed Doctorate Degree

85 years or older

www.cvcaudit.com
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8. Which of the following products or services, if any, do you plan to purchase during the next twelve

(% = Positive resPondents)months?
Ls%

t2%
09%

33%
14%

30%

34%
21%

t3%
3s%

36%
20o/o

14%

4t%
08%
44%

7t%
12%

ot%
13%

0s%
07%

09%
3t%
13%

26%

32%

27%

33%
06%

27%

24%
4t%
26%

80%
20%
03%

09%

03%
4t%
30%

New Automobile, Truck or SUV

Used Automobile, Truck or SUV

Antiques / Auctions

Furniture / Home Furnishings

Major Home APPliance

ComPuters, Tablets or LaPtoPs

Home lmprovements or Home lmprovement Supplies

Television or Electronics

Carpet or Flooring

ÃutfmoUile Accessories (tires' brakes or service)

Lawn & Garden SuPPlies

Florist / Gìft ShoPs

Home Heating & Air Conditioning (service' new equipment)

Vacations / Travel

Real Estate (Sell or Purchase)

Men's APParel

Women's APParel

Children's APParel

Boats or Personal Watercraft

Art & Crafts SuPPlies

Childcare
Education or Classes

AttorneY
Veterinarian
ChiroPractor
iinun.iuf Planner (Retirement, lnvesting)

Tax Advisor / Tax Services

Health Club / Exercise Class

Cleaning Services (cu'påìïlu'ning' Air Duct cleaning' Home cleaning)

Weight Loss

iå*i ctr" service (Maintenance & Landscaping)

Legal Gambling entertain;ent (Lottery' Casinos' Racetracks' Bingo)

Pharmacist / Prescription Service

CellPhoneorSmartPhone(NewServiceorUpdateService)
Dining & Entertainment

Jewelry
Wedding SuPPlies

Athletic & Sports EquiPment

MotorcYcles / ATV's

Medical Services / Physicians

Pet SuPPlies

VERIFICAT loN
CIL

www.cvcaudit.com
314-966-771l

www.cvcaudit'com
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2025 SCHOOL BOARD MEETING SCHEDULE 

January 9, 2025 Regular School Board Meeting 
January 23, 2025 Work Session 
February 13, 2025 Regular School Board Meeting 
February 27, 2025 Work Session 
March 13, 2025 Regular School Board Meeting 
March 27, 2025 Work Session 
April 10, 2025 Regular School Board Meeting 
April 24, 2025 Work Session 
May 8, 2025 Regular School Board Meeting 
May 22, 2025 Work Session 
June 12, 2025 Regular School Board Meeting 
July 10, 2025 Regular School Board Meeting 
July 24, 2025 Work Session 
August 14, 2025 Regular School Board Meeting 
August 28, 2025 Work Session 
September 11, 2025 Regular School Board Meeting 
September 25, 2025 Work Session 
October  9, 2025 Regular School Board Meeting 
October  23, 2025 Work Session 
November 6, 2025 Work Session 
November 13, 2025 Regular School Board Meeting 
December 11, 2025 Regular School Board Meeting 
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COMMITTEE ASSIGNMENTS FOR 2025 

Revised 1/9/25 
 

COMMITTEE 2025 SCHOOL BOARD  
MEMBER APPOINTEE(S) 

Personnel Committee (Chair & V. Chair) Grovender, MacMillan 

Custodian Grovender, LaValla, Trampe 

Nine-month Classified Grovender, MacMillan, Trampe 

Twelve-month Classified Grovender, MacMillan, Trampe 

Twelve-month Classified Salary Grovender, MacMillan, Trampe 

Directors Grovender, MacMillan, Naegele 

Administrators Grovender, MacMillan, Naegele 

Teachers Grovender, MacMillan, Naegele 

Community Ed LaValla 

District Staff Development Johnson 

ECMECC Superintendent  

Legislative Liaison Naegele (Alternate – Trampe) 

MSBA Legislative Naegele (Alternate – Grovender) 

MSHSL Superintendent 

Native American Parent Advisory Committee Naegele 

OPEB MacMillan, Trampe 

Policy Committee Grovender, MacMillan, Naegele 

SCRED Grovender (Alternate - LaValla) 

SEE MacMillan (Alternate – Naegele) 

Strategic Planning Advisory Committee  
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 EXTRACT OF MINUTES OF MEETING 
OF SCHOOL BOARD OF 

INDEPENDENT SCHOOL DISTRICT NO. 138 
NORTH BRANCH, MINNESOTA 

 
 

Pursuant to due call and notice thereof, a meeting of the School Board of Independent 

School District No. 138, North Branch, Minnesota, was held on the 9th day of January 2025, at 

5:30 p.m. 

The following Board members were present:  

and the following were absent:  

Member      introduced the following resolution and moved its 

adoption: 

RESOLUTION PROVIDING LIMITED AUTHORIZATION FOR THE 
SUPERINTENDENT AND DIRECTOR OF FINANCE AND HUMAN RESOURCES TO 

SIGN CONTRACTS 
  

WHEREAS,  Independent School District No. 138, North Branch, Minnesota (the 

“School District”) is an independent school district duly formed and organized pursuant to 

Minnesota law; and  

  WHEREAS, Minn. Stat. § 123B.52, subd. 2 allows a school board of an independent 

school district to authorize the superintendent and business manager to sign contracts within the 

school district’s adopted budget, and  

 WHEREAS, Minn. Stat. § 123B.52, subd. 1 stipulates that contracts made without 

compliance with that statute shall be void.   

 NOW, THEREFORE, BE IT RESOLVED by the School Board that the Superintendent 

and Director of Finance and Human Resources shall have the authority to execute and deliver 

contracts within the School District’s adopted budget, as approved by the School Board.  Any 

28
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transaction in an amount exceeding the minimum for which bids are required must first be 

specifically authorized by the School Board and must fulfill all other applicable requirements.  

The motion for the adoption of the foregoing resolution was duly seconded by Member  

    and upon vote being taken thereon, the following voted in favor thereof:  

and the following voted against:  

whereupon said resolution was declared duly passed and adopted. 
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CLERKS CERTIFICATE 
 
 
 
STATE OF MINNESOTA ) 

) ss. 
COUNTY OF CHISAGO ) 
 
 
 

I, the undersigned, being the fully qualified and acting Clerk of Independent School District 
No. 138, North Branch, Minnesota, hereby certify that the attached and foregoing is a full, true 
and correct transcript of the minutes of a meeting of the School Board of Independent School 
District No. 138, duly called and held on the date therein indicated, so far as such minutes relate 
to the Resolution Providing Limited Authorization for the Superintendent and Director of Finance 
and Human Resources to Sign Contracts, and that said Resolution included therein is a full, true 
and correct copy of the original thereof. 
 

WITNESS MY HAND officially as such Clerk this 9th day of January, 2024.  
 
 
 

                                                                         
Clerk of the School Board 
Independent School District No. 138 
North Branch, Minnesota 
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	Agenda
	I. Call to Order
	II. Roll Call
	III. Pledge of Allegiance
	IV. Oath of Office
	Oath of Office

	V. Proclamation of the School Board Code of Ethics
	Policy 209 NB - School Board Code of Ethics reviewed 11.14.24 (No MSBA changes)

	VI. Consider Nomination and Election of Officers (all votes are public)
	A. Chair - 2024 - MacMillan
	B. Vice Chair - 2024 - Grovender
	C. Clerk - 2024 - Naegele
	D. Treasurer - 2024 - LaValla

	VII. Consider Setting of Board Salary
	A. Officers: Chair: $800 annually; Vice Chair and Clerk: $500 annually; Treasurer: $300 annually
	B. Currently $60 per Meeting and $125 for an all day meeting (four hours or more)
	SCHOOL BOARD RATES OF PAY FOR 2024

	VIII. Consider Designation of Official Newspaper
	2025 Newspaper Bid - County News Review
	2025 Newspaper Bid - County Star

	IX. Consider Appointment of Law Firm - Kennedy & Graven, Chartered and other legal

support as needed
	X. Consider Designation of Official Depositories - Wells Fargo Bank, Associated Bank, MN Trust Bank, and Neighborhood National Bank
	XI. Consider Delegation of Authority to Make Electronic Funds Transfers on Behalf of the School District. Designate Todd Tetzlaff, Jenna Battaglia, Jennifer Thompson, Christine Lundgren, and Angela Nelson
	XII. Consider Board Meeting Dates
	2025 School Board Meeting Schedule

	XIII. Consider Appointment of Board Committee Representatives
	Committee Assignments 2025

	XIV. Consider Authorization, if needed, to use current check signer plate until new plate is processed
	XV. Consider Resolution Providing Limited Authorization for the Superintendent and Director of Finance and Human Resources to Sign Contracts
	2025 Res. Auth. Supt and Director of Finance and Human Resources to Sign Contracts

	XVI. Adoption of School Board Policy Book
	XVII. Adjournment to the Regular Meeting

