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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Renewal Contract Amendment NO. 2nd

School Nutrition Programs
Food Service Management Company Contract
School Year 2026-2027

This amendment (“Amendment”) by and between the parties shown below shall be effective as of the date

this Amendment is fully executed.

FOOD SERVICE MANAGEMENT COMPANY CONTRACT

School Food Authority (SFA):

Midway ISD

Food Service Management Company (FSMC):

Aramark Education Services, LLC

Contract No.:

25-002

Original Contract Effective Date:

July 1,2024

Renewal Contract Term:

July 1, 2026 through June 30, 2027

Renewal Contract Amendment No.:

2

Whereas, the Food Service Management Company Contract defined above (“Contract”) has an initial

contract term commencing July 1, 2024, and ending June 30, 2025;

Whereas, SFA and FSMC wish to renew the Contract for an additional one-year term; and

Whereas, FSMC warrants it has complied with all requirements of the Contract during the Current
Contract Term,;

Now, therefore, in consideration of the foregoing, the undersigned parties agree as follows:

1.

Renewal of Contract. The Contract is hereby renewed for a period of one year commencing July 1,
2026, and ending June 30, 2027, unless terminated in accordance with the terms of the Contract.

Price Adjustments. Meal rates for the renewed contract year may be adjusted (increased or
decreased) in an amount not to exceed the annual percent change of the United States Department of
Labor, Bureau of Labor Statistics Consumer Price Index for All Urban Consumers, Food Away from
Home series. SFA and FSMC have mutually agreed to the prices or fees for the renewed contract year
as set forth in the Fixed Price Meal Rates attached to this Amendment (Attachment 1) and fully
incorporated herein.

The projected budget for the renewed contract year is shown in the Food Service Budget sheet
attached to this Amendment (Attachment 2) and fully incorporated herein.

Meal Equivalents Rate or Meal Equivalency Factor. The meal equivalents rate or meal equivalency
factor is determined based on the previous year's Federal free rate of reimbursement + State match
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reimbursement rate + the value of USDA Foods.

5. Additional Non-Material Scope and Contract Modifications. Modifications effective in the renewed
contract year which do not create a material change are described in the Additional Contract
Modifications form attached to this Amendment (Attachment 3) and fully incorporated herein.

6. Revised Program Requirements. FSMC agrees to meet all School Nutrition Program requirements
including requirements that become effective during the renewed contract year.

7. Entire Agreement. Except as set forth in this Amendment, the provisions and conditions of the
Contract and all amendments thereto are unaffected and shall continue in full force and effect. This
Amendment and the Contract (including any previous written amendments thereto), collectively, are
the complete agreement of the parties and supersede any prior agreements or representations, whether
oral or written, with respect thereto. If there is conflict between this Amendment and the Contract or
any earlier amendment, the terms of this Amendment shall prevail.

8. Signature Warranties. Each person signing below represents and warrants that he or she is authorized
to execute and bind their respective party to this Amendment.

IN WITNESS WHEREOF, the parties hereto have caused this Amendment to be signed by their duly
authorized representative.

SCHOOL FOOD AUTHORITY

Midway ISD

Name of SFA

Signature of Authorized Representative Date

Wesley Brooks

Printed/Typed Name of Authorized Representative

Assistant Superintendent for Finance

Title

FOOD SERVICE MANAGEMENT COMPANY

Aramark

Name of FSMC

Signature of Authorized Representative Date

Tonya Lee

Printed/Typed Name of Authorized Representative

Foodservice Director
Title
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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

SFA:Midway ISD SFA ID: 00782

2026-2027 CONTRACT RENEWAL CHECKLIST

Per 7 CFR 210.19(a)(5), State Agencies must annually review contracts (including all supporting
documentation) between SFAs and FSMCs to ensure compliance with federal regulations before
execution of the contract by either party. Ref: USDA FSMC Guidance for SFAs, May 2016, pages 14-15.

This checklist must be completed and submitted to TDA with the referenced items attached no later than
February 13, 2026, for contract renewals for the 2026-27 School Year.

SFA intends to renew its FSMC contract for the 2026-2027 school year with (Company):
Aramark Educational Serivces, LLC

Contract Renewal

Complete and submit your contract renewal amendment to coincide with the upcoming school calendar
year and the correct renewal year. Review your original contract to determine the correct number of
renewals.

Fee Adjustments

Check the appropriate box below, and complete and submit Attachment 1, Fixed Price Meal Rates, of
the renewal documents.

(] No Fee Adjustments
Fee Increase
[] Fee Decrease

Methodology for fee increases/decreases including Allocated Charges must be linked to the United States
Department of Labor, Bureau of Labor Statistics Consumer Price Index (CPI) for All Urban Consumers,
Food Away from Home. A methodology and calculation that the SFA received from the FSMC must be
provided for any fee changes to reflect the percentage of adjustment in the CPI.

Food Service Budget
Complete and submit Attachment 2, Food Service Budget, of the renewal documents.

Site modifications (additions and/or deletions)

Complete and submit Attachment 3, Additional Contract Modifications, of the renewal documents.
List any adjustments to the schools served by the FSMC, as indicated in the initial RFP solicitation.
Adding or deleting sites not identified in the initial RFP as a future site constitute a material change and
requires a new solicitation.

TDA Contract Renewal Checklist Page 1 of 4
Updated 8.08.2025



SFA: Midway ISD SFA ID: 00782

6.

Current FSMC Contract Review Form

Submit the most recent FSMC Contract Review completed by the SFA representative. *If applicable,
The Review must include corrective action, and any follow-up review related to ensure compliance.

Provide the dates of the last two (2) reviews completed by the SFA:
Date of most recent FSMC Contract Review completed: 2/5/2026
Date of the prior FSMC Contract Review completed: 10/2/2025

2024-2025 USDA Foods Annual Reconciliation

The record must include the following information:

Beginning entitlement dollars.

The value of donated foods received Choose an item. for the school year.
FSMC invoice crediting the value of donated food received Choose an item..
Entitlement remaining balance.

Administrative Review/Procurement Review information.

When was your most recent Administrative Review by TDA? 6/13/2024
When was your most recent Procurement Review by TDA? 8/17/2023

Did your SFA have any findings in areas operated by the FSMC vendor? Yes [INo
If yes, please explain the finding(s) and how or if resolved?

Finding: Products were purchased in violation of the Buy American Provision

Resolution: * The FSMC will conduct comprehensive annual training sessions on the Buy
American Provision for all CE managers. Training will cover the Buy American Checklist,
questions, and procedures for ensuring compliance. * Upon delivery of products, the CE
Manager

will conduct thorough inspections of all products to verify compliance. Inspections will
include

origin of product, labeling, and any other relevant information. « FSMC will conduct
unannounced

site inspections at each location to continue the focus on the compliance of procured products,
including a physical verification and any other relevant information.

Finding: Some lunch food production records submitted for the Day of Review could not be
validated because there were No Total Amounts Prepared listed.

Resolution: FSMC will ensure production records dictate all required information per TDA
guidelines. While current production records are being updated, all ingredients used to prepare
served amounts will be written on the food production record according to the Food Buying
Guide.

There will be ongoing training of all food service staff on accurately completing food
production

records per TDA standard.

Finding: The Contracting Entity (CE) must serve the appropriate portion sizes for each

age/grade
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group as indicated by the meal patterns and ensure food components meet requirements for
both

daily and weekly servings. Portion sizes do not meet the minimum amounts per meal pattern
requirements and planned menu for the review period.

Resolution: Foodservice staff will receive ongoing training on correct portion sizes and proper
completion of food production records based on the Food Buying Guide. Training
opportunities

will include manager meetings, all food service staff meetings, site specific training on case-
bycase

needs. Random site audits by the FSMC will ensure portioning and production records are
being completed based on guidelines.

Finding: SPRING VALLEY EL - The Contracting Entity (CE) is required to post the most
recent

food safety inspection report in a publicly visible location. The most recent food safety
inspection

report is not posted in a publicly visible location.

Resolution: The Contracting Entity (CE) will post the most recent food safety inspection report
in

a publicly visible location.

Did any of the findings result in fiscal action? Yes [INo
If yes, please explain the finding (s) and how or if resolved.

Finding: Upon review of the Food Production Records, the CE was out of compliance 1 out of
the

21 Days at the High School and 1 out of the 21 Days at the Middle School. The CE did not
manage

the contract to ensure that the FSMC followed the 21 Day Menu as required by 7 CFR
210.16(b)(1).

Midway-Waco High School: 'Breakfast for Lunch' (9/6/22)- $2,535.99

Midway-Waco Middle School: 'Breakfast for Lunch' (9/6/22)- $1,672.05

Total- $4,208.04

Resolution: For SY 2021-2022, SY 2022-2023, and SY 2023-2024 Base years, TDA will adjust
future claims for the fiscal action amount. The District's contract manager will be provided with
menu and food production records for the first 21 day menu cycle. The contract manager will
reconcile this to the RFP to ensure they match.

9. SFA contact

Provide contact information for the individual responsible for answering questions and
correspondence concerning its food service operation:
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Name Tonya Lee

Job Title Foodservice Director
Telephone Number 254-761-5624
Email Address Lee-Tonya@aramark.com
TDA Contract Renewal Checklist Page 4 of 4
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F'EXAS DEPARTMENT OF AGRICULTURLE
COMMISSIONER SID MILLER

Midway ISD 00782
SFA SFA ID#

Contract Renewal School Year 2026-2027

Attachment 1
Fixed Price Meal Rates
Current o Renewal
School Nutrition Program(s) School Year Changed School Year
Rate Rate*

National School Lunch Program:

Breakfast (SBP) $ 1.5540 4.1%| $ 1.6177

Lunch (NSLP) $ 2.6678 4.1%| $ 2.7771

Afterschool Care Program (ASCP) $ 1.0878 4.1%| $ 1.1323
Child and Adult Care Food Program (CACFP):

At-Risk Breakfast $ -

At-Risk Lunch/Supper $ -

At-Risk Snack $ -

Traditional Breakfast $ -

Traditional Lunch $ -

Traditional Snack $ -
Summer Programs:

Breakfast (SFSP/SSO) $ 1.5540 4.1%| $ 1.6177

Lunch (SFSP/SSO) $ 2.6678 4.1%| $ 2.7771

Snack (SFSP/SSO) $ -
Non-Program Meal Equivalent $ 2.6678 4.1%| § 2.7771
Special Milk Program (SMP) $ -

*No more than four decimal points and final decimal point does not round up.

Contract Ranawal - Attachment 1
Rev. 37/25)
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Midway ISD

Methodology for Calculation of Increase in
Fixed Meal Rates

Aramark has utilized the following methodology in calculating the increase in its Fixed
Meal Rates for the 2026-2027 school year.

Aramark’s Fixed Meal Rates were increased by a percentage equivalent to the percentage
change in (CPI — U) Food Away From Home (“CPI”) based on the rates as published by
the U.S. Department of Labor, Bureau of Labor and Statistics (December 18, 2025
report).

CPI—-U Food Away From Home

Index, December 2024 374,644

Index, December 2025 389,889

Increase 15.245

% Increase 4.1%

SY 25/26 SY 26/27
Breakfast Meal Rate $ 1.5540 X 1.041 = $1.6177
Lunch Meal Rate $2.6678 X 1.041 = $2.7771
Snack Meal Rate $1.0878 X 1.041 = $1.1323
A la Carte Meal Rate $2.6678 X 1.041 = $2.7771
Summer Breakfast (SSO)  $ 1.5540 X 1.041 = $1.6177
Summer Lunch (SSO) $2.6678 X 1.041 = $2.7771
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Technical information: (202) 691-7000 * cpi_info@bls.gov * www.bls.gov/cpi
Media contact: (202) 691-5902 < PressOffice@bls.gov

CONSUMER PRICE INDEX — DECEMBER 2025

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.3 percent on a seasonally
adjusted basis in December, the U.S. Bureau of Labor Statistics reported today. Over the last 12 months,
the all items index increased 2.7 percent before seasonal adjustment.

The index for shelter rose 0.4 percent in December and was the largest factor in the all items monthly
increase. The food index increased 0.7 percent over the month as did the food at home index and the
food away from home index. The index for energy rose 0.3 percent in December.

The index for all items less food and energy rose 0.2 percent in December. Indexes that increased over
the month include recreation, airline fares, medical care, apparel, personal care, and education. The
indexes for communication, used cars and trucks, and household furnishings and operations were among
the major indexes that decreased in December.

The all items index rose 2.7 percent for the 12 months ending December, the same increase as over the
12 months ending November. The all items less food and energy index rose 2.6 percent over the last 12
months. The energy index increased 2.3 percent for the 12 months ending December. The food index
increased 3.1 percent over the last year.

Chart 1. One-month percent change in CPI1for All Urban Consumers (CPI-Y), seasonally adjusted, Dec. 2024 - Dec. 2025
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NOTE: The Oct and Nov 2025 data values are not available due to the 2025 lapse in appropriations.
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Dec. 2024 - Dec. 2025
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NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.

Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

. . Un-
Seasonally adjusted changes from preceding month adjustod
Jun. Jul. Aug. Sep. Oct. Nov. Dec. 1:6?;5 :
2025 2025 2025 2025 2025 2025 2025 Dec. 2025
Allitems....... . . 03 02 04 03 - - 03 27
Food.. . ... . . . 03 00 05 02 - - 07 31
Food at home 03 01 06 03 - - 07 24
Food away from home*. ... . ... . .. 04 03 03 0.1 - - 07 41
Energy. . 09 -1.1 07 15 - - 03 23
Energy commeodities. ... . 10 -19 17 38 - - 04 -30
Gasoline (all types). ... 10 22 19 41 21 30 05 -34
Fueloil. ... .. .. 13 18 03 06 - - 15 74
Energy services...._._..__.. ... . 09 03 02 07 - - 10 77
Electricity - 10 01 02 05 - - -0.1 6.7
Utility (piped) gas service........................ 05 09 -1.6 1.2 — — 44 108
All items less food and energy....................... 02 03 03 02 — - 0.2 26
Commodities less food and energy
commodities.................. ... . 02 02 03 02 - — 0.0 14
New vehicles......._......._ .. - -0.3 00 03 02 01 02 0.0 03
Used cars and trucks 07 05 10 04 07 03 11 16
Apparel.......... . 04 0.1 05 07 - - 06 06
Medical care commodities’ 01 01 03 01 - - 03 15
Services less energy services.....__...._ . 03 04 03 02 - - 03 30
Shelter ... . 02 02 04 02 — — 04 32
Transportation services. ... . 02 08 10 03 — — 05 15
Medical care services........................... 06 08 01 03 — - 0.4 35

1 Not seasonally adjusted.

NOTE: The Oct and Nov 2025 data values are not available due to the 2025 lapse in appropriations.



Food

The index for food rose 0.7 percent in December as did the index for food at home. Five of the six major
grocery store food group indexes increased in December. The index for other food at home rose 1.6
percent over the month. The cereals and bakery products index increased 0.6 percent in December. The
index for fruits and vegetables increased 0.5 percent and the index for nonalcoholic beverages increased
0.4 percent. The dairy and related products index rose 0.9 percent in December. In contrast, the index for
meats, poultry, fish, and eggs decreased 0.2 percent in December, as the index for eggs fell 8.2 percent.

The food away from home index also rose 0.7 percent in December. The index for full service meals
rose 0.8 percent over the month and the index for limited service meals increased 0.6 percent.

The index for food at home rose 2.4 percent over the 12 months ending in December. The meats,
poultry, fish, and eggs index rose 3.9 percent over the last 12 months. The index for other food at home
increased 2.7 percent over the same period and the index for nonalcoholic beverages rose 5.1 percent.
The cereals and bakery products index increased 1.5 percent over the 12 months ending in December.
The index for fruits and vegetables rose 0.5 percent over the year. In contrast, the dairy and related
products index decreased 0.9 percent over the same period.

The food away from home index rose 4.1 percent over the last year. The index for full service meals
rose 4.9 percent and the index for limited service meals rose 3.3 percent over the same period.

Energy

The index for energy increased 0.3 percent in December. The natural gas index increased 4.4 percent
over the same period. The index for gasoline decreased 0.5 percent over the month. (Before seasonal
adjustment, gasoline prices decreased 5.3 percent in December.) The electricity index declined 0.1
percent in December.

The index for energy increased 2.3 percent over the past 12 months. The electricity index increased 6.7
percent over the last 12 months and the natural gas index rose 10.8 percent. In contrast, the index for
gasoline fell 3.4 percent over this 12-month span.

All items less food and energy

The index for all items less food and energy rose 0.2 percent in December. The shelter index increased
0.4 percent over the month. The index for owners’ equivalent rent rose 0.3 percent in December as did
the index for rent. The lodging away from home index rose 2.9 percent over the month.

The index for recreation increased 1.2 percent over the month, the largest 1-month increase ever
reported for that index, which was first published in 1993. The airline fares index rose 5.2 percent in
December and the apparel index rose 0.6 percent. The index for personal care rose 0.4 percent over the
month and the index for education increased 0.2 percent.

The medical care index increased 0.4 percent in December. The index for hospital services increased 1.0
percent over the month, while the index for physicians’ services rose 0.3 percent. The prescription drugs
index increased 0.1 percent in December.



The communication index declined 1.9 percent in December, and the used cars and trucks index fell 1.1
percent. The index for household furnishings and operations decreased 0.5 percent over the month,
while the index for new vehicles was unchanged in December.

The index for all items less food and energy rose 2.6 percent over the past 12 months. The shelter index
increased 3.2 percent over the last year. Other indexes with notable increases over the last year include
medical care (+3.2 percent), household furnishings and operations (+4.0 percent), recreation (+3.0
percent), and personal care (+3.7 percent).

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.7 percent over the last 12
months to an index level of 324.054 (1982-84=100). For the month, the index was unchanged prior to
seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 2.6
percent over the last 12 months to an index level of 317.014 (1982-84=100). For the month, the index
decreased 0.1 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.5 percent over the
last 12 months. For the month, the index decreased 0.1 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for January 2026 is scheduled to be released on Wednesday, February
11, 2026, at 8:30 a.m. (ET).

Upcoming CPI publication changes
With the publication of January 2026 CPI data on February 11, 2026, several index titles will change.

The following CPI indexes will have title changes:
e Care of invalids and elderly at home will be changed to home health care
o Technical and business school tuition and fees will be changed to technical and
vocational school tuition and fixed fees
e Housing at school, excluding board will be changed to lodging while at school

More information is available in the series title change table at: www.bls.gov/cpi/additional-
resources/series-title-changes.htm

Following publication of December 2025 data in January 2026, the Consumer Price Index (CPI)
compressed tape format files (download.bls.gov/pub/time.series/compressed/tape.format/) will be
discontinued. Revised historical unadjusted and seasonally adjusted indexes are available in a similar
format through BLS time series downloads for the following CPI surveys:

CU: Consumer Price Index, all urban consumers

CW: Consumer Price Index, all urban wage earners and clerical workers
AP: Average Price Data

SU: Chained Consumer Price Index, all urban consumers
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Technical Note

Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents over 90 percent of
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents approximately 30 percent of the total U.S. population and is a subset of the
CPI-U population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
each month in 75 urban areas across the country from about 6,000 housing units and approximately
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visit, telephone call, web, or app collection by the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
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month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see www.bls.gov/cpi/tables/variance-
estimates/home.htm.

Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A Item B Item C
Year I 112.500 225.000 110.000
Year II 121.500 243.000 128.000
Change in index 9.000 18.000 18.000

points

Percent change | 9.0/112.500 x 100 =8.0| 18.0/225.000 x 100 =8.0| 18.0/110.000 x 100 = 16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) program produces both unadjusted and seasonally adjusted data.
Seasonally adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS
seasonal adjustment method. These factors are updated each February, and the new factors are used to
revise the previous 5 years of seasonally adjusted data. The factors are available at
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2025.xlsx. For more information on data
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.

How to Use Seasonally Adjusted and Unadjusted Data

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year.

The unadjusted data are of primary interest to consumers concerned about the prices they actually pay.
Unadjusted data are also used extensively for escalation purposes. Many collective bargaining contract
agreements and pension plans, for example, tie compensation changes to the Consumer Price Index
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before adjustment for seasonal variation. BLS advises against the use of seasonally adjusted data in
escalation agreements because seasonally adjusted series are revised annually for five years.

Intervention Analysis

The Bureau of Labor Statistics uses intervention analysis seasonal adjustment (IASA) for some CPI
series. Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of
price change. Intervention analysis seasonal adjustment is a process by which the distortions caused by
such unusual events are estimated and removed from the data prior to calculation of seasonal factors.
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to
the unadjusted data.

For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced for January 2025, BLS adjusted 63 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels and vehicles.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January
2025, revised seasonal factors and seasonally adjusted indexes for 2020 to 2024 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2024 will be applied to data for 2025 to produce the
seasonally adjusted 2025 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. For 2025, 34 of the 81
components of the U.S. city average all items index are not seasonally adjusted.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm

If you are deaf, hard of hearing, or have a speech disability, please dial 7-1-1 to access
telecommunications relay services.


http://www.bls.gov/cpi

Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025
[1982-84=100, unless otherwise noted]

Relative

Unadjusted indexes

Unadjusted percent

Seasonally adjusted percent

! change change
; tmpor Dec. Nov. Sep. Oct. Nov.
Expenditure category e | Dec. Nov. Dec. | 2024- | 2025- | 2025- | 2025- | 2025-
2025 2024 2025 2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
AllIEEMS. . 100.000 315.605 324.122 324.054 2.7 0.0 - - 0.3
FOOd. .. 13.657  333.566 341.721 343.795 3.1 0.6 - - 0.7
Food athome.............cooiiiiiiiinen, 7.973 308.380 313.954 315.664 2.4 0.5 - - 0.7
Cereals and bakery products............ 1.095 356.574 361.255 361.984 1.5 0.2 - - 0.6
Meats, poultry, fish, and eggs............ 1.644 333.659 347.565 346.815 3.9 -0.2 - - -0.2
Dairy and related products’.............. 0.709 271.358 266.491 268.951 -0.9 0.9 - - 0.9
Fruits and vegetables..................... 1.307 353.630 355.125 355.246 0.5 0.0 - - 0.5
Nonalcoholic beverages and beverage
materials..........coooiiiiii 0.915 220.762 231.235 232.021 5.1 0.3 - - 0.4
Other food at home........................ 2304 272.362 275.668 279.814 2.7 1.5 - - 1.6
Food away from home™...................... 5.684 374.644 387.202 389.889 4.1 0.7 - - 0.7
ENergy....cooviiii 6.315 267.963 279.588 274.131 2.3 -2.0 - - 0.3
Energy commodities......................... 3.105 277.772 283.746  269.403 -3.0 -5.1 - - -0.4
Fueloil.......ooooiii 0.079 341.794 373.093 367.209 7.4 -1.6 - - -1.5
Motor fuel.........c.ooviiiiii 2968 271.629 277.520 262.906 -3.2 -5.3 - - -0.4
Gasoline (all types).........cccovvvennn 2.883  270.667 276.152 261.466 -3.4 -5.3 -2.1 3.0 -0.5
Energy services............cooooiiiiiiiiiinn. 3.210 269.388 287.021 290.037 7.7 1.1 - - 1.0
Electricity........cooveiiiii 2.432 276.700 294.939 295.121 6.7 0.1 - - -0.1
Utility (piped) gas service................. 0.777 242224 257.731 268.415 10.8 4.1 - - 4.4
All items less food and energy................ 80.028 322.007 330.425 330.506 2.6 0.0 - - 0.2
Commodities less food and energy
commodities...........oovviiiiiiiia 19.223 163.712 166.693 166.037 1.4 -0.4 - - 0.0
Apparel.... ... 2.461 127.354 129.763 128.122 0.6 -1.3 - - 0.6
New vehicles..........c.coviiiiiinn. 4.302 177552 178.575 178.034 0.3 -0.3 0.1 0.2 0.0
Used cars and trucks...................... 2.406 180.317 186.367 183.265 1.6 -1.7 0.7 0.3 -1.1
Medical care commodities’............... 1.504 412.381 417.161  418.532 1.5 0.3 - - 0.3
Alcoholic beverages...................... 0.831 291.832 298.310 298.085 2.1 -0.1 - - -0.1
Tobacco and smoking products’........ 0.502 1,585.901 1,696.091 1,693.007 6.8 -0.2 - - -0.2
Services less energy services.............. 60.805 423.207 435.344 436.025 3.0 0.2 - - 0.3
Shelter.......coooiiii 35.514  407.242 418.593 420.134 3.2 0.4 - - 0.4
Rent of primary residence............. 7.491 428.151  439.275 440.667 2.9 0.3 - - 0.3
Owners’ equivalent rent of
residences?............coceevinennnn.. 26.362  420.077 432.724 434.166 3.4 0.3 - - 0.3
Medical care services..................... 6.779 619.686 639.455 641.566 3.5 0.3 - - 0.4
Physicians’ services'................... 1.804  423.860 430.623 431.766 1.9 0.3 - - 0.3
Hospital services™3..................... 1.985  418.467 441.457 446.056 6.6 1.0 - - 1.0
Transportation services................... 6.265 439.523 448.507 446.138 1.5 -0.5 - - 0.5
Motor vehicle maintenance and
repair!. ... 1.0569  417.312 445325 439.752 5.4 -1.3 - - -1.3
Motor vehicle insurance................ 2.816 868.417 - 892.879 2.8 - - - -
Airline fares............ccooiiii. 0.868  262.556 254.924 253.714 -3.4 -0.5 - - 5.2

" Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025
[1982-84=100, unless otherwise noted]

Unadjusted percent )
Seasonally adjusted percent change
Relative change vad P 9
: importance Dec. Nov. Sep. Oct. Nov.
E dit t
xpendiiure category Nov. 2024- 2025- 2025- 2025- 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Al EMS. . 100.000 2.7 0.0 - - 0.3
FOOD. . 13.657 3.1 0.6 - - 0.7
Food athome........ooiii e 7.973 2.4 0.5 - - 0.7
Cereals and bakery products..............cooviiiiiiiinnn.. 1.095 1.5 0.2 - - 0.6
Cereals and cereal products...............ccoevvvinnnn.. 0.332 -0.4 -0.3 - - -0.3
Flour and prepared flour mixes......................... 0.029 2.4 0.8 - - 1.1
Breakfast cereal’.............oooiiiiiiiiiiiii 0.146 0.6 -1.0 - - -1.0
Rice, pasta, cornmeal...............c.oooiiiii i 0.157 -1.7 0.0 - - 0.1
Rice™ 2 8 - 0.8 1.0 - - 1.0
Bakery products™...........cooiiiiiii 0.763 2.3 0.4 - - 0.4
Bread™ 2. ... ... 0.140 2.2 1.1 - - 1.1
White bread™ 3. - 2.1 2.0 - - 2.0
Bread other than white™3.......................... - 2.2 0.1 - - 0.1
Fresh biscuits, rolls, muffins®......................... 0.134 3.6 1.4 - - 2.0
Cakes, cupcakes, and cookies'...................... 0.216 3.3 -0.7 - - -0.7
CooKIeS™ 3. - 3.7 2.2 - - 2.2
Fresh cakes and cupcakes™3..................... - 2.3 0.4 - - 0.4
Other bakery products. ...........ccooviiiiiiine.n. 0.273 1.1 0.5 - - 0.6
Fresh sweetrolls, coffeecakes, doughnuts 3.... - 1.7 0.0 - - 0.0
Crackers, bread, and cracker products®......... - 2.7 0.9 - - 0.8
Frozen and refrigerated bakery products, pies,
tarts, turnovers®. ... ... - -2.6 0.0 - - 1.0
Meats, poultry, fish, and eggs...........ccoovviiiiiiiininn. 1.644 3.9 -0.2 - - -0.2
Meats, poultry, and fish................oooii 1.510 6.9 -0.1 - - 0.5
MeEALS. ...t 0.979 9.2 -0.1 - - 0.6
Beefandveal...........ccoooiiiii 0.502 16.4 0.4 - - 1.0
Uncooked ground beef'............................ 0.225 15.5 0.2 - - 0.2
Uncooked beef roasts®..................coceuennn. 0.066 17.5 -2.3 - - -1.6
Uncooked beef steaks®..................ccevenenn. 0.144 17.8 2.2 - - 3.1
Uncooked other beef and veal™2................. 0.068 15.3 -0.2 - - -0.2
POrK. 0.287 0.8 -1.4 - - 0.3
Bacon, breakfast sausage, and related
ProdUCESZ. ... e 0.101 -0.2 -1.9 - - -0.8
Bacon and related products®.................... - 0.7 -2.3 - - -1.0
Breakfast sausage and related products® °. .. - -0.8 -0.9 - - -1.4
Ham. . 0.044 0.6 -2.5 - - 1.8
Ham, excluding canned®........................ - 0.5 -2.8 - - 1.6
Pork chops™ ... 0.047 1.2 5.0 - - 5.0
Other pork including roasts, steaks, and ribs?... 0.095 1.9 -3.4 - - -1.6
Othermeats..........cooeiiiii i 0.190 5.1 0.2 - - 0.0
Frankfurters®. ...........cooiiiii i - 6.6 2.3 - - 2.6
Lunchmeats™ 23, .. ... ... - 3.1 -0.7 - - -0.7
POURNY. ..o 0.284 1.4 0.3 - - 0.8
ChiCKen?. ... i 0.213 1.2 0.1 - - 0.4
Fresh whole chicken®............................ - -1.2 -0.7 - - -0.2
Fresh and frozen chicken parts®............... - 2.0 0.2 - - 0.3
Other uncooked poultry including turkey?........ 0.071 2.2 0.7 - - 2.2
Fish and seafood..............cooooiiiiiiii, 0.248 4.4 -0.6 - - -0.2
Fresh fish and seafood™ 2.......................... 0.143 3.6 -1.2 - - -1.2
Processed fish and seafood?...................... 0.104 5.5 0.2 - - 0.7
Shelf stable fish and seafood®.................. - 3.4 1.4 - - 0.8
Frozen fish and seafood®........................ - 8.6 -0.9 - - 0.3
EQOS. et 0.134 -20.9 -1.2 - - -8.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent change

Relative change

. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025-

2025 Dec. Dec. Oct. Nov. Dec.

2025 2025 2025 2025 2025

Dairy and related products™....................ccoeiiiait. 0.709 -0.9 0.9 - - 0.9
MilKT 2, 0.193 -1.0 0.1 - - 0.1
Fresh whole milk™ 3. - -1.0 0.5 - - 0.5
Fresh milk other than whole™ 2 3....................... - -1.1 -0.2 - - -0.2
Cheese and related products’..................ccceenene. 0.241 -1.6 1.4 - - 1.4
Ice cream and related products...................cooel 0.127 0.8 1.7 - - 2.2
Other dairy and related products®........................ 0.147 -1.1 0.6 - - 0.9
Fruits and vegetables......................o 1.307 0.5 0.0 - - 0.5
Fresh fruits and vegetables................................ 1.092 0.3 -0.2 - - 0.4
Fresh fruits............ooooi 0.555 0.7 -0.8 - - 1.0
APPIES. ..o 0.078 1.3 0.7 - - 0.3
Bananas’. ... ..iie 0.114 5.9 -1.6 - - -1.6
Citrus fruits. ... 0.062 0.8 -0.6 - - 55
Oranges, including tangerines®.................... - 21 -2.5 - - 5.3

Other fresh fruits®............ocooiiiiiiiiiiinns 0.301 -1.2 -0.9 - - -1.1
Fresh vegetables..............coooii 0.538 -0.2 0.3 - - -0.2
Potatoes. ........oouiii 0.076 -3.4 1.1 - - 0.8
LettuCe. ..o 0.073 7.3 1.1 - - 1.7
Tomatoes........c.ovvviiiii i 0.089 -3.0 -0.1 - - -0.6
Other fresh vegetables..................oooiin. 0.299 -0.3 0.1 - - -0.3
Processed fruits and vegetables®...................... 0.214 15 1.3 - - 0.6
Canned fruits and vegetables®....................... 0.086 1.6 1.1 - - 0.1
Canned fruits® ... - 34 1.5 - - 0.5
Canned vegetables®3.................ccoeienie. - 0.5 0.8 - - 0.0
Frozen fruits and vegetables®........................ 0.064 0.0 2.3 - - 2.4
Frozen vegetables®..............cocoviiiininnnn. - -1.6 25 - - 2.8

Other processed fruits and vegetables including

dried?. . 0.065 2.9 0.7 - - -0.6

Dried beans, peas, and lentils™ 23, .............. - 2.1 0.7 - - 0.7
Nonalcoholic beverages and beverage materials......... 0.915 5.1 0.3 - - 0.4
Juices and nonalcoholic drinks®........................... 0.626 2.3 0.4 - - 0.5
Carbonated drinks............ccoiiviiiiiiiiii 0.341 3.0 0.3 - - 0.7
Frozen noncarbonated juices and drinks™2.......... 0.004 55 -0.3 - - -0.3
Nonfrozen noncarbonated juices and drinks?......... 0.281 1.3 0.6 - - 0.4
Beverage materials including coffee and tea?........... 0.288 11.8 0.2 - - 0.5
COffee. v 0.154 19.8 1.2 - - 1.9
Roasted coffee®..........coooeiiiiiiiin - 18.7 1.3 - - 1.5
Instant coffee™ 3. - 28.0 1.0 - - 1.0
Other beverage materials including tea™2............ 0.134 3.8 -1.0 - - -1.0
Other food at home. ..o 2.304 2.7 1.5 - - 1.6
Sugar and SWeets..........coviiiiiiii 0.342 6.9 0.9 - - 0.8
Sugar and sugar substitutes.......................... 0.027 0.6 0.0 - - 0.4
Candy and chewing gum?............ccoovivinainnn.. 0.246 10.0 0.7 - - 0.5
Other SWeets?............coviviiiiieieie e 0.070 -0.4 1.9 - - 2.2
Fatsand oils..............oooi 0.241 0.8 1.8 - - 1.8
Butter and margarine®................coeviiiiiiiinn. 0.052 -2.2 0.5 - - 0.5
BUEI®. .. - -3.4 0.1 - - 0.2
Margarine®. .........ooiiii - 5.0 0.7 - - 0.3
Salad dressing™ 2.........oiiiii 0.066 5.6 3.0 - - 3.0
Other fats and oils including peanut butter®.......... 0.123 -0.4 1.8 - - 1.9
Peanut butter™ 25, ... - 1.4 4.3 - - 4.3
Other foodS. .....vovuii i 1.721 2.2 1.6 - - 1.8
SOUPS. ettt ettt 0.103 2.3 1.8 - - 1.8
Frozen and freeze dried prepared foods........... 0.270 0.3 1.1 - - 0.8

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzit:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.

Expenditure category "No. 2024- 2025- S0 S00s 2025-
2025 Dec. Dec. Oct. Nov. Dec.

2025 2025 2025 2025 2025
SNACKS. .. 0.361 2.2 0.4 - - 1.1
Spices, seasonings, condiments, sauces........... 0.374 1.7 15 - - 1.9
Salt and other seasonings and spices® >........ - 2.1 0.3 - - 1.0
Olives, pickles, relishes®>......................... - 2.2 0.4 - - 0.9
Sauces and gravies® ... - 1.7 1.9 - - 2.2
Other condiments®..............ccoooiiiiiiinnnn. - 5.2 1.4 - - 2.4
Baby food and formula™2......................oc.. 0.059 0.8 0.2 - - 0.2
Other miscellaneous foods?.......................... 0.554 3.6 2.7 - - 2.9
Prepared salads®*......................cccoeeinnn. - 2.9 0.3 - - 0.1
Food away from home™..................ocooiiiiiiiii 5.684 41 0.7 - - 0.7
Full service meals and snacks™2..............c.ccceevvennen. 2.465 4.9 0.8 - - 0.8
Limited service meals and snacks"2....................... 2.843 3.3 0.6 - - 0.6
Food at employee sites and schools™2.................... 0.073 3.8 0.3 - - 0.3
Food at elementary and secondary schools™ 2 °....... - 1.2 0.1 - - 0.1
Food from vending machines and mobile vendors™ 2. . .. 0.057 6.0 0.5 - - 0.5
Other food away from home™2....................coooenee. 0.246 5.0 0.2 - - 0.2
ENergy. ..o 6.315 2.3 -2.0 - - 0.3
Energy commodities.............oooiii 3.105 -3.0 -5.1 - - -0.4
Fuel oil and other fuels..............cooooiiiins 0.138 1.2 -0.5 - - 0.6
Fuel Oil......ooi 0.079 7.4 -1.6 — - -1.5
Propane, kerosene, and firewood®........................ 0.059 -5.9 0.9 - - 0.0
Motor fuel.......ooi 2.968 -3.2 -5.3 - - -0.4
Gasoline (all types).......cvviriiiiiiiiiieea 2.883 -3.4 -5.3 -2.1 3.0 -0.5
Gasoline, unleaded regular®............................ - -3.8 -5.5 -2.4 3.0 -0.5
Gasoline, unleaded midgrade® 7....................... - 2.2 -4.6 -1.4 2.6 -0.3
Gasoline, unleaded premium®.......................... - -1.3 -4.3 -1.0 2.7 -0.1
Other motor fuels™ ... ... 0.084 3.5 -3.5 - - -35
Energy services. ... 3.210 7.7 1.1 - - 1.0
ElectriCity. ..o 2.432 6.7 0.1 - - -0.1
Utility (piped) gas service...........covviiiiiiininannnann. 0.777 10.8 4.1 - - 4.4
All items less food and energy..............coooiiiiiiiiiin.. 80.028 2.6 0.0 - - 0.2
Commodities less food and energy commodities............ 19.223 1.4 -0.4 - - 0.0
Household furnishings and supplies®....................... 3.387 3.4 0.4 - - 0.5
Window and floor coverings and other linens?.......... 0.238 2.7 0.8 - - 0.6
Floor coverings™ 2........cooiiiiieiiieeeeeeee 0.059 3.1 0.3 - - 0.3
Window coverings™ 2. . ... 0.056 8.9 3.6 - - 3.6
Other INENS2... ..o 0.124 -0.1 -0.2 - - -0.4
Furniture and bedding™................ocoiiiiiiiiin 0.798 3.6 -0.4 - - -0.4
Bedroom furniture’......... ..o 0.252 3.3 1.4 - - 1.4
Living room, kitchen, and dining room furniture™ 2. .. 0.391 4.0 -1.3 - - -1.3
Other furniture®............c.coiiiiiiiieas 0.145 2.9 -0.8 - - -0.9
APPlIANCESZ. ... .t 0.215 -1.7 -5.1 - - -4.3
Major appliances?.............cccoviriniieiiiiiieinns 0.068 1.9 -2.0 - - 2.2
Laundry equipment™ 3. ... - -1.2 -4.1 - - -4.1
Other appliances?..........covvvieiiiiei i 0.144 -35 -6.5 - - -5.2
Other household equipment and furnishings?........... 0.490 5.2 2.6 - - 3.0
Clocks, lamps, and decorator items™.................. 0.283 3.9 2.2 - - 2.2
Indoor plants and flowers®.....................ocoeees 0.115 7.2 2.4 - - 1.8
Dishes and flatware™ 2................coooiiiiiins 0.035 1.0 5.8 - - 5.8
Nonelectric cookware and tableware?................. 0.057 10.4 3.5 - - 3.5
Tools, hardware, outdoor equipment and supplies’ 2. 0.849 5.4 1.3 - - 1.3
Tools, hardware and supplies®......................... 0.246 5.2 0.1 - - 0.0
Outdoor equipment and supplies™2................... 0.364 57 2.3 - - 23

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzit:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Housekeeping supplies’.................ccooeiiiiiiinnn. 0.797 1.7 0.2 - - 0.2
Household cleaning products™2........................ 0.294 1.7 0.9 - - 0.9
Household paper products™2.................ccevenen 0.178 1.2 -1.6 - - -1.6
Miscellaneous household products™2................. 0.325 2.1 0.7 - - 0.7
APPArel. ... 2.461 0.6 -1.3 - - 0.6
Men’s and boys’ apparel..............ccoooiiii 0.646 -0.1 -1.5 - - 0.1
Men’s apparel...........ooooiiiiiii 0.522 0.5 -1.5 - - 0.4
Men'’s suits, sport coats, and outerwear............ 0.086 -1.8 -2.9 - - 0.6
Men’s underwear, nightwear, swimwear, and
ACCESSOMES. .ottt ettt 0.139 3.2 1.1 - - 3.4
Men’s shirts and sweaters®........................... 0.149 0.1 -2.4 - - -0.5
Men’s pants and shorts.................oooiien 0.132 -0.2 -2.1 - - -1.0
Boys’ apparel..........ccoooiiiiii 0.124 -2.3 -1.5 - - -0.2
Women’s and girls’ apparel.............coooiiiiiiinn.. 0.954 -0.3 -1.6 - - 1.0
Women’s apparel.........cccooiiiiiiiiii 0.847 -0.7 -1.8 - - 0.7
WOmeN’s OUtErWear.........c.vvvveeeeiiiiiaaaaaannns 0.078 3.3 -2.6 - - -1.4
WomMeNn’s dreSSes. .......vvviiiiiiiiiiiia i 0.131 -0.9 -7.8 - - -2.7
Women'’s suits and separates®....................... 0.342 -0.3 -1.3 - - 1.2
Women’s underwear, nightwear, swimwear, and
ACCESSOMESZ. .. . vt 0.286 -2.0 0.5 - - 3.5
Girls” apparel........c.ooi i 0.107 2.4 -0.2 - - 3.0
FOOtWEAN. ...\ 0.572 1.1 -0.7 - - 1.1
Men'’s footwear. ..........oooeiiiiiiii 0.195 1.7 -0.3 - - 1.7
Boys’ and girls’ footwear'........................oo.lll 0.109 -1.9 -0.8 - - -0.8
Women’s footwear. .........coovviiiiiiiiiiien 0.268 1.9 -0.9 - - 0.5
Infants’ and toddlers’ apparel.............ccooiieieiiiinn 0.102 3.9 1.0 - - 2.3
Jewelry and watches®...............cooiiiiiiiiin. 0.186 4.7 -1.5 - - 2.2
Watches™ 8. ... 0.042 3.9 0.9 - - 0.9
JeWelryS. ..o 0.143 4.9 2.2 - - -3.1
Transportation commodities less motor fuel®.............. 7.205 0.9 -0.7 - - -0.3
New vehicles. ... ..o 4.302 0.3 -0.3 0.1 0.2 0.0
New Cars®.........coviiiiiiie e - 0.5 -0.4 0.1 0.4 -0.1
New trucks® 0. ... .. ... - 0.2 -0.3 0.1 0.2 0.0
Used cars and truCKS. .........c.ovviiiiiiii i 2.406 1.6 -1.7 0.7 0.3 -1.1
Motor vehicle parts and equipment™...................... 0.362 3.5 1.0 - - 1.0
TS 0.297 3.7 1.2 - - 1.2
Vehicle accessories other than tires™2................ 0.065 2.3 -0.2 - - -0.2
Vehicle parts and equipment other than tires™ 2. .. - 3.4 -0.9 - - -0.9
Motor oil, coolant, and fluids™3...................... - 0.6 1.6 - - 1.6
Medical care commodities’..................coceeiiiiinnn.. 1.504 15 0.3 - - 0.3
Medicinal drugs™ 8..........coooiiiiii 1.324 1.5 0.5 - - 0.5
Prescription drugs™..............ooooii 0.917 2.0 0.1 - - 0.1
Nonprescription drugs®................ccoooviiiiiin.. 0.407 0.5 1.4 - - 1.8
Medical equipment and supplies™®....................... 0.180 1.5 -1.2 - - -1.2
Recreation commodities®...................cocoiiii. 1.821 1.2 -0.1 - - 0.1
Video and audio products®.................coociiiennnnn. 0.250 1.2 -0.8 - - -0.4
Televisions. ..o 0.083 -7.2 -1.5 - - -0.6
Other video equipment®...............cocoevevininnnn.. 0.028 -0.2 -3.0 - - -2.3
Audio equipment’..............oo 0.059 13.3 -1.1 - - -1.1
Recorded music and music subscriptions™2......... 0.075 3.2 1.1 - - 1.1
Pets and pet products™............ccooviiiiiiiiiiiiaas 0.621 1.3 0.5 - - 0.5
Pet food and treats™ 2 2........................ - 1.2 0.2 - - 0.2
Purchase of pets, pet supplies, accessories™ 2 2. . .. - 1.0 0.9 - - 0.9
Sporting goods...... .o 0.469 0.3 0.1 - - 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent )
Seasonally adjusted percent change
Relative change vad P 9
: importance Dec. Nov. Sep. Oct. Nov.
E dit t
xpendiiure category Nov. 2024- 2025- 2025- 2025- 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Sports vehicles including bicycles'..................... 0.235 0.9 0.5 - - 0.5
Sports equipment........ ... 0.218 -0.3 -0.4 - - -0.4
Photographic equipment and supplies................... 0.021 9.8 -0.8 - - 1.2
Photographic equipment®™2 3. - 9.2 -1.3 - - -1.3
Recreational reading materials™........................... 0.099 3.8 -0.4 - - -0.4
Newspapers and magazines™2........................ 0.054 6.4 1.9 - - 1.9
Recreational books™ 2.............ccoviiiiiiiiii 0.045 0.8 -3.1 - - -3.1
Other recreational goods?.............ccoeveeeininnannes. 0.362 1.0 -0.5 - - -0.2
10 V2T 0.283 0.8 -0.9 - - -0.5
Toys, games, hobbies and playground
equipment® 3. - 1.3 -0.8 - - -0.9
Sewing machines, fabric and supplies™2............. 0.021 -2.7 1.8 - - 1.8
Music instruments and accessories2................ 0.044 4.2 0.7 - - 0.7
Education and communication commodities®.............. 0.716 -3.8 -1.6 - - -2.0
Educational books and supplies’......................... 0.041 0.8 -0.2 - - -0.2
College textbooks™ 3 1", .. ... ... - 1.1 0.1 - - 0.1
Information technology commodities®.................... 0.675 -4.1 -1.7 - - -2.2
Computers, peripherals, and smart home
assistants™ . ... 0.257 -0.6 -1.3 - - -1.3
Computer software and accessories2............... 0.025 4.4 7.0 - - 7.0
Telephone hardware, calculators, and other
consumer information items?......................... 0.392 -6.8 -2.5 - - -3.3
Smartphones™ ™2, ... - -9.8 2.2 - - 2.2
Alcoholic beverages’...........ccooiviiiiiiiii 0.831 2.1 -0.1 - - -0.1
Alcoholic beverages at home.....................ocoe. 0.443 1.0 -0.5 - - 0.0
Beer, ale, and other malt beverages at home'....... 0.152 1.3 -0.4 - - -0.4
Distilled spirits at home™.....................ccoeinin. 0.102 1.8 -0.7 - - -0.7
Whiskey at home™3.................cooii - 2.0 - - - -
Distilled spirits, excluding whiskey, at home™ 2. ... - 25 -0.6 - - -0.6
Wine athome...............oooi 0.188 0.3 -0.4 - - 0.1
Alcoholic beverages away from home'.................. 0.388 3.5 0.4 - - 0.4
Beer, ale, and other malt beverages away from
home™ 23 - 2.6 0.2 - - 0.2
Wine away from home™ 23, ... ....................... - 25 0.0 - - 0.0
Distilled spirits away from home" 23, ................. - 3.8 0.2 - - 0.2
Other goods®. .......covinii e 1.299 3.6 0.1 - - 0.1
Tobacco and smoking products’.......................... 0.502 6.8 -0.2 - - -0.2
Cigarettes™ 2., ... i 0.380 8.5 0.4 - - 0.4
Tobacco products other than cigarettes™2............ 0.116 1.2 -2.1 - - 2.1
Personal care products’..............cocoiiiiiiiiiiiiin 0.644 1.5 -0.3 - - -0.3
Hair, dental, shaving, and miscellaneous personal
care products™™ 2. ... .. e 0.289 2.4 0.0 - - 0.0
Cosmetics, perfume, bath, nail preparations and
implements™........ ..o 0.345 0.8 -0.5 - - -0.5
Miscellaneous personal goods?...................cc.v.... 0.154 25 2.4 - - 2.6
Stationery, stationery supplies, gift wrap®............. - 1.8 2.4 - - 1.9
Services |ess energy Services............ooovveviiiiniiinanns 60.805 3.0 0.2 - - 0.3
Shelter. ... 35.514 3.2 0.4 - - 0.4
Rent of shelter'®. ... ..., 35.086 3.1 0.4 - - 0.4
Rent of primary residence..............cccooiiiiiiinn 7.491 2.9 0.3 - - 0.3
Lodging away from home?.....................ccoe.ees 1.233 -0.8 1.2 - - 2.9
Housing at school, excluding board™®............... 0.244 3.2 0.1 - - 0.2
Other lodging away from home including hotels
and MOtelS. ......ovv i 0.989 -1.8 15 - - 3.5
Owners’ equivalent rent of residences™®.............. 26.362 3.4 0.3 - - 0.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzit:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Owners’ equivalent rent of primary residence'®. .. 25.159 3.3 0.3 — - 0.3
Tenants’ and household insurance™2................. 0.428 8.2 1.0 - - 1.0
Water and sewer and trash collection services®........... 1.096 4.7 0.4 - - 0.4
Water and sewerage maintenance’...................... 0.749 4.6 0.4 - - 0.4
Garbage and trash collection™ ™°......................... 0.347 4.8 0.4 - - 0.4
Household operations™ 2............ccoooiiiieiiiieens. - - - - - -
Domestic services™ 2...........coiiiiiiiiiiii - - - - - -
Gardening and lawncare services™2..................... - - - - - -
Moving, storage, freight expense®........................ 0.121 -17.0 -15.4 - - -14.3
Repair of household items™2................ccooiinnen - - - - - -
Medical care serviCes...........ooovviiiiiiiiiiiiiieean 6.779 3.5 0.3 - - 0.4
Professional Services. .........c.ccoiveiiiiiiiiiiii s 3.684 2.5 0.3 - - 0.3
Physicians’ services™..............cocociiiiiiiiii 1.804 1.9 0.3 - - 0.3
Dental Services. .........ooiiiiiiiiiii i 0.949 3.8 0.5 - - 0.7
Eyeglasses and eye care™®...................o 0.337 3.1 -0.2 - - -0.2
Services by other medical professionals™®........... - - - - - -
Hospital and related services'............................. 2.319 6.7 0.9 - - 0.9
Hospital services™ ™.... ... 1.985 6.6 1.0 - - 1.0
Inpatient hospital services™ ™. .................... - - - - - -
Outpatient hospital services™®©.................... - 6.5 0.9 - - 0.9
Nursing homes and adult day services™.............. 0.167 4.3 0.1 - - 0.3
Care of invalids and elderly at home™®............... 0.167 10.7 0.0 - - 0.0
Health insurance™ ®.............cocoiiiiiiiiii 0.776 -0.5 -1.1 - - -1.1
Transportation Services.............ccoiviiiiiiiiiii ... 6.265 1.5 -0.5 - - 0.5
Leased cars and trucks™ " ... 0.378 - -0.6 -0.1 -0.3 -0.6
Carand truck rental®...............coceiieiiiiiiiiennn. 0.127 -4.1 -4.3 - - -1.4
Motor vehicle maintenance and repair’.................. 1.059 5.4 -1.3 - - -1.3
Motor vehicle body work.............coooviiiiinnns. - - - - - -
Motor vehicle maintenance and servicing............ 0.516 4.9 0.5 - - 0.5
Motor vehicle repair2...................c.co 0.425 6.2 -3.7 - - -3.7
Motor vehicle insurance..............c.oooeiiiiiiiieeann. 2.816 2.8 - - - -
Motor vehicle fees™ 2. 0.492 1.3 -0.7 - - -0.7
State motor vehicle registration and license
eSS 2 0.283 1.8 -0.5 - - -0.5
Parking and other fees™2......................ooeee. 0.196 0.6 -1.0 - - -1.0
Parking fees and tolls®3.............................. - 3.7 0.0 - - 0.0
Public transportation...............coooiiiiiiii 1.392 -2.0 0.7 - - 4.5
Airline fares. ... 0.868 -3.4 -0.5 - - 5.2
Other intercity transportation.....................oco.ee. 0.207 -2.6 2.3 - - 2.7
Ship fare™ 23, ... - -4.8 0.2 - - 0.2
Intracity transportation’..............c.cooiiiiiiiiinn. 0.313 2.5 2.7 - - 2.7
Intracity mass transit™ 38, ..................... - 0.9 -0.7 - - -0.7
Recreation services®...............ocoiiiiiiiiiii 3.425 4.0 1.9 - - 1.8
Video and audio services®.......................ooeenil. 0.806 4.9 2.4 - - 2.3
Cable, satellite, and live streaming television
Service .. . 0.651 3.7 1.2 - - 1.1
Purchase, subscription, and rental of video™ 2....... 0.155 10.0 7.6 - - 7.6
Video discs and other media™23................... - 6.0 3.2 - - 3.2
Subscription and rental of video and video
games™ 23 - 29.0 19.5 - - 19.5
Pet services including veterinary?......................... 0.543 6.2 1.1 - - 1.1
Pet services® 3. ... ..o - 5.0 0.2 - - 0.7
Veterinarian services™ 2 3., - 7.1 2.0 - - 2.0
Photographers and photo processing™2................. 0.053 1.5 - - - -

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent change

Relative change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Other recreation services?...................ccceeeeeene.. 2.022 3.1 1.9 - - 1.7
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees?.... 0.795 0.4 0.5 - - 0.1
AdMISSIONS ... 0.733 5.7 3.6 - - 3.6
Admission to movies, theaters, and
concerts™ 23 - 6.7 2.4 - - 2.4
Admission to sporting events™ 3., .............. - -7.3 - - - -
Fees for lessons or instructions™®..................... 0.167 2.9 - - - -
Education and communication services®................... 4.951 1.1 -1.0 - - -0.8
Tuition, other school fees, and childcare................. 2.548 2.9 -0.1 - - 0.2
College tuition and fees..................cooiiiinen. 1.311 1.5 -0.2 - - 0.0
Elementary and high school tuition and fees......... 0.393 4.1 0.0 - - 0.4
Day care and preschool™®............coooiiiiieinnn.. 0.739 4.8 0.0 - - 0.0
Technical and business school tuition and fees?..... 0.039 2.1 0.0 - - 0.1
Postage and delivery services?........................... 0.056 4.8 0.1 - - 0.6
POStage. .. ... 0.053 4.6 0.0 3.3 0.3 0.5
Delivery Services®...........oviiiiiiiaiaaeiaians 0.002 9.7 2.2 - - 2.4
Telephone services" 2..........ooviiiiiiiiiieeien 1.406 -3.2 -2.8 - - -2.8
Wireless telephone services™2..................oeeeee. 1.238 -4.1 -3.3 0.0 1.1 -3.3
Residential telephone services™&...................... 0.168 3.7 1.4 - - 1.4
Internet services and electronic information
providers™ 2. ... .. 0.932 2.8 -0.7 - - -0.7
Other personal services™ 8...............coooiiviiiiinn.. 1.672 4.7 -0.2 - - -0.2
Personal care services”.............cooiviiiiiiiiiiininnn. 0.668 4.8 0.7 - - 0.7
Haircuts and other personal care services™?2........ 0.668 4.8 0.7 - - 0.7
Miscellaneous personal services'......................... 1.004 4.6 -0.8 - - -0.8
Legal services™ ®........ooiiiiiiiiiii - - - - - -
Funeral expenses™ ©...............cccoiiiiiiiiiin 0.139 2.6 0.6 - - 0.6
Laundry and dry cleaning services™2................. 0.167 4.6 0.3 - - 0.3
Apparel services other than laundry and dry
cleaning™ .. ... 0.028 7.0 0.5 - - 0.5
Financial services™ ©..............cooiiiiiiiiii 0.257 4.2 -35 - - -35
Checking account and other bank services' 2 2. .. - 0.4 0.3 - - 0.3
Tax return preparation and other accounting
fees™ 2 3 - - -4.5 - - -4.5

" Not seasonally adjusted.

2 Indexes on a December 1997=100 base.
3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
5 Indexes on a December 2005=100 base.
% Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
8 Indexes on a December 2009=100 base.
® Indexes on a December 1990=100 base.
19 Indexes on a December 1983=100 base.
" Indexes on a December 2001=100 base.
2 Indexes on a December 2019=100 base.
3 Indexes on a December 1982=100 base.
4 Indexes on a December 1996=100 base.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
December 2025
[1982-84=100, unless otherwise noted]

Relative Unadjusted indexes Unadjzigar?gzercent Seasonallycﬁgjnu;éed percent
; ; tmpor Dec. Nov. Sep. Oct. Nov.
Special aggregate indexes ®hoe | Dec. | Nov. | Dec. | 2024 | 2025- 2005 | 2025 | 2025
2025 2024 2025 2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
All items less food............cocoiiiiiiiiinnn. 86.343  312.824 321.391 321.005 2.6 -0.1 - - 0.2
All items less shelter..................ooooin. 64.486  283.218 290.721 290.038 2.4 -0.2 - - 0.3
All items less food and shelter..................... 50.830 270.960 278.288 277.005 2.2 -0.5 - - 0.1
All items less food, shelter, and energy.......... 44515  274.762 281.568 280.865 2.2 -0.2 - - 0.1
All items less food, shelter, energy, and used
cars and trucks. ....... ..o 42.109 280.106 286.905 286.420 2.3 -0.2 - - 0.2
All items less medical care......................... 91.717  303.357 311.511 311.347 2.6 -0.1 - - 0.3
All items less energy..........ccoovviieiiineinnnnn. 93.685 322.828 331.188 331.550 2.7 0.1 - - 0.3
CommOdities. .. ... 35.985 220.949 225557 224.618 1.7 -0.4 - - 0.2
Commodities less food, energy, and used
cars and trucks. ..........cooiiiiiii 16.817  161.927 164.527 164.179 1.4 -0.2 - - 0.2
Commodities less food...................coeeeie 22328 174413 177.669 175.819 0.8 -1.0 - - -0.1
Commodities less food and beverages........ 21497 170.521 173.681 171.807 0.8 -1.1 - - -0.1
SEIVICES. ..t 64.015  409.105 421.567 422.416 3.3 0.2 - - 0.3
Services less rent of shelter'.................... 28.929  421.204 435.623 435.662 3.4 0.0 - - 0.2
Services less medical care services........... 57.236  392.933 404.836 405.589 3.2 0.2 - - 0.3
Durables........ccoiiiiiii 10.870 121.747 123.844 123.216 1.2 -0.5 - - -0.4
Nondurables. ............coooiiiiiiiiin 25.115  274.260 280.413 279.357 1.9 -0.4 - - 0.8
Nondurables less food.................oooennnt 11.458 225262 229.777 226.218 0.4 -1.5 - - 0.6
Nondurables less food and beverages........ 10.627 221.206 225.602 221.848 0.3 -1.7 - - 0.6
Nondurables less food, beverages, and
apparel. ... 8.166  284.370 290.105 284.928 0.2 -1.8 - - 0.6
Nondurables less food and apparel............ 8.998 283.528 289.299 284.593 0.4 -1.6 - - 0.6
HOUSING. .. e e 44448  338.883 349.973 351.072 3.6 0.3 - - 0.4
Education and communication®.................... 5.666 145.696 147.928 146.392 0.5 -1.0 - - -1.0
Education®.........oviiiiii e 2,589 305.662 314.643 314.408 2.9 -0.1 - - 0.2
Communication®............ccoeviverininaninnnn.. 3.077 72.857 73.133 71.781 -1.5 -1.8 - - -1.9
Information and information processing?.... 3.022 68.451 68.657 67.364 -1.6 -1.9 - - -2.0
Information technology, hardware and
SEIVICES®. ...t 1.616 6.721 6.784 6.708 -0.2 -1.1 - - -1.3
Recreation?...........oouvuiiiiiiiieiii e 5246  138.343 140.821 142.505 3.0 1.2 - - 1.2
Video and audio®............cooviiiiiiiiiiinns 1.056 116.849 119.563 121.524 4.0 1.6 - - 1.7
Pets, pet products and services?............... 1.163  223.988 230.172 231.923 3.5 0.8 - - 0.8
Photography?............coviviviiiiaiiiienss 0.075 84.248 86.351 87.315 3.6 1.1 - - 1.7
Food and beverages...............ccooviiiiiinn 14.488 330.812 338.857 340.780 3.0 0.6 - - 0.7
Domestically produced farm food............... 6.697  319.443 323.321 325.422 1.9 0.6 - — 0.6
Other services..........ocovviiiiiiiii i 10.047  419.092 429.789 430.349 2.7 0.1 - - 0.2
Apparel less footwear............cccooviieiiinnn.. 1.888 118.997 121.285 119.542 0.5 -1.4 - — 0.4
Fuels and utilities....................oconn. 4443 317.180 335.637 338.484 6.7 0.8 - - 0.8
Household energy...........ccoovviviiiiiiinnn. 3.347 264.502 281.272 284.047 7.4 1.0 - - 1.0
Medical care..........ccooviiiiiiiiiii e 8.283 569.189 585.213 587.144 3.2 0.3 - - 0.4
Transportation..............ooooiiiiii i 16.437 267.606 272.615 268.630 0.4 -1.5 - - 0.0
Private transportation......................... 15.045 266.883 273.036 268.511 0.6 -1.7 - - -0.5
New and used motor vehicles?............... 7.348 124.324 125.978 124.913 0.5 -0.8 - - -0.4
Utilities and public transportation.................. 7.755 260.830 268.264 268.823 3.1 0.2 - - 0.6
Household furnishings and operations........... 4.492 147.559 154.477 153.484 4.0 -0.6 - - -0.5
Other goods and services..............c.coeevne... 2.971 564.600 588.935 588.451 4.2 -0.1 - - 0.3
Personal care...............ooooiiiiiii 2469 283.952 294.713 294.531 3.7 -0.1 - - 0.4

" Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, December
2025
[1982-84=100, unless otherwise noted]

Prici Percent change to Dec. 2025 from: Percent change to Nov. 2025 from:
ricin
Area Schedu?e‘ Dec. Oct. Nov. Nov. Sep. Oct.
2024 2025 2025 2024 2025 2025
U.S.city average..........coooviiiiiiiiiiiii i M 2.7 - 0.0 2.7 -0.2 -
Region and area size?

Northeast........cooiiiiii M 3.3 - 0.2 3.1 0.0 -
Northeast - Size Class A........ccoevviiiiiiiiiiiiinnn M 3.3 - 0.3 3.1 0.1 -
Northeast - Size Class B/C>..........ccccvvviiviinannn. M 3.2 - 0.1 3.0 -0.1 -
New England®..........ccoiiiiiiiiiiiieeee M 25 - -0.1 2.7 -0.4 -
Middle Atlantic®...........oooi i M 3.6 - 0.3 3.2 0.2 -

MiIAWESE. . ..ot M 2.7 - -0.1 3.0 -0.3 -
Midwest - Size Class A........cooviiiiiiiiiiiii i M 2.1 - -0.4 2.6 -0.7 -
Midwest - Size Class B/C®..............ccooviiiiinnn... M 3.0 - 0.0 3.2 0.0 -
East North Central®.............ccoiiiiiii e M 2.8 - -0.1 3.1 -0.2 -
West North Central®.............cooiiiiiiiin M 2.4 - -0.2 2.7 -0.3 -

SOULN. L M 2.2 - 0.0 2.2 -0.2 -
South - Size Class A.......cc.viiiiiii i M 1.8 - -0.1 1.8 -0.3 -
South - Size Class B/C3............ccoiiiiiiiiii M 2.4 - 0.1 2.4 -0.2 -
South Atlantic. ... ... M 2.3 - 0.1 2.4 -0.1 -
East South Central®..............coviviiiiiiiiiiiannn. M 2.9 - 0.3 2.4 -0.2 -
West South Central®...............ccociiiiiiiiiiiinn.. M 1.5 - -0.3 1.7 -0.5 -

L= S M 2.9 - -0.2 3.0 -0.3 -
West - Size Class Ao M 3.0 - 0.0 3.0 -0.2 -
West - Size Class B/CS..........ccoeiiiiiiiinnn.. M 2.8 - -0.3 3.0 -0.4 -
Mountain®. . ... M 2.4 - -0.3 2.6 -0.5 -
PaCIfiC? . . e M 3.1 - -0.1 3.2 -0.2 -

Size classes
Size Class AS.. ... M 2.6 - 0.0 2.6 -0.2 -
Size Class B/C3. ... M 2.8 - 0.0 2.8 -0.2 -
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WIL ...l M 2.2 - -0.2 25 -0.9 -

Los Angeles-Long Beach-Anaheim, CA.................. M 3.0 - -0.3 3.6 -0.1 -

New York-Newark-Jersey City, NY-NJ-PA............... M 3.4 - 0.4 3.0 0.2 -

Atlanta-Sandy Springs-Roswell, GA....................... 2 0.9 - - - - -

Baltimore-Columbia-Towson, MD®......................... 2 34 - — - - -

Detroit-Warren-Dearborn, MI................coooiiiiiiinn. 2 2.1 - - - - -

Houston-The Woodlands-Sugar Land, TX................ 2 1.6 - — - - -

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 2.6 - - - - -

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 3.9 - - - - -

Phoenix-Mesa-Scottsdale, AZ”...............c.ccoeeveinnn. 2 2.2 - - - - -

San Francisco-Oakland-Hayward, CA..................... 2 3.0 - - - - -

Seattle-Tacoma-Bellevue, WA..........cccvvvvveeeia.... 2 3.1 - — - - -

St. Louis, MO-IL......ooiii e 2 2.0 - - - - -

Urban Alaska. . ......uuuuiiii e 2 1.9 - — - - -

Boston-Cambridge-Newton, MA-NH....................... 1 - - - 2.8 -0.4 -

Dallas-Fort Worth-Arlington, TX.........cccoviiiiieannn. 1 - - - 1.1 -0.6 -

Denver-Aurora-Lakewood, CO..............ccevveeeinnnn. 1 - - - 2.2 -0.6 -

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 - - - 25 -0.7 -

Riverside-San Bernardino-Ontario, CA*................... 1 - - — 4.5 0.6 -

San Diego-Carlsbad, CA........coiiiii 1 - - - 4.0 0.1 -

Tampa-St. Petersburg-Clearwater, FL8................... 1 — - — 3.0 -0.3 —

Urban Hawaii.........ccovviiiiii 1 - - — 2.4 0.3 -

Washington-Arlington-Alexandria, DC-VA-MD-WV®. . ... 1 - - - 2.4 -0.3 -

" Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.



1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.
% Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
5 Indexes on a December 1986=100 base.
61998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
8 Indexes on a 1987=100 base.
NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national

index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, December 2025
[Percent changes]

Month Y. Unadjusted 1-month percent change Unadjusted 12-month percent change
onth Year C-CPI-U’ | CPI-U C-CPI-U' CPI-U
December 2012...........ccoviiiiinnnn. 1.5 1.7
December 2013..........ccoiiiiiiiiiien.n 1.3 1.5
December 2014............cccoiiiiiinn... 0.5 0.8
December 2015...........ccooiiiiinia... 0.4 0.7
December 2016............cccvvvvvivnnn... 1.8 2.1
December 2017.........ccooiviiiinnnn... 1.7 21
December 2018..........cccoviiiiiinnnann 1.5 1.9
December 2019...........ccoviiiiiinn. 1.8 2.3
December 2020...........cccvviiiiinnnann. 1.5 1.4
December 2021...........ccciviiiinnann 6.5 7.0
December 2022...........ccccoiiiiiian.. 6.4 6.5
January 2023.........ccii 0.8 0.8 6.4 6.4
February 2023..........cccovvviiiiiiiin 0.5 0.6 6.0 6.0
March 2023.........cccciiiiiiiiii e 0.3 0.3 4.8 5.0
April 2023, 0.5 0.5 4.7 4.9
May 2023, 0.2 0.3 3.8 4.0
June 2023, ... 0.3 0.3 2.9 3.0
July 2023, 0.1 0.2 3.0 3.2
August 2023..... ..o 0.4 0.4 3.5 3.7
September 2023..........ceviiiiiiian. 0.2 0.2 3.4 3.7
October 2023.........ccciiiiiiiiiaaans 0.0 0.0 2.9 3.2
November 2023.............c.cooiiiiinnnnn -0.3 -0.2 2.7 3.1
December 2023...........cccciiiiiiinnnn. -0.1 -0.1 2.9 3.4
January 2024...........oco 0.5 0.5 2.6 3.1
February 2024...........cccoooi 0.6 0.6 2.8 3.2
March 2024.............coooiiiiiii . 0.6 0.6 3.1 3.5
April 2024.. ... 0.4 0.4 3.0 3.4
May 2024.......coiiiiii 0.1 0.2 2.9 3.3
June 2024, 0.0 0.0 2.6 3.0
July 2024, ... 0.0 0.1 2.5 2.9
August 2024, 0.0 0.1 2.2 2.5
September 2024...........ciiiiiii 0.1 0.2 2.1 2.4
October 2024...........cccciiiiiiinann 0.1 0.1 2.3 2.6
November 2024................ccciiinnnne -0.1 -0.1 2.5 2.7
December 2024..............cccoiiiiia... 0.0 0.0 2.6 2.9
January 2025..........oiiie 0.6 0.7 2.7 3.0
February 2025........ccccvviiiiiiiiinn 0.4 0.4 2.6 2.8
March 2025.......ccviiiiiii e 0.2 0.2 2.1 2.4
April 2025. ... 0.3 0.3 2.1 2.3
May 2025. ..o 0.2 0.2 2.1 2.4
June 2025. ... 0.3 0.3 2.4 2.7
July 2025, ... 0.1 0.2 2.5 2.7
August 2025. ... ..o 0.3 0.3 2.8 2.9
September 2025..............ooi 0.3 0.3 2.9 3.0
November 2025................ccoiiiinnne - - 2.6 2.7
December 2025...........cccciiiiiiin... -0.1 0.0 2.5 2.7

" The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated

expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in

January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;

October-December indexes are final in October of the following year.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Al TEEIMS. L 100.000 0.3 - 0.05 - -

FOOQ. .. 13.657 0.7 0.097 0.07 L-Oct.2022 0.7

Food athome. ..o 7.973 0.7 0.058 0.12 L-Aug.2022 0.9

Cereals and bakery products..............cooviiiiiiiinnn.. 1.095 0.6 0.007 0.30 S-Aug.2025 0.1

Cereals and cereal products.............coviieieiinnnn.. 0.332 -0.3 -0.001 0.50 S-Jul.2025 -0.9

Flour and prepared flour mixes......................... 0.029 1.1 0.000 0.75 L-May 2025 1.1

Breakfast cereal®..............cooviiiii 0.146 -1.0 -0.001 0.93 S-Apr.2025 -2.5

Rice, pasta, cornmeal...............c.oooiiiiiii i 0.157 0.1 0.000 0.63 S-Jul.2025 -0.6

Rice™ % 8. - 1.0 - 0.73 L-Aug.2025 1.5

Bakery products®............cooiiiiii 0.763 0.4 0.003 0.38 S-Aug.2025 0.0

Bread® ... ... 0.140 1.1 0.002 0.61 L-Apr.2025 1.6

White bread® ............ccoiiiiiiiiii - 2.0 - 0.64 L-Aug.2022 2.6

Bread other than white*%.......................... - 0.1 - 1.08 S-Aug.2025 -0.9

Fresh biscuits, rolls, muffins®......................... 0.134 2.0 0.003 1.02 L-Oct.2024 2.9

Cakes, cupcakes, and cookies*...................... 0.216 -0.7 -0.002 0.59 S-Oct.2024 -0.9

COOKIES™ ..t - 2.2 - 0.80 S-Feb.2025 2.4

Fresh cakes and cupcakes®®..................... - 0.4 - 0.69 S-Aug.2025 -0.1

Other bakery products. ..........cccovviieiiiiinen... 0.273 0.6 0.002 0.64 S-Aug.2025 0.4

Fresh sweetrolls, coffeecakes, doughnuts* ®.... - 0.0 - 0.84 S-Aug.2025 -2.3

Crackers, bread, and cracker products®......... - 0.8 — 1.02 S-Jul.2025 -1.2
Frozen and refrigerated bakery products, pies,

tarts, turnovers®................oc - 1.0 - 1.14 L-Jun.2025 1.8

Meats, poultry, fish, and €ggs..........cooviiiiiiiiiinenn. 1.644 -0.2 -0.003 0.24 S-May 2025 -0.4

Meats, poultry, and fish...............coooiiiiii 1.510 0.5 0.008 0.25 S-May 2025 -0.1

Meats. ... 0.979 0.6 0.006 0.31 S-May 2025 -0.1

Beefandveal..................o 0.502 1.0 0.005 0.46 S-May 2025 -0.1

Uncooked ground beef®........................... 0.225 0.2 0.001 0.69 S-Apr.2025 0.0

Uncooked beef roasts®..................ccceeeenn 0.066 -1.6 -0.001 1.10 S-May 2025 -1.8

Uncooked beef steaks®................cooceeienee. 0.144 3.1 0.004 0.81 L-Aug.2025 4.1

Uncooked other beef and veal*®................. 0.068 -0.2 0.000 0.88 S-Mar.2025 -0.7

POrK. . 0.287 0.3 0.001 0.55 S-Aug.2025 0.2

Bacon, breakfast sausage, and related

Products®. ... 0.101 -0.8 -0.001 0.89 L-Aug.2025 1.2

Bacon and related products®.................... - -1.0 - 1.07 S-Apr.2025 -1.0

Breakfast sausage and related products® ©. .. - -1.4 - 1.18 L-Aug.2025 2.5

Ham. .o 0.044 1.8 0.001 1.06 L-Jul.2025 3.7

Ham, excluding canned®........................ - 1.6 - 1.11 L-Jul.2025 3.9

POrK ChOPS™ . ...\ 0.047 5.0 0.002 1.29 L-Oct.2021 5.0

Other pork including roasts, steaks, and ribs®... 0.095 -1.6 -0.001 1.20 S-Apr.2025 -2.5

Othermeats.........oooeiiiiii e 0.190 0.0 0.000 0.58 S-May 2025 -0.4

Frankfurters®. ..........coooiiiiiiiiiiee - 2.6 - 1.36 L-Jun.2025 9.0

Lunchmeats® > 6. .. ... - -0.7 - 0.76 S-Jun.2025 -2.1

POURKY. .o 0.284 0.8 0.002 0.50 L-Mar.2025 0.9

Chicken®. ... . ..o 0.213 0.4 0.001 0.53 L-Jun.2025 1.1

Fresh whole chicken®............................ - -0.2 - 0.99 S-Aug.2025 -0.5

Fresh and frozen chicken parts®............... - 0.3 - 0.69 L-Aug.2025 0.3

Other uncooked poultry including turkey®........ 0.071 2.2 0.002 1.20 L-Jul.2023 2.3

Fish and seafood............cccoiiiiiiii i 0.248 -0.2 0.000 0.60 L-Aug.2025 0.6

Fresh fish and seafood* ®.......................... 0.143 -1.2 -0.002 0.83 S-Jul.2024 -2.4

Processed fish and seafood®...................... 0.104 0.7 0.001 0.96 L-Aug.2025 0.8

Shelf stable fish and seafood®.................. - 0.8 - 1.43 L-Jun.2025 1.3

Frozen fish and seafood®........................ - 0.3 - 1.19 L-Aug.2025 1.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
oo P 0.134 -8.2 -0.011 1.00 S-Apr.2025 -12.7
Dairy and related products®................cocoiiiiiiinn.. 0.709 0.9 0.007 0.29 L-Mar.2025 1.0
MilK® B 0.193 0.1 0.000 0.39 L-Jul.2025 1.9
Fresh whole milk*®..................ccociii - 0.5 - 0.49 L-Jul.2025 25
Fresh milk other than whole* ®%....................... - -0.2 - 0.55 L-Jul.2025 1.5
Cheese and related products®..................oevennn.. 0.241 1.4 0.003 0.69 L-Mar.2025 1.9
Ice cream and related products....................oeeee 0.127 2.2 0.003 1.04 L-May 2025 2.4
Other dairy and related products®........................ 0.147 0.9 0.001 0.54 L-Jul.2025 1.3
Fruits and vegetables. ... 1.307 0.5 0.006 0.32 L-Aug.2025 1.6
Fresh fruits and vegetables.........................l 1.092 0.4 0.005 0.41 L-Aug.2025 2.0
Fresh fruits....... ..o 0.555 1.0 0.006 0.58 L-Aug.2025 1.0
APPIES. ..o 0.078 0.3 0.000 0.95 L-Aug.2025 3.5
Bananas®............ouiiiii i 0.114 -1.6 -0.002 0.65 S-Jul.2024 -1.7
Citrus fruits®...... ..o 0.062 5.5 0.0083 0.88 L-Feb.2022 5.5
Oranges, including tangerines®.................... - 5.3 - 1.44 L-Dec.2021 8.7
Other fresh fruits®. ..o 0.301 -1.1 -0.003 1.11 S-Jul.2025 -2.6
Fresh vegetables.............cooooiii 0.538 -0.2 -0.001 0.58 S-Mar.2025 -1.0
Potatoes. ........cooviirii 0.076 0.8 0.001 0.97 S-Jul.2025 2.3
Lettuce. .. oo 0.073 1.7 0.001 1.17 L-Aug.2025 3.5
TOMALOES. ... 0.089 -0.6 0.000 1.22 S-Jun.2025 -1.5
Other fresh vegetables......................... 0.299 -0.3 -0.001 0.79 L-Aug.2025 2.9
Processed fruits and vegetables®...................... 0.214 0.6 0.001 0.47 S-Aug.2025 -0.5
Canned fruits and vegetables®....................... 0.086 0.1 0.000 0.60 S-Jul.2025 0.0
Canned fruits® ©...........oooiiii - 0.5 - 0.94 L-Aug.2025 0.5
Canned vegetables®®.............................. - 0.0 - 0.90 S-Jul.2025 -0.3
Frozen fruits and vegetables®........................ 0.064 2.4 0.002 0.89 L-Feb.2023 4.2
Frozen vegetables®......................ococoui - 2.8 - 1.08 L-Feb.2023 4.2
Other processed fruits and vegetables including

dried>. ... 0.065 -0.6 0.000 0.66 S-Aug.2025 -1.8
Dried beans, peas, and lentils* ¢ .. ........... - 0.7 - 0.76 L-Jul.2025 0.7
Nonalcoholic beverages and beverage materials......... 0.915 0.4 0.004 0.40 S-Jul.2025 -0.5
Juices and nonalcoholic drinks®.........................l. 0.626 0.5 0.003 0.48 S-Aug.2025 -0.3
Carbonated drinks. ..........cocoiiiiiiiiiiiiies 0.341 0.7 0.002 0.93 S-Aug.2025 -0.3
Frozen noncarbonated juices and drinks* ®.......... 0.004 -0.3 0.000 0.81 S-May 2025 -4.6
Nonfrozen noncarbonated juices and drinks®......... 0.281 0.4 0.001 0.49 S-Aug.2025 -0.7
Beverage materials including coffee and tea®........... 0.288 0.5 0.002 0.68 L-Aug.2025 2.8
COffEB. v 0.154 1.9 0.0083 0.97 L-Aug.2025 3.6
Roasted coffee®.........ooviiiiiiiiii - 1.5 - 1.25 L-Aug.2025 4.1
Instant coffee™ ®..........ccooiiiiiiii - 1.0 - 1.07 L-Aug.2025 4.9
Other beverage materials including tea*®............ 0.134 -1.0 -0.001 1.06 L-Aug.2025 1.5
Other food at home. ... 2.304 1.6 0.038 0.24 L-Jul.2022 1.9
Sugar and SWEELS. .......ooiuiiii i 0.342 0.8 0.003 0.44 L-Jun.2025 0.9
Sugar and sugar substitutes..................l 0.027 0.4 0.000 0.62 L-Aug.2025 0.6

Candy and chewing gum®..............coiveiinennn.. 0.246 0.5 0.001 0.60 - -
Other sSWeets®. .........oviiiiiii e 0.070 2.2 0.002 0.82 L-Nov.2021 3.6
Fats and OilS...........cooiiiiiii 0.241 1.8 0.004 0.53 L-Aug.2022 1.8
Butter and margarine®..............c..coiiiiiiiiinnn. 0.052 0.5 0.000 0.99 L-Feb.2025 0.8
BUEIS. .. - 0.2 - 1.11 L-Aug.2025 1.3
Margaring®. .........oouueeieii e - 0.3 - 1.56 L-Apr.2025 1.2
Salad dressing® 5.............cocoiii 0.066 3.0 0.002 1.52 L-Sep.2024 3.3
Other fats and oils including peanut butter®.......... 0.123 1.9 0.002 0.68 L-May 2025 2.2
Peanut butter* 8. - 4.3 - 0.76 L-Jan.2012 6.9
Other foods. ......ovieiii i 1.721 1.8 0.031 0.30 L-Jul.2022 1.8

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change

SOUPS. -ttt et 0.103 1.8 0.002 0.97 L-Aug.2025 1.8
Frozen and freeze dried prepared foods........... 0.270 0.8 0.002 0.69 S-Aug.2025 -1.2
SNACKS. ... 0.361 1.1 0.004 0.78 S-Aug.2025 1.0
Spices, seasonings, condiments, sauces........... 0.374 1.9 0.007 0.50 L-Jul.2022 2.2

Salt and other seasonings and spices®©........ - 1.0 - 0.91 - -
Olives, pickles, relishes®®......................... - 0.9 - 0.90 L-Jun.2025 49
Sauces and gravies®®............................. - 2.2 - 0.70 L-Jul.2022 3.2
Other condiments®.................cocceviininnn. - 2.4 - 1.10 L-Apr.2025 8.0
Baby food and formula*®............................ 0.059 0.2 0.000 0.57 S-Aug.2025 -0.9

Other miscellaneous foods®.......................... 0.554 2.9 0.016 0.54 L-EVER -
Prepared salads® 7............cocoviiiiiiiiininnn. - 0.1 - 0.98 L-Aug.2025 1.7
Food away from home®..............ccoooiiiiiiiiiiien 5.684 0.7 0.039 0.06 L-Oct.2022 0.9
Full service meals and snacks*5............................ 2.465 0.8 0.020 0.07 L-Oct.2022 1.1
Limited service meals and snacks*®5....................... 2.843 0.6 0.018 0.09 L-Jan.2024 0.6
Food at employee sites and schools*5.................... 0.073 0.3 0.000 0.29 L-Jul.2025 0.8

Food at elementary and secondary schools* % 2....... - 0.1 - 0.10 - -
Food from vending machines and mobile vendors* ®. . .. 0.057 0.5 0.000 0.25 S-Aug.2025 0.1
Other food away from home* ®.....................oooenel. 0.246 0.2 0.000 0.10 S-Jul.2025 0.0
ENergy. e 6.315 0.3 0.019 0.15 S-Jul.2025 -1.1
Energy commodities...........c.ooiiiiiiiiii 3.105 -0.4 -0.012 0.18 S-Jul.2025 -1.9
Fuel oil and other fuels...............cooiiiiiiiiiinnn, 0.138 0.6 0.001 0.34 L-Jul.2025 1.0
Fuel il 0.079 -1.5 -0.001 0.47 S-Mar.2025 -4.2
Propane, kerosene, and firewood®........................ 0.059 0.0 0.000 0.42 L-Jun.2025 1.1
Motor fUel.......ee 2.968 -0.4 -0.013 0.19 S-Jul.2025 -2.0
Gasoline (all types)........ooviiiiiiiiiiiie 2.883 -0.5 -0.013 0.19 S-Oct.2025 -2.1
Gasoline, unleaded regular®............................ - -0.5 - 0.46 S-Oct.2025 2.4
Gasoline, unleaded midgrade® '°...................... - -0.3 - 0.43 S-Oct.2025 -1.4
Gasoline, unleaded premium®.......................... - -0.1 - 0.50 S-Oct.2025 -1.0
Other motor fuels™ ®............coiiiiiiiiieen 0.084 -3.5 -0.003 0.28 S-Jan.2024 -3.9
ENergy ServiCes. .......coiuiiiii i 3.210 1.0 0.032 0.26 L-Apr.2025 15
ElectriCity. .. ..o 2.432 -0.1 -0.002 0.30 L-Aug.2025 0.2
Utility (piped) gas ServiCe............ouvvevieiiiiiniiiienns 0.777 4.4 0.033 0.44 L-Jan.2023 6.9

All items less food and energy............ccooeviiiiiiiiniinenn. 80.028 0.2 0.191 0.05 - -
Commodities less food and energy commodities............ 19.223 0.0 0.000 0.09 S-May 2025 0.0
Household furnishings and supplies...................... 3.387 0.5 0.019 0.21 L-Jul.2025 0.7
Window and floor coverings and other linens®.......... 0.238 0.6 0.001 0.90 L-Jul.2025 1.2
Floor coverings® 5.........ooiiiiiiiiiiieee 0.059 0.3 0.000 0.74 S-Aug.2025 -1.2
Window coverings® 5...........oocoiiiii 0.056 3.6 0.002 1.68 L-Aug.2024 4.3
Other liNens®..... ..ot 0.124 -0.4 0.000 1.18 L-Jul.2025 1.4
Furniture and bedding®..............ccoooiiiiiiiiiennn.. 0.798 -0.4 -0.003 0.41 S-May 2025 -0.8
Bedroom furniture®.............ocoiiiiiiiiiiia 0.252 1.4 0.003 0.62 L-Jul.2025 1.5
Living room, kitchen, and dining room furniture* ®. .. 0.391 -1.3 -0.005 0.60 S-Jul.2024 -1.3
Other furniture®..............cooiiiii 0.145 -0.9 -0.001 0.94 S-Apr.2025 -0.9

ApPlIaNCES®. .. o 0.215 -4.3 -0.009 0.68 S-EVER -
Major appliances®. ...........cocoiviiiiiiiiiin 0.068 -2.2 -0.002 1.04 S-Jul.2025 -2.2
Laundry equipment® ©....... ... - -4.1 - 0.76 S-Oct.2023 -5.0

Other appliances®............ccooviiiiiiiiiiiennn. 0.144 -5.2 -0.008 0.87 S-EVER -
Other household equipment and furnishings®........... 0.490 3.0 0.015 0.53 L-Oct.2004 4.5
Clocks, lamps, and decorator items*.................. 0.283 2.2 0.006 0.60 L-Jan.2025 2.2
Indoor plants and flowers™.................coooiennee. 0.115 1.8 0.002 0.89 L-Aug.2025 2.8
Dishes and flatware® ®..............cccovviiinenennn. 0.035 5.8 0.002 1.59 L-Jun.2019 6.1
Nonelectric cookware and tableware®................. 0.057 3.5 0.002 1.38 L-Jun.2025 3.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Tools, hardware, outdoor equipment and supplies* °.. 0.849 1.3 0.011 0.38 L-Jul.2025 1.6
Tools, hardware and supplies®......................... 0.246 0.0 0.000 0.59 L-Aug.2025 0.4
Outdoor equipment and supplies*5................... 0.364 2.3 0.009 0.53 L-Feb.2023 4.0
Housekeeping supplies®................ccoeviiiiiiiinnn. 0.797 0.2 0.002 0.26 S-Jul.2025 0.0
Household cleaning products® ®........................ 0.294 0.9 0.003 0.42 L-Aug.2024 1.8
Household paper products® ®..................cceveven 0.178 -1.6 -0.003 0.34 S-Sep.2020 -3.6
Miscellaneous household products*5................. 0.325 0.7 0.002 0.39 S-Aug.2025 0.0
APPATEL. .. 2.461 0.6 0.015 0.34 S-Aug.2025 0.5
Men’s and boys’ apparel...........ccooeviiiiiiiiiiiiaann. 0.646 0.1 0.001 0.50 S-Jul.2025 -1.3
Men’s apparel............cooiiiiiiii 0.522 0.4 0.002 0.61 S-Jul.2025 -1.6
Men’s suits, sport coats, and outerwear............ 0.086 0.6 0.001 1.98 L-Feb.2025 5.5
Men’s underwear, nightwear, swimwear, and
ACCESSONMES. ...t 0.139 3.4 0.005 0.78 L-Jan.2017 4.0
Men’s shirts and sweaters®....................oe..ns 0.149 -0.5 -0.001 1.04 S-Jul.2025 -2.6
Men’s pants and shorts...............ocoiiiiit 0.132 -1.0 -0.001 1.12 S-Jul.2025 -2.0
Boys’ apparel............oooiiii 0.124 -0.2 0.000 0.96 S-Aug.2025 -1.9
Women’s and girls’ apparel..............coooeiiiiin.n. 0.954 1.0 0.010 0.61 L-Apr.2024 1.2
Women’s apparel..........coooiiiiiiiiiiiii 0.847 0.7 0.006 0.66 L-Jun.2025 0.7
Women’s outerwear............oovvviiiiiiiiiiiin.n. 0.078 -1.4 -0.001 2.56 S-Jun.2025 -3.3
Women’s dresses...............cooioiiiiii 0.131 -2.7 -0.004 1.89 L-Aug.2025 1.7
Women’s suits and separates®....................... 0.342 1.2 0.004 0.86 L-Apr.2025 1.2
Women’s underwear, nightwear, swimwear, and
ACCESSOMES®. .. \iuii it 0.286 3.5 0.010 0.89 L-Mar.2019 3.5
Girls” apparel.........ccooiiiiii 0.107 3.0 0.003 1.29 L-Feb.2025 3.6
Footwear. ... ..o 0.572 1.1 0.006 0.48 L-Jul.2025 1.4
Men’s footwear............coooviiiiiiiii 0.195 1.7 0.003 0.82 L-Jun.2025 2.6
Boys’ and girls’ footwear®...............cccoeiiiinnn. 0.109 -0.8 -0.001 0.86 S-Jun.2025 -1.7
Women’s footwear. ..........oovviiiiiiiiiiiaen 0.268 0.5 0.001 0.74 S-Aug.2025 0.2
Infants’ and toddlers’ apparel.............ccoovvvveiannn.. 0.102 2.3 0.002 0.97 L-Jul.2025 3.3
Jewelry and watches®...............cccoiiiiiiiinnnn.. 0.186 2.2 -0.004 1.56 S-Jan.2025 -3.9
Watches® ... 0.042 0.9 0.000 1.47 S-Jul.2025 -0.8
JEWEIrY®. .o 0.143 -3.1 -0.005 2.00 S-Jan.2025 -4.2
Transportation commodities less motor fuel............. 7.205 -0.3 -0.024 0.03 S-Jun.2025 -0.4
New vehicles...... ..o 4.302 0.0 0.001 0.01 S-Jul.2025 0.0
New Carst.........cocvviiiiiiii i - -0.1 - 0.06 S-Jun.2025 -0.4
New trucks® 3., .. ... - 0.0 - 0.03 S-Jul.2025 0.0
Used cars and trucks. ..........coovviiiiiiiiiiiiiiiann. 2.406 -1.1 -0.027 0.03 S-Jul.2024 -1.4
Motor vehicle parts and equipment®...................... 0.362 1.0 0.003 0.36 L-Aug.2022 1.1
TIPS e 0.297 1.2 0.004 0.40 L-Dec.2023 1.2
Vehicle accessories other than tires*®................ 0.065 -0.2 0.000 0.62 - -
Vehicle parts and equipment other than tires* ©... - -0.9 - 0.78 S-Mar.2025 -2.6
Motor oil, coolant, and fluids*5...................... - 1.6 - 0.63 L-May 2025 1.7
Medical care commodities®.............ociveiiiiiiininns 1.504 0.3 0.005 0.28 L-May 2025 0.6
Medicinal drugs® "', ... 1.324 0.5 0.007 0.30 L-May 2025 0.5
Prescription drugs®.............cooiiiiiiiii, 0.917 0.1 0.001 0.26 S-Aug.2025 -0.2
Nonprescription drugs™™................c..cooeiiiinn. 0.407 1.8 0.007 0.63 L-EVER -
Medical equipment and supplies® ""..................... 0.180 -1.2 -0.002 0.53 S-Jan.2024 1.4
Recreation commodities™..........................c 1.821 0.1 0.002 0.24 S-Aug.2025 0.0
Video and audio products™.......................l 0.250 -0.4 -0.001 0.36 S-Feb.2025 -0.6
Televisions. .......oviii i 0.083 -0.6 -0.001 0.61 L-Aug.2025 25
Other video equipment®...............cocoeviiinnnn.. 0.028 -2.3 -0.001 1.17 S-Aug.2025 -2.5
Audio equipment®..... ... 0.059 -1.1 -0.001 0.87 S-Mar.2025 -1.2
Recorded music and music subscriptions*5......... 0.075 1.1 0.001 0.66 L-Mar.2025 1.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Pets and pet products®............c.coiiiiiiiiiniainn. 0.621 0.5 0.003 0.34 L-Jul.2025 0.5
Pet food and treats* 6. - 0.2 - 0.37 L-Jul.2025 0.5
Purchase of pets, pet supplies, accessories* ® . . .. - 0.9 - 0.75 S-Aug.2025 -0.6
Sporting goods®. ... ..ot 0.469 0.1 0.000 0.50 S-Aug.2025 0.1
Sports vehicles including bicycles®..................... 0.235 0.5 0.001 0.74 S-May 2025 0.5
Sports equipmentt..... ... ..o 0.218 -0.4 -0.001 0.52 S-Aug.2025 -0.6
Photographic equipment and supplies................... 0.021 1.2 0.000 0.68 L-Jul.2025 1.2
Photographic equipment® > €. .. .. ... - -1.3 - 1.03 S-Dec.2024 -2.8
Recreational reading materials®........................... 0.099 -0.4 0.000 1.41 - -
Newspapers and magazines* ®........................ 0.054 1.9 0.001 1.46 L-May 2025 5.2
Recreational books® ®..............coociiiiiiiiiinnn. 0.045 -3.1 -0.001 2.14 S-May 2025 -4.1
Other recreational goods®..............c.coeveviiiinannnn.. 0.362 -0.2 -0.001 0.53 S-Mar.2025 -0.7
L0 V2T 0.283 -0.5 -0.001 0.65 S-Aug.2025 -0.8
Toys, games, hobbies and playground
equipment® 8. ... - -0.9 - 0.90 S-Aug.2025 -1.1
Sewing machines, fabric and supplies*>............. 0.021 1.8 0.000 1.12 L-Aug.2025 9.1
Music instruments and accessories*5................ 0.044 0.7 0.000 0.71 S-Jul.2025 0.0
Education and communication commodities™'............. 0.716 -2.0 -0.015 0.64 S-Nov.2023 -2.3
Educational books and supplies®......................... 0.041 -0.2 0.000 0.88 L-Jul.2025 0.1
College textbooks® & ™. . ... - 0.1 - 1.17 L-Jul.2025 0.4
Information technology commodities™................... 0.675 2.2 -0.015 0.70 S-Nov.2023 2.4
Computers, peripherals, and smart home
assistants® .. .. 0.257 -1.3 -0.003 0.83 S-Nov.2024 -1.7
Computer software and accessories* °............... 0.025 7.0 0.002 1.62 L-EVER -
Telephone hardware, calculators, and other
consumer information items®......................... 0.392 -3.3 -0.013 0.88 S-Nov.2023 -3.3
Smartphones* ® 15 ... - 2.2 - 0.93 - -
Alcoholic beverages®.............oooiiiiiiiiiiiiiie 0.831 -0.1 -0.001 0.14 S-May 2025 -0.1
Alcoholic beverages at home......................coee 0.443 0.0 0.000 0.18 - -
Beer, ale, and other malt beverages at home*....... 0.152 -0.4 -0.001 0.24 S-May 2025 -0.4
Distilled spirits at home®*.................cooooiiiininnin. 0.102 -0.7 -0.001 0.36 S-Apr.2024 -1.0
Whiskey at home* ..., - - - 0.66 - -
Distilled spirits, excluding whiskey, at home* ©. . .. - -0.6 - 0.50 S-May 2025 -0.9
Wine athome.............oooiiiii 0.188 0.1 0.000 0.29 L-Aug.2025 0.2
Alcoholic beverages away from home®.................. 0.388 0.4 0.001 0.20 L-Aug.2025 0.6
Beer, ale, and other malt beverages away from
home™ 5 €. - 0.2 - 0.21 S-Jun.2025 0.2
Wine away from home* %6, .. ......................... - 0.0 - 0.20 S-Aug.2025 -0.1
Distilled spirits away from home* ®®.................. - 0.2 - 0.25 L-Jun.2025 0.7
Other goods™ ... .. e 1.299 0.1 0.001 0.24 S-Dec.2024 -0.4
Tobacco and smoking products®.......................... 0.502 -0.2 -0.001 0.22 S-May 2020 -0.3
Cigarettes™ 5. ... . ... 0.380 0.4 0.002 0.25 - -
Tobacco products other than cigarettes*®............ 0.116 -2.1 -0.002 0.70 S-EVER -
Personal care products®.................cccoiiiiiini 0.644 -0.3 -0.002 0.37 S-Dec.2024 -1.1
Hair, dental, shaving, and miscellaneous personal
care products™ 5. 0.289 0.0 0.000 0.43 S-Jun.2025 -0.9
Cosmetics, perfume, bath, nail preparations and
implements®............ccoiiiii 0.345 -0.5 -0.002 0.58 S-May 2025 -0.6
Miscellaneous personal goods®..............cc.ccceeuenn.. 0.154 2.6 0.004 0.76 L-Feb.2019 3.4
Stationery, stationery supplies, gift wrap®............. - 1.9 - 0.74 S-Aug.2025 -0.8
Services less energy ServiCes..........ocovvveiiiiiiiiinnann. 60.805 0.3 0.178 0.07 L-Aug.2025 0.3
Shelter. .. o 35.514 0.4 0.144 0.09 L-Aug.2025 0.4
Rent of shelter™.................coocviiiii 35.086 0.4 0.135 0.09 L-Aug.2025 0.4
Rent of primary residence...............ccooiiiiiin 7.491 0.3 0.020 0.04 L-Aug.2025 0.3

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Lodging away from home®................ocoeeiiinnn. 1.233 2.9 0.038 1.69 L-Sep.2023 3.6
Housing at school, excluding board............... 0.244 0.2 0.000 0.07 L-Aug.2025 0.8
Other lodging away from home including hotels
and MOEIS. .....ovieii i 0.989 3.5 0.038 2.00 L-Sep.2023 41
Owners’ equivalent rent of residences™.............. 26.362 0.3 0.081 0.05 L-Aug.2025 0.4
Owners’ equivalent rent of primary residence’®. .. 25.159 0.3 0.077 0.05 L-Aug.2025 0.4
Tenants’ and household insurance* ®................. 0.428 1.0 0.004 0.23 S-Aug.2025 0.6
Water and sewer and trash collection services®........ 1.096 0.4 0.005 0.11 L-Aug.2025 0.4
Water and sewerage maintenance®.................... 0.749 0.4 0.003 0.13 - -
Garbage and trash collection® "3....................... 0.347 0.4 0.001 0.15 L-Aug.2025 0.5
Household operations® ®...............c.coviiiiiniinn - - - - - -
Domestic services* ®..............ccocoiiiiiii - - - - - -
Gardening and lawncare services*®.................. - - - - - -
Moving, storage, freight expense®...................... 0.121 -14.3 -0.017 0.61 S-EVER -
Repair of household items*5........................... - - - - - -
Medical care services............ccoooiiiiiiiiiiiiiia 6.779 0.4 0.027 0.17 L-Jul.2025 0.8
Professional services.............oooiiiiiiiii i 3.684 0.3 0.012 0.21 L-Jul.2025 0.7
Physicians’ services®..............cccooiviiiiaiiinn. 1.804 0.3 0.005 0.36 L-Aug.2025 0.3
Dental services..........covviiiiiiiiiiiii 0.949 0.7 0.007 0.24 L-Jul.2025 2.6
Eyeglasses and eye care®®.......................... 0.337 -0.2 -0.001 0.28 S-Apr.2025 -0.4
Services by other medical professionals* ®........ - - - - - -
Hospital and related services®.......................... 2.319 0.9 0.021 0.25 L-Mar.2025 1.3
Hospital services® '7................ccciii 1.985 1.0 0.021 0.26 L-Mar.2025 1.1
Inpatient hospital services* & '7................... - - - - - -
Outpatient hospital services* & °.................. - 0.9 - 0.26 L-Mar.2024 1.3
Nursing homes and adult day services™........... 0.167 0.3 0.000 0.19 - -
Care of invalids and elderly at home* &............ 0.167 0.0 0.000 0.53 S-Aug.2025 -0.2
Health insurance® 8. 0.776 -1 -0.008 0.19 S-Sep.2023 -3.5
Transportation services.......................oo 6.265 0.5 0.030 0.21 L-Aug.2025 1.0
Leased cars and trucks™® ... . ... 0.378 -0.6 -0.002 0.63 S-Sep.2025 -0.6
Car and truck rental®................cccoeieiiiiiiiinn 0.127 -1.4 -0.002 1.18 S-Aug.2025 -6.9
Motor vehicle maintenance and repair®............... 1.059 -1.3 -0.013 0.26 S-EVER -
Motor vehicle body work®............................. - - - - - -
Motor vehicle maintenance and servicing®......... 0.516 0.5 0.003 0.30 S-Aug.2025 0.4
Motor vehicle repair®S................cocoiiiii 0.425 -3.7 -0.016 0.48 S-EVER -
Motor vehicle insurance.................oocoiiiiiiin 2.816 - -0.012 0.31 - -
Motor vehicle fees™ ®.............cociiiiiii 0.492 -0.7 -0.004 0.24 S-Dec.2024 -0.9
State motor vehicle registration and license
S O 0.283 -0.5 -0.001 0.09 S-Aug.2025 -0.5
Parking and other fees*>............................ 0.196 -1.0 -0.002 0.53 S-Jun.2025 -1.5
Parking fees and tolls® ®........................... - 0.0 - 0.34 L-Jul.2025 0.4
Public transportation.................ooo 1.392 4.5 0.063 0.55 L-May 2022 7.4
Airline fares............ooooii 0.868 5.2 0.044 0.77 L-Aug.2025 5.9
Other intercity transportation......................... 0.207 2.7 0.006 1.03 L-Dec.2024 4.2
Ship fare® % 6. - 0.2 - 1.04 L-Aug.2025 0.6
Intracity transportation®................cooeiiiinin. 0.313 2.7 0.008 0.62 L-Feb.2021 2.7
Intracity mass transit* & ' - -0.7 - 0.09 S-0Oct.2020 -9.3
Recreation services' .. .......oooiiiiiiiiiii 3.425 1.8 0.060 0.22 L-EVER -
Video and audio services™...............cooiiiinnn. 0.806 2.3 0.019 0.24 L-EVER -
Cable, satellite, and live streaming television
ServiCe . . 0.651 1.1 0.007 0.20 L-Jan.2025 1.8
Purchase, subscription, and rental of video* °..... 0.155 7.6 0.012 0.99 L-EVER -
Video discs and other media®®©................. - 3.2 - 1.92 L-Jan.2025 7.1

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Subscription and rental of video and video
games™® S 8 - 19.5 - 0.47 L-EVER -
Pet services including veterinary®...................... 0.543 1.1 0.006 0.32 S-Aug.2025 0.6
Pet services®®.............oii - 0.7 - 0.50 L-Jul.2025 1.1
Veterinarian services*>®............................ - 2.0 - 0.63 L-Feb.2025 2.3
Photographers and photo processing* >.............. 0.053 - 0.001 0.41 - -
Other recreation services®...............cooeeeinennnn. 2.022 1.7 0.034 0.38 L-May 2020 2.3
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
FEES®. e 0.795 0.1 0.001 0.17 S-Jul.2025 -0.3
AdMISSIONS®. ... 0.733 3.6 0.027 0.71 L-EVER -
Admission to movies, theaters, and
concerts® > € - 2.4 - 0.55 L-Jun.2012 2.4
Admission to sporting events*>©. .. ... ......... - - - 1.75 - -
Fees for lessons or instructions®®.................. 0.167 - 0.001 0.34 - -
Education and communication services''................ 4.951 -0.8 -0.041 0.08 S-Mar.2017 -1.8
Tuition, other school fees, and childcare.............. 2.548 0.2 0.004 0.06 - -
College tuition and fees..............cooviiiiiiiinnn 1.311 0.0 0.000 0.08 L-Jul.2025 0.3
Elementary and high school tuition and fees...... 0.393 0.4 0.002 0.09 S-Jul.2025 0.0
Day care and preschool® '2.......................... 0.739 0.0 0.000 0.14 S-Jun.2025 0.0
Technical and business school tuition and fees®... 0.039 0.1 0.000 0.07 L-Aug.2025 0.9
Postage and delivery services®......................... 0.056 0.6 0.000 0.07 L-Aug.2025 1.4
Postage. .......cooeiiiiii 0.053 0.5 0.000 0.00 L-Oct.2025 3.3
Delivery Services®...........cvueeeiiiiiiiiiiiiiinnn.. 0.002 2.4 0.000 0.33 L-Aug.2023 2.4
Telephone services™ S............ooiiiiiiiiiiini. 1.406 -2.8 -0.039 0.06 S-Mar.2017 -5.0
Wireless telephone services* ®...................... 1.238 -3.3 -0.041 0.06 S-Mar.2017 -7.0
Residential telephone services* ''.................. 0.168 1.4 0.002 0.30 L-Feb.2025 1.6
Internet services and electronic information
providers® 5. . . 0.932 -0.7 -0.006 0.23 S-Apr.2025 -1.5
Other personal services® "'................................ 1.672 -0.2 -0.003 0.16 S-Jan.2025 -0.5
Personal care services®.............cocoveviiiiinnnn. 0.668 0.7 0.005 0.24 S-Aug.2025 0.5
Haircuts and other personal care services* °...... 0.668 0.7 0.005 0.24 S-Aug.2025 0.5
Miscellaneous personal services®...................... 1.004 -0.8 -0.008 0.15 S-Jan.2025 -1.2
Legal services® ®.........cooiiiiiiiii - - - - - -
Funeral expenses® ®...............cocoiiiiiiiiiin. 0.139 0.6 0.001 0.24 L-Mar.2025 0.7
Laundry and dry cleaning services*5............... 0.167 0.3 0.001 0.27 - -
Apparel services other than laundry and dry
cleaning™® ... ... 0.028 0.5 0.000 0.68 S-Apr.2025 2.6
Financial services™ ®.............ccocoiiiiiiiiiins 0.257 -3.5 -0.009 0.42 S-Jan.2025 -4.7
Checking account and other bank
services® > €. . - 0.3 - 0.00 L-Jul.2025 0.4
Tax return preparation and other accounting
fees® S - -4.5 - 0.96 S-Jul.2023 -4.6
Special aggregate indexes
All items 1esS T00d. ......ooiiii i 86.343 0.2 0.211 0.05 S-Jul.2025 0.2
All items less shelter..........oooi i 64.486 0.3 0.164 0.05 S-Jul.2025 0.2
All items less food and shelter...................oooin. 50.830 0.1 0.067 0.05 S-May 2025 -0.1
All items less food, shelter, and energy................cccouee. 44.515 0.1 0.048 0.06 S-May 2025 0.0
All items less food, shelter, energy, and used cars and
EUCKS. ettt 42.109 0.2 0.075 0.06 S-Aug.2025 0.2
All items less medical care............ccoooeiiiiiiiiiiii i 91.717 0.3 0.275 0.05 - -
All items 18SS eNergy.........ccovvuiiiiiiiiiiiii i 93.685 0.3 0.288 0.05 L-Aug.2025 0.4
ComMOGItIES. . ... 35.985 0.2 0.084 0.05 S-Jul.2025 0.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9® change
Commodities less food, energy, and used cars and

BPUCKS. e 16.817 0.2 0.026 0.10 S-Aug.2025 0.2
Commodities less food..........ccooiiiiiiiiii 22.328 -0.1 -0.013 0.07 S-Jul.2025 -0.1
Commodities less food and beverages........................ 21.497 -0.1 -0.012 0.07 S-Jul.2025 -0.1
SEIVICES. et 64.015 0.3 0.210 0.07 L-Aug.2025 0.3

Services less rent of shelter™®......................c 28.929 0.2 0.066 0.07 - -
Services less medical care services..............c.ooevieinns 57.236 0.3 0.174 0.07 L-Aug.2025 0.4
DUrabIes. ... 10.870 -0.4 -0.042 0.09 S-Jun.2024 -0.5
Nondurables. ....... ..o 25.115 0.8 0.195 0.07 S-Aug.2025 0.6
Nondurables less food......................oL 11.458 0.6 0.067 0.11 S-Aug.2025 0.5
Nondurables less food and beverages........................ 10.627 0.6 0.065 0.12 S-Aug.2025 0.4
Nondurables less food, beverages, and apparel............. 8.166 0.6 0.050 0.11 S-Aug.2025 0.3
Nondurables less food and apparel..............ccoeiinen. 8.998 0.6 0.053 0.10 S-Aug.2025 0.3
HOUSING. ... 44.448 0.4 0.158 0.08 L-Aug.2025 0.4
Education and communication®.................cc.coeeiiiiinin. 5.666 -1.0 -0.056 0.12 S-Mar.2017 -1.7

EdUCAtioN®. ... ... 2.589 0.2 0.004 0.06 - -
Communication®. ...........coiii 3.077 -1.9 -0.059 0.17 S-Mar.2017 -3.3
Information and information processing®................... 3.022 -2.0 -0.060 0.18 S-Mar.2017 -3.4
Information technology, hardware and services'®......... 1.616 -1.3 -0.021 0.33 S-Nov.2024 -1.6

ReCreation®. ...........iiiiii e 5.246 1.2 0.062 0.19 L-EVER -

Video and audio®. ... .....ouiiiiiii i 1.056 1.7 0.018 0.21 L-EVER -

Pets, pet products and services®...............c.eeiinennnn.. 1.163 0.8 0.009 0.25 - -
Photography®. ... ...ouieiiiie e 0.075 1.7 0.001 0.53 L-Oct.2023 2.1
Food and beverages. .........c.ooiiiiiiii i 14.488 0.7 0.096 0.07 L-Oct.2022 0.7
Domestically produced farm food*.....................cc.eeee. 6.697 0.6 0.043 0.14 L-Jan.2025 0.7

Other SEIVICES. ...t 10.047 0.2 0.016 0.10 - -
Apparel less footwear.............cooiiiiiiii 1.888 0.4 0.009 0.41 S-Jul.2025 -0.3
Fuels and utilities. ... 4.443 0.8 0.037 0.19 L-Jun.2025 0.8
Household energy...........oooviiiiiiiii i 3.347 1.0 0.032 0.25 L-Apr.2025 1.4
MediCal Care........c.ueee it 8.283 0.4 0.032 0.14 L-Jul.2025 0.7
Transportation.......oovviiiii i 16.437 0.0 -0.007 0.10 S-Jul.2025 0.0
Private transportation................ooooiiiii 15.045 -0.5 -0.070 0.10 S-May 2025 -0.5
New and used motor vehicles®.............................. 7.348 -0.4 -0.031 0.06 S-Jun.2025 -0.4
Utilities and public transportation..................coooiiiet 7.755 0.6 0.046 0.15 L-Dec.2024 0.6
Household furnishings and operations........................... 4.492 -0.5 -0.023 0.17 S-May 2023 -0.5
Other goods and SErVICeS. ..........oevuiiuiiiiiiiiiiiiiaieeas 2.971 0.3 0.008 0.15 S-Aug.2025 0.2

Personal care...........ooviiiiiiii 2.469 0.4 0.009 0.15 - -

' The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be ne%ative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percen{, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.

8 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

“ Not seasonally adjusted.
5 Indexes on a December 1997=100 base.

6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.



7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
® Indexes on a December 1986=100 base.
1% Indexes on a December 1993=100 base.
" Indexes on a December 2009=100 base.
2 Indexes on a December 1990=100 base.
3 Indexes on a December 1983=100 base.
4 Indexes on a December 2001=100 base.
% Indexes on a December 2019=100 base.
16 Indexes on a December 1982=100 base.
7 Indexes on a December 1996=100 base.
8 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025, 12-month analysis table
[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁgjnce percent | effect on All error, unadjusted change since:®
- change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
Al TEEMS. . 100.000 2.7 - 0.11 - -
FOO. . 13.657 3.1 0.420 0.13 L-Sep.2025 3.1
Food athome........ooiii e 7.973 2.4 0.190 0.18 L-Sep.2025 2.7
Cereals and bakery products..............cooviiiiiiiinn.. 1.095 1.5 0.017 0.43 S-Aug.2025 1.1
Cereals and cereal products..............ccoevvvinnnn.. 0.332 -0.4 -0.001 0.77 S-Sep.2025 -0.8
Flour and prepared flour mixes......................... 0.029 2.4 0.001 1.21 L-May 2025 3.3
Breakfast cereal....... ... 0.146 0.6 0.001 1.66 S-Sep.2025 0.4
Rice, pasta, cornmeal..............cooooiiiiiiiiie. 0.157 -1.7 -0.003 0.82 S-Apr.2025 -2.6
RICE™ .. - 0.8 - 1.28 S-Sep.2025 -1.7
Bakery products...............ocooii 0.763 2.3 0.018 0.48 S-Aug.2025 2.2
Bread™. .. .o 0.140 2.2 0.003 0.75 L-Jan.2024 3.2
White bread®. ..........coooviiiiiiiia - 2.1 - 1.19 L-Jan.2024 3.3
Bread other than white®............................ - 2.2 - 1.00 S-Jun.2025 -0.2
Fresh biscuits, rolls, muffins®......................... 0.134 3.6 0.005 1.27 L-Sep.2025 3.9
Cakes, cupcakes, and cookies....................... 0.216 3.3 0.007 0.86 S-Sep.2025 22
COOKIES®. ... ittt - 3.7 - 1.10 S-Sep.2025 1.7
Fresh cakes and cupcakes®....................... - 2.3 - 1.16 L-Sep.2025 3.7
Other bakery products. ...........ccooviiiiiiinn.. 0.273 1.1 0.003 0.94 S-Jul.2025 0.7
Fresh sweetrolls, coffeecakes, doughnuts®...... - 1.7 - 1.74 S-Aug.2025 0.3
Crackers, bread, and cracker products®......... - 2.7 - 1.63 S-Sep.2025 2.1
Frozen and refrigerated bakery products, pies,
tarts, turnovers®. ..........c.ooii e - -2.6 - 1.11 S-Apr.2025 -3.2
Meats, poultry, fish, and eggs...........ccoovviiiiiiiininn 1.644 3.9 0.064 0.38 S-Nov.2024 3.8
Meats, poultry, and fish................oooi 1.510 6.9 0.100 0.37 L-Sep.2022 7.7
MeEALS. ...t 0.979 9.2 0.085 0.47 L-May 2022 12.3
Beefandveal...............oooiii 0.502 16.4 0.073 0.69 L-Dec.2021 18.6
Uncooked ground beef...............ooeiiiiin 0.225 15.5 0.031 1.04 L-Jun.2020 26.4
Uncooked beef roasts*............................. 0.066 17.5 0.010 1.53 S-Aug.2025 13.6
Uncooked beef steaks®...............ccoeviennnn. 0.144 17.8 0.023 1.11 L-Dec.2021 21.4
Uncooked other beef and veal®................... 0.068 15.3 0.009 1.34 S-Sep.2025 12.4
POrK. . 0.287 0.8 0.002 0.95 S-Jun.2025 0.5
Bacon, breakfast sausage, and related
Products®. ... 0.101 -0.2 0.000 1.41 S-Nov.2024 -0.4
Bacon and related products®.................... - 0.7 - 1.89 S-Nov.2024 -0.8
Breakfast sausage and related products® ®. .. - -0.8 - 1.76 S-Apr.2025 -1.1
Ham. .o 0.044 0.6 0.000 1.90 - -
Ham, excluding canned®........................ - 0.5 - 1.97 S-Sep.2025 -0.2
Pork chops. .......c.ooiiiii 0.047 1.2 0.001 2.08 L-Mar.2025 1.9
Other pork including roasts, steaks, and ribs*... 0.095 1.9 0.002 2.05 S-Sep.2025 0.5
Othermeats..........cooviiiiiiii i 0.190 5.1 0.010 0.88 S-Sep.2025 4.6
Frankfurters®..........ooviiiiiiiieeee - 6.6 - 2.78 L-Aug.2024 11.0
Lunchmeats® ®..............cooiiiiii, - 3.1 - 1.1 S-Aug.2025 -0.6
POURIY. ..o 0.284 1.4 0.004 0.80 L-Sep.2025 1.4
Chicken®. ... ..ot 0.213 1.2 0.003 0.85 S-Jan.2025 0.9
Fresh whole chicken®............................ - -1.2 - 1.48 S-May 2021 -1.5
Fresh and frozen chicken parts®............... - 2.0 - 1.08 S-Mar.2025 1.4
Other uncooked poultry including turkey*........ 0.071 2.2 0.002 1.96 L-May 2025 2.7
Fish and seafood..............cooooiiiiiia 0.248 4.4 0.011 0.81 S-Sep.2025 2.1
Fresh fish and seafood®............................ 0.143 3.6 0.005 117 S-Sep.2025 3.0
Processed fish and seafood®...................... 0.104 5.5 0.006 1.10 S-Sep.2025 1.0
Shelf stable fish and seafood®.................. - 3.4 - 1.78 L-May 2024 4.4
Frozen fish and seafood®........................ - 8.6 - 1.93 S-Sep.2025 6.6
EQOS. et 0.134 -20.9 -0.036 1.83 S-Jan.2024 -28.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change

Dairy and related products..............oooiiiiieiiiann. 0.709 -0.9 -0.007 0.45 L-Sep.2025 0.7
MILK®. L 0.193 -1.0 -0.002 0.70 S-Jun.2024 -1.0
Fresh whole milk®..............cccoiiiiiiiiiii - -1.0 - 0.75 L-Sep.2025 1.1
Fresh milk other than whole* ®......................... - -1.1 - 0.86 S-Jun.2024 -1.3
Cheese and related products...............cooevviennn.. 0.241 -1.6 -0.004 0.86 L-Sep.2025 1.1
Ice cream and related products...................cooul 0.127 0.8 0.001 1.19 L-Jul.2025 1.0
Other dairy and related products®........................ 0.147 -1.1 -0.002 0.80 L-Sep.2025 0.2
Fruits and vegetables...................... 1.307 0.5 0.006 0.48 L-Sep.2025 1.3
Fresh fruits and vegetables................................ 1.092 0.3 0.003 0.60 L-Sep.2025 1.2
Fresh fruits.........cooiii 0.555 0.7 0.004 0.84 L-Aug.2025 1.7
APPIES. ..o 0.078 1.3 0.001 1.37 S-Dec.2024 0.8
Bananas.........coooiiii 0.114 5.9 0.006 1.14 S-Jul.2025 4.3
Citrus fruits®. ... 0.062 0.8 0.000 1.56 L-Sep.2025 0.8
Oranges, including tangerines®.................... - 21 - 2.38 L-Sep.2025 3.0
Other fresh fruits®..............coooiiiiiiiines 0.301 -1.2 -0.004 1.75 L-Aug.2025 -0.2
Fresh vegetables..............coooi 0.538 -0.2 -0.001 0.83 S-Jul.2025 -0.8
Potatoes. ... 0.076 -3.4 -0.003 1.54 L-Sep.2025 3.7
LettUCe. v 0.073 7.3 0.005 2.36 L-May 2023 9.4
TOMALOES. .. .v e 0.089 -3.0 -0.003 1.81 S-Jul.2025 -5.2
Other fresh vegetables..................ooooiien. 0.299 -0.3 -0.001 117 S-Jun.2025 -0.3
Processed fruits and vegetables®...................... 0.214 1.5 0.003 0.63 L-Sep.2025 2.5
Canned fruits and vegetables®....................... 0.086 1.6 0.001 0.81 S-Apr.2025 0.2
Canned fruits® 5. - 34 - 1.45 L-Sep.2025 4.8
Canned vegetables® ®................ccooiiiienns - 0.5 - 0.87 S-Apr.2025 -0.2
Frozen fruits and vegetables®........................ 0.064 0.0 0.000 1.54 L-Sep.2025 0.8
Frozen vegetables®..............cocoviiiininnnn. - -1.6 - 1.67 L-Sep.2025 -0.7

Other processed fruits and vegetables including
dried®. .. 0.065 2.9 0.002 1.26 S-Sep.2025 1.3
Dried beans, peas, and lentils*>................. - 2.1 - 2.29 L-Jul.2025 3.7
Nonalcoholic beverages and beverage materials......... 0.915 5.1 0.046 0.62 L-Sep.2025 5.3
Juices and nonalcoholic drinks®........................... 0.626 2.3 0.014 0.83 L-Sep.2025 3.1
Carbonated drinks...........ooiiiiiiiii i 0.341 3.0 0.010 1.28 L-Sep.2025 3.6
Frozen noncarbonated juices and drinks*............. 0.004 5.5 0.000 3.05 L-Sep.2025 9.6
Nonfrozen noncarbonated juices and drinks®......... 0.281 1.3 0.004 0.98 L-Sep.2025 1.8
Beverage materials including coffee and tea®........... 0.288 11.8 0.031 0.99 S-Sep.2025 10.6
COffee. vt 0.154 19.8 0.026 1.16 L-Aug.2025 20.9
Roasted coffee®..............coevviiiiiiiiininns. - 18.7 - 1.42 L-Sep.2025 18.9
Instant coffee®..........cooiiiiiiiiiiii - 28.0 - 1.82 L-Jun.1995 28.9
Other beverage materials including tea*.............. 0.134 3.8 0.005 1.58 S-Sep.2025 1.7
Other food at home...........coooiiiiiiii 2.304 2.7 0.064 0.34 L-Dec.2023 2.8
Sugarand sweets..............oo 0.342 6.9 0.023 0.77 L-Aug.2023 8.0
Sugar and sugar substitutes..................l 0.027 0.6 0.000 1.19 L-Sep.2025 2.9
Candy and chewing gum®...............cooiviienns. 0.246 10.0 0.023 1.11 S-Sep.2025 9.8
Other sweets*.............coooiiiiiiiiiiiiea 0.070 -0.4 0.000 1.18 L-Sep.2025 0.4
Fats and Oils............ccooiiiiiii 0.241 0.8 0.002 0.86 L-Mar.2025 1.1
Butter and margarine®....................ocoiiiiin. 0.052 -2.2 -0.001 1.15 L-Sep.2025 -2.0
BULEEr®. .. - -3.4 - 1.57 L-Sep.2025 -1.8
Margarine®. .........oooiiiii - 5.0 - 1.72 L-Jul.2023 11.3
Salad dressing®..........ooiiiiiii 0.066 5.6 0.004 1.73 L-Sep.2023 6.3
Other fats and oils including peanut butter®.......... 0.123 -0.4 -0.001 1.46 L-Mar.2025 0.3
Peanut butter® 5..............coiiii - 1.4 - 1.63 L-Jun.2025 1.9
Other f00dS. ... .viii e 1.721 2.2 0.039 0.40 L-Jan.2024 2.4
SOUPS. .+ttt ettt 0.103 2.3 0.002 1.56 L-Aug.2025 3.4
Frozen and freeze dried prepared foods........... 0.270 0.3 0.001 0.92 L-Sep.2025 1.1

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
SNACKS. ...t 0.361 2.2 0.008 1.04 L-Nov.2023 2.2
Spices, seasonings, condiments, sauces........... 0.374 1.7 0.007 0.76 L-Aug.2025 1.7
Salt and other seasonings and spices* ®........ - 2.1 - 1.23 S-Sep.2025 0.8
Olives, pickles, relishes*>......................... - 2.2 - 1.79 L-Jul.2025 41
Sauces and gravies* 5. - 1.7 - 1.26 L-Mar.2025 2.9
Other condiments®..............ccoeeiiiiiiinn.. - 5.2 - 2.48 L-Sep.2025 7.8
Baby food and formula®.....................cooeune 0.059 0.8 0.001 1.47 S-Sep.2025 0.6
Other miscellaneous foods®*.......................... 0.554 3.6 0.020 0.80 L-Oct.2023 3.6
Prepared salads®®..............coocoeiiiiiininnn. - 2.9 - 1.20 L-Sep.2025 3.3
Food away from home............coooiiiiiiiis 5.684 4.1 0.230 0.17 L-Jul.2024 41
Full service meals and snacks®.............................. 2.465 4.9 0.119 0.27 L-Sep.2023 5.1
Limited service meals and snacks®.......................... 2.843 3.3 0.093 0.24 L-Jul.2025 3.3
Food at employee sites and schools®....................... 0.073 3.8 0.003 1.01 L-Sep.2025 3.8
Food at elementary and secondary schools®”......... - 1.2 - 0.76 L-Sep.2025 1.4
Food from vending machines and mobile vendors®....... 0.057 6.0 0.003 1.42 L-Sep.2025 6.3
Other food away from home®.....................oooevenen.. 0.246 5.0 0.012 0.55 L-Sep.2025 5.3
ENergY. et 6.315 2.3 0.143 0.46 S-Aug.2025 0.2
Energy commodities.............oooiii 3.105 -3.0 -0.094 0.39 S-Aug.2025 -6.2
Fuel oil and other fuels...................ooos 0.138 1.2 0.002 1.05 S-Sep.2025 0.5
Fuel il ..o 0.079 7.4 0.006 1.00 S-Sep.2025 41
Propane, kerosene, and firewood®........................ 0.059 -5.9 -0.004 1.38 - —
Motor fUEl. ... 2.968 -3.2 -0.096 0.40 S-Aug.2025 -6.5
Gasoline (all types).......cvviriiiiiiii e 2.883 -3.4 -0.099 0.41 S-Aug.2025 -6.6
Gasoline, unleaded regular®....................coe.uen - -3.8 - 0.86 S-Aug.2025 =71
Gasoline, unleaded midgrade® ®....................... - 2.2 - 0.91 S-Aug.2025 5.4
Gasoline, unleaded premium®.......................... - -1.3 - 0.97 S-Aug.2025 -4.2
Other motor fuels®.............coooiiiiiiiiiiiieeen 0.084 35 0.003 0.56 S-Sep.2025 3.3
Energy services. ... 3.210 7.7 0.237 0.88 L-Aug.2025 7.7
EleCtriCity. ...o.viee e 2.432 6.7 0.156 1.10 S-Sep.2025 5.1
Utility (piped) gas service...........covviiiiiiininaninenn. 0.777 10.8 0.081 0.75 L-Sep.2025 11.7
All items less food and energy..............cocoiiiiiiiiiiiin.. 80.028 2.6 2.114 0.14 - -
Commodities less food and energy commodities............ 19.223 1.4 0.275 0.18 - -
Household furnishings and supplies™...................... 3.387 3.4 0.116 0.54 L-May 2023 4.1
Window and floor coverings and other linens®.......... 0.238 2.7 0.007 1.92 S-Sep.2025 1.7
Floor CoVerings®. ... ....ooviviiiiiiiieeeeeeen 0.059 3.1 0.002 3.63 S-Sep.2025 25
Window coverings®.............ooviviieieiiiiiieena 0.056 8.9 0.005 3.66 L-Jun.2024 8.9
Other INeNs™. ... ..o 0.124 -0.1 0.000 2.65 S-May 2025 -0.3
Furniture and bedding.............cooiiiiiiiii 0.798 3.6 0.028 1.14 L-Sep.2025 3.8
Bedroom furniture..............ooooii 0.252 3.3 0.008 1.50 L-Oct.2022 3.3
Living room, kitchen, and dining room furniture®. .. .. 0.391 4.0 0.015 1.50 S-May 2025 3.3
Other furniture®..............cooiiii 0.145 2.9 0.004 2.57 S-Sep.2025 2.4
AppliaNCes™. ... .o 0.215 -1.7 -0.004 1.45 S-Mar.2025 -2.5
Major appliances®...............ccoeviiiniiiiieins 0.068 1.9 0.001 1.76 L-Jun.2025 2.4
Laundry equipment®..........cocoeiiiiiiniiinnns. - -1.2 - 2.51 S-Aug.2024 -3.1
Other appliances®...........c.oviiiiiiiiiiieeeeans 0.144 -3.5 -0.005 1.95 S-Jul.2024 -3.5
Other household equipment and furnishings*........... 0.490 5.2 0.025 1.14 L-Nov.2022 5.5
Clocks, lamps, and decorator items.................... 0.283 3.9 0.011 1.73 L-Jun.2025 4.8
Indoor plants and flowers™........................ 0.115 7.2 0.008 2.36 L-Jul.2024 10.6
Dishes and flatware®.................ccooviiiiiiiinn. 0.035 1.0 0.000 3.61 L-Mar.2023 1.4
Nonelectric cookware and tableware®................. 0.057 10.4 0.006 2.83 L-EVER -
Tools, hardware, outdoor equipment and supplies®. . .. 0.849 5.4 0.045 1.50 L-Sep.2023 6.3
Tools, hardware and supplies®......................... 0.246 5.2 0.013 1.24 S-Jul.2025 4.7
Outdoor equipment and supplies®...................... 0.364 5.7 0.021 2.29 L-Oct.2023 6.0

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category Imp[(\)jrtance percent effect on All errqr, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Housekeeping supplies.........c..ooovviiiiii i 0.797 1.7 0.014 0.58 S-Aug.2025 1.0
Household cleaning products®.......................... 0.294 1.7 0.005 0.97 L-May 2025 2.0
Household paper products®..................ccoevenen 0.178 1.2 0.002 0.92 S-Apr.2025 0.0
Miscellaneous household products®................... 0.325 21 0.007 0.95 L-Sep.2025 2.2
ApPArel. ... 2.461 0.6 0.015 0.72 L-Feb.2025 0.6
Men’s and boys’ apparel..............ccoooiiiin 0.646 -0.1 0.000 1.19 - -
Men’s apparel...........coooiiiii i 0.522 0.5 0.002 1.35 L-Sep.2025 2.5
Men'’s suits, sport coats, and outerwear............ 0.086 -1.8 -0.002 419 S-Jan.2025 2.2
Men’s underwear, nightwear, swimwear, and
ACCESSONMES. .ttt e e n 0.139 3.2 0.004 1.47 L-May 2024 3.2
Men’s shirts and sweaters*........................... 0.149 0.1 0.000 2.59 L-Sep.2025 2.6
Men’s pants and shorts.................oooiil 0.132 -0.2 0.000 2.45 S-Jul.2025 -0.5
Boys’ apparel..........c.oooiiiiii 0.124 -2.3 -0.003 2.44 - -
Women’s and girls’ apparel............c.cooiiiiiinn.. 0.954 -0.3 -0.003 1.27 L-Feb.2025 0.2
Women’s apparel..........ccooiiiiiiiiiii 0.847 -0.7 -0.006 1.16 L-Jul.2025 -0.6
Women’s outerwear............ovvviueiiiiiianinnenn. 0.078 3.3 0.002 4.43 S-Jul.2025 0.0
WomMeNn’s dreSSes. .......vvveiiiiiiiiiiie i 0.131 -0.9 -0.001 3.60 S-May 2025 -3.8
Women'’s suits and separates®....................... 0.342 -0.3 -0.001 1.71 L-Sep.2024 1.7
Women’s underwear, nightwear, swimwear, and
aCCeSSOMESs™ ... ... it 0.286 -2.0 -0.006 1.78 L-Jul.2025 1.0
Girls” apparel........c.ooiiii 0.107 2.4 0.003 3.41 L-Feb.2025 4.6
FOOtWEAr. ... 0.572 1.1 0.006 1.01 L-Sep.2025 1.3
Men’s footwear............cociiiiiiii 0.195 1.7 0.003 1.51 L-Oct.2024 2.8
Boys’ and girls’ footwear..............oooiiiiiiiiin 0.109 -1.9 -0.002 2.10 L-Sep.2025 -1.0
Women’s footwear. ...........ccoviiiiiiiiiiies 0.268 1.9 0.005 1.58 S-Jul.2025 0.9
Infants’ and toddlers’ apparel.............ccooviiieiinnnn 0.102 3.9 0.004 2.49 L-Oct.2023 4.4
Jewelry and watches®...............cooiiiiiiiinns 0.186 4.7 0.008 3.57 S-Sep.2025 2.0
Watches®. . ..o 0.042 3.9 0.002 2.95 L-Sep.2025 6.6
JeWelry®. ..o 0.143 4.9 0.007 4.04 S-Sep.2025 1.7
Transportation commodities less motor fuel™............. 7.205 0.9 0.064 0.13 S-Apr.2025 0.8
New vehicles. ... ... 4.302 0.3 0.012 0.19 S-Jun.2025 0.2
NEW Cars®. ... ..t - 0.5 - 0.20 S-Mar.2025 0.1
New trucks® 2. ... - 0.2 - 0.18 S-Jun.2025 0.2
Used cars and truCKS. .........c.oviiiiiiiii i 2.406 1.6 0.039 0.11 S-Apr.2025 1.5
Motor vehicle parts and equipment....................... 0.362 3.5 0.013 0.73 L-Jun.2023 3.6
LT T 0.297 3.7 0.011 0.86 L-Aug.2025 3.9
Vehicle accessories other than tires®.................. 0.065 2.3 0.001 1.48 L-May 2025 2.4
Vehicle parts and equipment other than tires®..... - 3.4 - 1.81 S-Sep.2025 2.5
Motor oil, coolant, and fluids®........................ - 0.6 - 1.00 L-May 2025 2.7
Medical care commodities..............ooviiiiiiiiiiiinenn. 1.504 15 0.023 1.10 L-Feb.2025 2.3
Medicinal drugs™...........cooiiiiii 1.324 1.5 0.020 1.18 L-Feb.2025 2.7
Prescription drugs. ........oooii i 0.917 2.0 0.018 1.56 L-Apr.2025 2.3
Nonprescription drugs™...................oociiiinl. 0.407 0.5 0.002 1.54 L-Sep.2024 0.7
Medical equipment and supplies™........................ 0.180 1.5 0.003 1.09 S-Sep.2025 0.8
Recreation commodities™..............c..cociiiiiiiiiin 1.821 1.2 0.022 0.45 L-Jun.2023 2.0
Video and audio products™................ccoeiiiiinnn. 0.250 1.2 0.003 1.01 L-Sep.2025 1.6
Televisions. ... 0.083 -7.2 -0.007 1.17 L-Sep.2025 -6.0
Other video equipment®.................ccooeiinnnn.. 0.028 -0.2 0.000 2.42 S-Aug.2025 -0.3
Audio equipmeNnt.........ooiiiiii 0.059 13.3 0.007 2.33 L-Sep.2025 13.6
Recorded music and music subscriptions®............ 0.075 3.2 0.002 2.30 L-Aug.2025 3.8
Pets and pet products.............ccoiiiiiiiiiiiiii 0.621 1.3 0.008 1.10 L-Mar.2024 1.3
Pet food and treats* ®..............ccccveiiiiiiinnnn. - 1.2 - 1.31 L-Mar.2024 1.8
Purchase of pets, pet supplies, accessories* 5. ... .. - 1.0 - 1.90 L-Sep.2025 1.5
SPOrting gOOS. ... .vee ettt 0.469 0.3 0.002 1.02 L-Mar.2023 1.1

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Sports vehicles including bicycles...................... 0.235 0.9 0.002 1.55 L-Sep.2023 1.7
Sports equIPMENt. .......oiviiii e 0.218 -0.3 -0.001 117 S-Aug.2025 -0.8
Photographic equipment and supplies................... 0.021 9.8 0.002 3.36 L-Sep.2024 10.7
Photographic equipment®5.................o - 9.2 - 4.99 L-Sep.2024 9.9
Recreational reading materials.......................oeee 0.099 3.8 0.004 2.37 S-Sep.2025 21
Newspapers and magazines®........................... 0.054 6.4 0.003 2.97 L-May 2025 9.2
Recreational books®..............cccoeiiiiiiiiininnn. 0.045 0.8 0.000 2.63 S-Sep.2025 -1.7
Other recreational goods®................cccocvviininnin.. 0.362 1.0 0.004 1.02 L-Jun.2023 1.7
103 V2T 0.283 0.8 0.002 1.32 L-Jul.2025 0.9
Toys, games, hobbies and playground
equipment® 5. - 1.3 - 1.90 S-Aug.2025 0.6
Sewing machines, fabric and supplies®............... 0.021 -2.7 -0.001 3.34 L-Apr.2025 -2.6
Music instruments and accessories®................... 0.044 4.2 0.002 2.10 S-Jul.2025 3.4
Education and communication commodities™............. 0.716 -3.8 -0.029 1.43 S-Sep.2025 -4.0
Educational books and supplies...............ccoooviet 0.041 0.8 0.000 2.44 L-May 2025 9.4
College textbooks® '3................ocoiiiii - 1.1 - 3.00 L-Sep.2025 6.8
Information technology commodities™................... 0.675 -4.1 -0.029 1.58 S-Sep.2025 -5.1
Computers, peripherals, and smart home
assistants®..........ooiiii 0.257 -0.6 -0.002 1.68 S-Sep.2025 -0.7
Computer software and accessories®.................. 0.025 4.4 0.001 3.81 L-Jun.2025 4.7
Telephone hardware, calculators, and other
consumer information items*......................... 0.392 -6.8 -0.028 2.32 S-Sep.2025 -7.7
Smartphones® ... ... - -9.8 - 2.26 S-Sep.2025 -14.9
Alcoholic beverages...............oooii 0.831 21 0.018 0.45 L-Mar.2024 24
Alcoholic beverages athome.....................oooe 0.443 1.0 0.004 0.50 S-Sep.2025 0.3
Beer, ale, and other malt beverages at home........ 0.152 1.3 0.002 0.61 S-Sep.2025 1.0
Distilled spirits at home................oooiiiiiiin 0.102 1.8 0.002 0.81 S-Sep.2025 1.8
Whiskey at home®.................ocooeiiiiiiinns. - 2.0 - 1.40 L-Jun.2024 2.1
Distilled spirits, excluding whiskey, at home®...... - 2.5 - 1.10 S-Sep.2025 2.3
Wine athome...........cooiiiiiii 0.188 0.3 0.001 0.81 - -
Alcoholic beverages away from home.................... 0.388 3.5 0.014 0.84 L-Sep.2025 41
Beer, ale, and other malt beverages away from
home™ 5. . - 2.6 - 1.12 L-Sep.2025 3.6
Wine away from home*®............................... - 25 - 0.62 S-May 2025 2.3
Distilled spirits away from home*®.................... - 3.8 - 1.37 L-Sep.2025 4.1
Other goods™ .. ..o 1.299 3.6 0.046 0.44 L-Sep.2025 3.7
Tobacco and smoking products..............c.coooovveeen 0.502 6.8 0.033 0.64 S-Aug.2025 6.3
Cigarettes™®. ... ..o 0.380 8.5 0.031 0.64 L-Apr.2025 8.5
Tobacco products other than cigarettes®.............. 0.116 1.2 0.001 1.69 S-Jul.2025 0.8
Personal care products...............c.ooiiiiiii 0.644 1.5 0.010 0.70 L-Sep.2025 1.5
Hair, dental, shaving, and miscellaneous personal
care products®..........cooiiiiii 0.289 2.4 0.007 0.94 L-Apr.2024 4.1
Cosmetics, perfume, bath, nail preparations and
implements. ... 0.345 0.8 0.003 1.19 L-Apr.2024 0.9
Miscellaneous personal goods®.............cccoeeveunene. 0.154 25 0.004 1.47 L-Sep.2025 25
Stationery, stationery supplies, gift wrap®............. - 1.8 - 1.65 L-Sep.2025 3.1
Services less energy ServiCes............ooovveiiiiiniiiinnnns 60.805 3.0 1.839 0.17 - -
Shelter. ... 35.514 3.2 1.123 0.19 L-Sep.2025 3.6
Rent of shelter'®...........cooiii 35.086 3.1 1.090 0.19 L-Sep.2025 3.5
Rent of primary residence..............cccooiiiiiiin 7.491 2.9 0.219 0.19 S-Oct.2021 2.7
Lodging away from home®............................. 1.233 -0.8 -0.011 2.02 L-Sep.2025 -0.1
Housing at school, excluding board™............... 0.244 3.2 0.008 0.32 S-Jul.2023 3.2
Other lodging away from home including hotels
and motels. ......oooviiiiii 0.989 -1.8 -0.019 2.40 L-Sep.2025 -0.8
Owners’ equivalent rent of residences™.............. 26.362 3.4 0.881 0.18 - -

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Owners’ equivalent rent of primary residence'®. .. 25.159 3.3 0.840 0.18 S-Oct.2021 3.1
Tenants’ and household insurance®................... 0.428 8.2 0.033 0.78 L-EVER -
Water and sewer and trash collection services®........ 1.096 4.7 0.051 0.35 L-Sep.2025 4.8
Water and sewerage maintenance..................... 0.749 4.6 0.034 0.37 L-Sep.2025 4.6
Garbage and trash collection'......................... 0.347 4.8 0.017 0.69 L-Sep.2025 5.4
Household operations®..............ccoviiiiiiiiiiinn. - - - - - -
Domestic ServiCes®. ..........cvvviiiiiiiieiiein - - - - - -
Gardening and lawncare services®..................... - - - - - -
Moving, storage, freight expense®...................... 0.121 -17.0 -0.022 4.88 S-EVER -
Repair of household items*............................. - — - - - —
Medical care ServiCes...........coovviiiiiiiiiiinneaaannn. 6.779 3.5 0.238 0.63 L-Sep.2025 3.9
Professional Services. ...........ooviiiiieiiiiiniiinnns 3.684 2.5 0.091 0.85 L-Sep.2025 2.6
Physicians’ services..........cc.cooiiiiiiiiiiiiiiinaan 1.804 1.9 0.034 1.42 L-Sep.2025 2.4
Dental services............ooiiiiiiiiiiiii 0.949 3.8 0.035 1.58 L-Aug.2025 4.2
Eyeglasses and eye care®............................ 0.337 3.1 0.011 0.96 S-Jul.2025 2.4
Services by other medical professionals®.......... - - - - - -
Hospital and related services................ccooeeent 2.319 6.7 0.151 0.73 L-Jun.2024 71
Hospital services™.................cccoiiiiiiiiiin. 1.985 6.6 0.127 0.85 L-Jun.2024 6.9
Inpatient hospital services® '6..................... - - - - - -
Outpatient hospital services®®.................... - 6.5 - 1.87 L-Jun.2024 7.0
Nursing homes and adult day services™........... 0.167 4.3 0.007 0.75 S-Sep.2025 4.1
Care of invalids and elderly at home”............... 0.167 10.7 0.017 2.37 S-Aug.2025 5.6
Health insurance”...............cooeiiiiiiiieiinens 0.776 -0.5 -0.004 0.62 S-Jul.2024 -0.6
Transportation Services.............oovviiiiiiiiiiiinainn 6.265 1.5 0.095 0.67 S-Mar.2021 -1.6
Leased cars and trucks™...............ooin 0.378 - -0.011 1.84 - -
Car and truck rental®.....................ococo 0.127 -4.1 -0.005 1.58 S-Sep.2025 -5.0
Motor vehicle maintenance and repair................. 1.059 5.4 0.055 1.82 S-Jun.2025 5.2
Motor vehicle body work...................oooinet. - - - - - -
Motor vehicle maintenance and servicing.......... 0.516 4.9 0.025 0.76 S-Aug.2025 3.6
Motor vehicle repair®.....................ccoeeiiinn. 0.425 6.2 0.025 3.85 S-Sep.2024 6.0
Motor vehicle insurance.............c.ccooiiiiiiiiiiean 2.816 2.8 0.079 1.06 S-Aug.2021 1.0
Motor vehicle fees®............coooiiiiiiiiiiiiien 0.492 1.3 0.006 0.55 L-Jun.2025 1.3
State motor vehicle registration and license
BB 0.283 1.8 0.005 0.28 S-Sep.2025 0.7
Parking and other fees*............................... 0.196 0.6 0.001 1.22 L-Sep.2025 1.7
Parking fees and tolls*5........................... - 3.7 - 1.12 L-Feb.2025 4.5
Public transportation................coooiiiii 1.392 -2.0 -0.029 0.92 L-Sep.2025 1.8
Airline fares. ... 0.868 -3.4 -0.031 1.21 L-Sep.2025 3.2
Other intercity transportation......................... 0.207 -2.6 -0.006 2.10 S-Sep.2025 -2.6
Ship fare® %, .. ..o - -4.8 - 2.52 L-May 2025 -1.8
Intracity transportation..................ooooi 0.313 2.5 0.008 1.02 L-Feb.2025 2.6
Intracity mass transit> '°....................... - 0.9 - 2.29 S-Jan.2025 0.9
Recreation services™®...........oooiiiiiiiiiiii 3.425 4.0 0.137 0.52 L-Sep.2025 4.4
Video and audio services'™...............coooiiinnl. 0.806 4.9 0.039 0.72 L-Jan.2024 5.3
Cable, satellite, and live streaming television
SEIVICE 2. 0.651 3.7 0.024 0.50 L-Apr.2024 3.8
Purchase, subscription, and rental of video®....... 0.155 10.0 0.016 3.19 L-EVER -
Video discs and other media*5................... - 6.0 - 3.73 L-Feb.2025 20.8
Subscription and rental of video and video
games™ S - 29.0 - 2.16 L-EVER -
Pet services including veterinary®...................... 0.543 6.2 0.033 1.07 L-Sep.2025 6.9
Pet services® ... ..o - 5.0 - 2.58 L-Sep.2025 5.1
Veterinarian services®5................ocol. - 7.1 - 1.88 L-Sep.2025 7.8
Photographers and photo processing®................ 0.053 1.5 0.001 2.15 L-Jan.2024 41

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
Other recreation services®................ccceeveininnn. 2.022 3.1 0.064 0.62 L-Sep.2025 5.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
TS 0.795 0.4 0.003 0.50 L-Sep.2025 6.2
AdMISSIONS. ... 0.733 5.7 0.042 1.52 L-Apr.2025 5.9
Admission to movies, theaters, and
concerts® 5. - 6.7 - 1.66 L-Apr.2023 6.9
Admission to sporting events* ®................... - -7.3 - 6.37 S-Oct.2022 -17.7
Fees for lessons or instructions®.................... 0.167 2.9 0.005 1.18 S-May 2025 2.7
Education and communication services™................ 4.951 1.1 0.056 0.24 S-Sep.2025 1.1
Tuition, other school fees, and childcare.............. 2.548 2.9 0.074 0.43 - -
College tuition and fees...........c.cceviiiiiiiiinnnn. 1.311 1.5 0.020 0.68 S-Sep.2025 1.4
Elementary and high school tuition and fees...... 0.393 41 0.016 0.37 L-May 2025 4.2
Day care and preschool™.................coooiins 0.739 4.8 0.035 0.51 L-Sep.2025 5.2
Technical and business school tuition and fees®... 0.039 2.1 0.001 0.92 - -
Postage and delivery services®......................... 0.056 4.8 0.003 0.47 S-Sep.2025 4.7
Postage..........coooiiii 0.053 4.6 0.002 0.54 - -
Delivery services*..............cooviiiiiiiiiinin. 0.002 9.7 0.000 0.88 L-Mar.2023 10.5
Telephone services®...............cocoiiiiiiiiann.. 1.406 -3.2 -0.046 0.16 S-Feb.2018 -6.3
Wireless telephone services*........................ 1.238 -4.1 -0.052 0.20 S-Feb.2018 -9.4
Residential telephone services™.................... 0.168 3.7 0.006 0.63 L-Mar.2025 3.7
Internet services and electronic information
PrOVIAErS . ...t 0.932 2.8 0.026 0.54 S-Sep.2025 0.4
Other personal services™.................ccoeviiininnn.. 1.672 4.7 0.077 0.51 L-Mar.2025 4.7
Personal care services............coooviiiiiiiiiiiinins 0.668 4.8 0.032 0.73 L-Dec.2024 4.8
Haircuts and other personal care services®........ 0.668 4.8 0.032 0.73 L-Dec.2024 4.8
Miscellaneous personal services.................c...... 1.004 4.6 0.045 0.57 S-Sep.2025 4.4
Legal services®.............ooooiiiiiii - - - - - -
Funeral expenses®...............cccoceiiiiiiin.. 0.139 2.6 0.004 0.81 L-Sep.2025 2.9
Laundry and dry cleaning services*................. 0.167 4.6 0.008 0.82 L-Sep.2025 4.9
Apparel services other than laundry and dry
cleaning®. ... ... 0.028 7.0 0.002 2.34 L-Feb.2025 7.5
Financial services®.............cocociiiiiiiiinnn.. 0.257 4.2 0.010 1.41 S-Sep.2025 2.7
Checking account and other bank services* ... - 0.4 - 3.33 L-Sep.2025 0.7
Tax return preparation and other accounting
fees™ S - - - 2.69 - -
Special aggregate indexes
All items less food..........cooviiiiiiiii 86.343 2.6 2.257 0.13 S-Jun.2025 2.6
All items less shelter. ... 64.486 2.4 1.554 0.14 S-Jul.2025 2.1
All items less food and shelter................ooiiiiia. 50.830 2.2 1.134 0.17 S-Jul.2025 2.0
All items less food, shelter, and energy.................coooea. 44.515 2.2 0.991 0.19 S-Jun.2025 2.2
All items less food, shelter, energy, and used cars and
BIUCKS. ettt 42.109 2.3 0.952 0.19 L-Sep.2025 2.4
All items less medical care............covviiiiiiiiiiii . 91.717 2.6 2.416 0.10 S-Jul.2025 2.6
All IteMS 1SS NEIQY. . ...t 93.685 2.7 2.534 0.12 L-Sep.2025 3.0
ComMmMOAItIES. ...t 35.985 1.7 0.601 0.12 S-Aug.2025 1.3
Commodities less food, energy, and used cars and
BPUCKS. et 16.817 1.4 0.236 0.20 L-Oct.2023 1.4
Commodities less food..............cooiiiiiiii i 22.328 0.8 0.181 0.16 S-Aug.2025 0.2
Commodities less food and beverages........................ 21.497 0.8 0.163 0.16 S-Aug.2025 0.2
SBIVICES. ettt et 64.015 3.3 2.076 0.17 L-Sep.2025 3.6
Services less rent of shelter™s....................coc 28.929 3.4 0.986 0.26 S-Apr.2025 3.3
Services less medical care services...............cciiviannn. 57.236 3.2 1.838 0.16 - -
DUrabIes. ... 10.870 1.2 0.132 0.21 S-Jul.2025 1.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change

Nondurables........ ..o 25.115 1.9 0.469 0.14 S-Aug.2025 1.1
Nondurables less food. ...........ooviiiiiiiiiis 11.458 0.4 0.049 0.24 S-Aug.2025 -1.1
Nondurables less food and beverages........................ 10.627 0.3 0.031 0.25 S-Aug.2025 -1.4
Nondurables less food, beverages, and apparel............. 8.166 0.2 0.016 0.26 S-Aug.2025 -1.8
Nondurables less food and apparel........................ee 8.998 0.4 0.034 0.25 S-Aug.2025 -1.5
HOUSING. ..o 44.448 3.6 1.590 0.18 L-Sep.2025 3.9
Education and communication®.........................co 5.666 0.5 0.027 0.26 S-Sep.2025 0.4

Education®. . ... ...cciii 2.589 2.9 0.074 0.41 - -
Communication®..............ooiiii 3.077 -1.5 -0.047 0.43 S-Sep.2025 -1.7
Information and information processing®................... 3.022 -1.6 -0.049 0.44 S-Sep.2025 -1.9
Information technology, hardware and services'”......... 1.616 -0.2 -0.003 0.81 S-Sep.2025 -2.0
Recreation®. .. .........ouiuiiii e 5.246 3.0 0.159 0.36 L-Sep.2025 3.0
Video and audio®...........coiiiiii e 1.056 4.0 0.042 0.64 L-Sep.2023 4.0
Pets, pet products and services®................coeoeiiinnnn. 1.163 3.5 0.041 0.90 L-Sep.2025 3.5
Photography®. ... ..o 0.075 3.6 0.003 1.86 L-Apr.2024 3.6
Food and beverages................oooiiiiiiii 14.488 3.0 0.438 0.13 L-Sep.2025 3.0
Domestically produced farm food..................cooiiit 6.697 1.9 0.127 0.19 L-Sep.2025 2.3

Other SEIVICES. .....uuiii e 10.047 2.7 0.270 0.24 - -
Apparel less footwear..........c.c.vvvviiiiiiii e 1.888 0.5 0.009 0.85 L-Mar.2025 0.7
Fuels and utilities. ... 4.443 6.7 0.290 0.66 L-Aug.2025 6.9
Household energy.........c.cvviiiniiii e 3.347 7.4 0.239 0.84 L-Aug.2025 7.4
MediCal Care.........c.uiuiit i 8.283 3.2 0.261 0.60 L-Sep.2025 3.3
Transportation......... ..o 16.437 0.4 0.063 0.31 S-Jul.2025 0.0
Private transportation................ooooi 15.045 0.6 0.092 0.32 S-Jul.2025 0.1
New and used motor vehicles®.............................. 7.348 0.5 0.035 0.19 S-May 2025 0.5

Utilities and public transportation.................ccooiiii 7.755 3.1 0.237 0.42 - -
Household furnishings and operations........................... 4.492 4.0 0.177 0.50 S-Aug.2025 3.9
Other goods and Services.............coovviiiiiiiniiiiieaennn. 2.971 4.2 0.124 0.39 L-Jul.2024 4.2
Personal Care........ovvvviiiiii 2.469 3.7 0.091 0.44 L-Apr.2024 3.7

" The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

8 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

# Indexes on a December 1997=100 base.

5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

% Indexes on a December 2007=100 base.

7 Indexes on a December 2005=100 base.

8 Indexes on a December 1986=100 base.

9 Indexes on a December 1993=100 base.

% Indexes on a December 2009=100 base.

" Indexes on a December 1990=100 base.

2 Indexes on a December 1983=100 base.

'3 Indexes on a December 2001=100 base.

* Indexes on a December 2019=100 base.



5 Indexes on a December 1982=100 base.
6 Indexes on a December 1996=100 base.
7 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.
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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Midway ISD

00782

SFA Name

SFA ID#

Contract Renewal School Year 2026-2027

Attachment 2
Food Service Budget

Projected Revenue: Based on 169 (Number) days of meal service in School Year 2026- 2027, using 2025-2026
reimbursement rates, the SFA shall multiply the rates by the actual meals served from School Year 2024-2025. If
the SFA participation in the current year is decreasing or increasing the SFA budget must reflect the projection

in accordance with an estimation of current year’s data.

Revenue:
Local
Student Breakfast Sales Revenue $94,086.00
Student Lunch Sales Revenue $820,993.00
Adult & A La Carte Sales Revenue $ 895,681.00
Catering & Other Non-Program Revenue $14,392.00
Total Sales: $1,825,152.00
Reimbursement
School Breakfast Program $ 764,749.00
National School Lunch Program $ 1,496,044.00
After-school Snack Program $65,384.00
Child and Adult Care Food Program
Summer Meal Program (SSO/SFSP) $ 12,808.00
State Matching Reimbursement $ 14,840.00
Other Federal/State Reimbursement
Total Reimbursement: $ 2,353,825.00

Total Revenue: (Total Sales + Total Reimbursement)

$4,178,977.00

Expenses:
Projected Total Expenses: $4,142,714.00
Estimated Budget Projection:
Total Revenue (Sales + Reimbursement) — Expenses = $36,263.00
$ 250,293.00

USDA Foods Entitlement Allocation Estimate:
Is there a guarantee required in the initial year’s contract? Yes

Contract Renewal - Attachment 2
(Rev. 8.05.25)

[

If yes, amount $ $ 36,000.00

Page 1 of 1
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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Midway ISD 00782
SFA SFA ID#
Contract Renewal School Year 2026-2027

Attachment 3
Additional Contract Modifications

Scope and other contract modifications in current or optional renewal years are not permitted unless
provided for in the published Request for Proposal (RFP) and incorporated into the resulting contract.

The following modifications to the SFA’s School Nutrition Program (“SNP”) operations, which were
stipulated in the original RFP and incorporated into the Contract, will be implemented or effective in the
renewed contract year.

[ No changes

] Modifications to Site Information (Exhibit A of the RFP):

e Add Site — The RFP identified the site as an anticipated new campus, and the SFA is now adding
the site to the SNP to be managed by the FSMC under the Contract.

e Delete Site — The SFA is removing an existing site affected by a school closure or decreased
enrollment.

e Modify Site — The SFA is changing an existing site to Special Provision 2 or the Community
Eligibility Provision, or the SFA is changing the programs to be operated at an existing site.

Type of Name of site Description of change(s) to programs to be
modification operated at the site, if applicable

Delete Site

Delete Site

Delete Site

Delete Site

Delete Site

Delete Site

E‘ Additional non-material contract modifications described here:

Speegleville Elementary will close at the end of the 2025 school year. Students will
be zoned to South Bosque and Woodway Elementary. There will be no change in
the number of expected meals served. Three food service positions at Speegleville
will be absorbed, and those employees will be placed in other open Food Service
positions in the District. These are employees of the District, not contracted. Their
total salaries equal approximately $86,000.

Page 1 of 1
Contract Renewal — Attachment 3
(Rev. 8.05.25)




Food Service Management Company (FSMC) Contract Review Form
General Information

SFA Name and ID Number; Midway ISD - 00782

Name of Site Monitored: Castieman Creek Elementary

Date Site Monitored: 02/04/2026

Meal Service Reviewed; Lunch

Date FSMC Contract Review Completed: | 3/ 573036

I.

1,

Menus and Service

Did the FSMC follow the 21-day cycle menu described in the contract for all programs
dzln;ng the first 21 days of meal service? (Monitored during the first year of the contract
only.)

O Yes

0O No

& N/A - not reviewing the base year.

NOTE: This is monitored during the first 21 days of meal service and is a
requirement per federal regulations 7 CFR 210.16(b)(1). No substitutions are
allowed. If the menu was not followed, a finding and fiscal action will be assessed
during the Procurement Review (PR).

Do the foods purchased meet the quality specification standards indicated in the
contract?

= Yes O No

Provide three examples of food specifications reviewed.
1. Pizza

2. PB&J Sandwich

3. Tater Tots

Does the SFA have an advisory board?

= Yes O No

Is the advisory board composed of parents, teachers, and students to assist with menu
planning?

= Yes O No

List the advisory board members and titles below.

Name Title
Heather Metzgar - Principal Wesley Brooks - Admin | Taylor Beard - Campus Diatitian Logan Moore - Campus Chef
Harper Merrilt - Student Tonya Lee - FSD | Allson Smith - Princlpal/Parent Dawvid Wyrick - Parent
Addy Webb - Student Max Hopper - Student | Kayla Brown - Princlpal Ava Qourzal - Student
FSMC Contract Review Form Page1of10

Updated 8.22.2025



10.

11.

12.

5,

If additional space is needed, attach a document with all names and titles.

Does the SFA utilize the advisory board to assist with menu planning?
= Yes L] No

Does the SFA approve menu changes outside the 21-day cycle menu process?
= Yes L1 No

Do all menus meet the meal pattern requirements for the appropriate age/grade groups
and the nutrient specifications?

= Yes [0 No

. Is the FSMC serving reimbursable meals as described in the contract and in compliance

with program regulations?
Yes 1 No

Does the FSMC provide meal service to all enrolled students as specified in the contract?
= Yes 1 No

Are food production records completed daily for all meals served using the TDA
prototype or another instrument that collects the same information as the TDA
prototype?

Yes ] No

Does the SFA evaluate the FSMC’s menu for affordability, nutrition requirements, and
student appeal?
Yes [J No

Does the FSMC implement meal accommodations based on medical statements provided
by licensed medical professionals, Individualized Education Plans (IEP), or special
dietary accommodations based on the SFA policy?

= Yes LI No

Are meals monitored to ensure that only reimbursable meals are claimed?
= Yes 1 No

Attach the menu and completed food production record for the day of review,
reflecting the responses above. The menu and food production records must
match the site monitored, meal service, and the date of review.

SFA Comments — Provide a rationale for all responses in Menus/Services:

Monitored lunch service and verified online menu matched offerings. Whole grain
pizza crust being utilized and food was produced according to recipe standards.

FSMC Contract Review Form Page2of 10
Updated 8.22.2025



II. Competitive Foods

1. Isthe FSMC following Competitive Food Standards?
= Yes 1 No

2. Isthe FSMC following the local policy related to fundraisers?
Yes L1 No

SFA Comments — Provide a rationale for all responses in Competitive Foods:

No competitive food witnessed. Location was serving ice cream that was smart
snack compliant based on food nutrition standards.

III. USDA Foods

1. Isthe FSMC responsible for receiving USDA Foods on behalf of the SFA?

Yes L1 No

If yes, is the SFA verifying the delivery of USDA Foods shipments and processed end
products?

Yes [1No [1N/A

2. Does the FSMC provide the SFA credit for the full value of USDA Foods received during

the school year or fiscal year?
= Yes 1 No

154319.80

What is the amount received to date? $

3. Does the FSMC provide the SFA with clear documentation that demonstrates that the

SFA has received credit for the value of its USDA Foods?
= Yes
] No

NOTE: This includes crediting for the value of donated foods, including direct delivery

(brown box), Department of Defense (DoD) Fresh and processed end products.

4. How often does the SFA receive credit for the value of USDA Foods? Check all that apply.

= Monthly 00 End of the school year
L] Quarterly L1 Other

5. How is the SFA credited for the value of USDA Foods? Check all that apply.

Invoice Reductions [ Discounts
1 Refunds O Other
FSMC Contract Review Form Page 3 of 10

Updated 8.22.2025



Does the FSMC ensure that SFA retains ownership of all USDA Foods, including
processed end products, if applicable?
Yes LI No

Does the SFA/FSMC use USDA Foods to the maximum extent in quantities that can be
used and stored without waste?
Yes ] No

What is the SFA’s beginning entitlement balance? $ 346.061
What is the SFA’s current entitlement balance? $ 191740.70

When substituting, does the FSMC use commercially purchased foods of the same
generic identity, of U.S. origin, and of equal or better quality than the USDA Foods in the
SFA's School Nutrition Program?

Yes [ No

Does the FSMC use all donated ground beef, ground pork, and all processed end
products in the SFA’s food service without substitution?
Yes LI No

SFA Comments — Provide a rationale for all responses in USDA Foods:

Iv.

V.

FSMC provides commodity credit information with monthly invoice.

Inventory

Does the FSMC have an organized method for storing, preserving, and accounting for the
SFA’s food inventory?

Yes [J No

Are the food items stored in a manner consistent with all health and safety rules that
apply to the stored items?

Yes I No

SFA Comments — Provide a rationale for all responses in Inventory:

SFA site managers purchase, retain, and take a physical inventory weekly. All storage locations are neat, clean, and organized.

Financial Procedures

(Attach the latest FSMC invoice and supporting documentation. This will be
the invoice that is utilized to complete section V. Financial Procedure of the
current FSMC contract review.)

FSMC Contract Review Form Page 4 of 10
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1. Do the daily meal count records accurately reflect the counts of student, adult meals and
a la carte sales by meal type and eligibility category?

Yes [J No

2. Does the SFA have a backup system to ensure that all counting and claiming data is
maintained?
Yes L] No

Describe the system:

FSMC backup system coincides with SFA; class rosters are used as backup system.

3. Does the FSMC maintain records to support the claims for monthly reimbursement,
Daily Record/Accuclaim information, and provide them to the SFA promptly?
Yes 1 No

4. Does the FSMC maintain records to support meal count records for other meals not
covered by the claim (adult meals, alternative meals)?
Yes (1 No

5. Does the SFA maintain responsibility for submitting claims for reimbursement?
Yes 1 No

Provide the name and title of the person responsible for submission.
Name: Amanda Mejia
Title: Child Nutrition Secretary

6. Does the FSMC monthly invoice reconcile with the point of service (POS) Daily
Record/Accuclaim Report for each month?

= Yes 0 No

7. Do the FSMC food service daily income records, such as end-of-day POS reports,
accurately reflect the revenue received by meal type (student meals, adult meals, a la
carte, etc.)?

Yes L] No

8. Has the SFA received all applicable discounts, credits, and rebates from the FSMC?
Yes [1No

9. Does the FSMC ensure that all invoice statements are accurate and that unallowable
costs and duplicative services are not billed to the SFA?

Yes [J No
10. Does all income to the program accrue to the nonprofit school food service account?
Yes 1 No
FSMC Contract Review Form Page50f10
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11. Does the FSMC provide the SFA with all information and documentation needed for the
SFA to calculate its program and non-program revenue and cost proportion as required

by regulations? (For example, POS records, cost-per-meal data, and inventory or
financial reports).

= Yes ] No
12. Does the FSMC utilize the correct meal equivalency factor (MEF)?
Yes 1 No

List the MEF: $4 99

13. Does the FSMC accurately charge the number of meals claimed to the SFA at the fixed
rate?

Yes 1 No

SFA Comments — Provide a rationale for all responses in Financial Procedures:

FSMC invoice is generated based on POS register system and maintained by SFA.

VI. Financial — Procurement

1. Does the FSMC follow the SFA’s internal process to ensure that foods are procured in
compliance with the Buy American provision?
= Yes 1 No

2. Does the FSMC provide sufficient documentation for the SFA to determine if all
procurement was conducted correctly and in compliance with all applicable regulations?

= Yes ] No

SFA Comments — Provide a rationale for all responses in Financial - Procurement:

FSMC obtains procurement information that is compliant with food standards and site managers place food orders based on purchasing standards.

VII.  Sanitation and Safety Procedures

1. Does the FSMC have a Hazard Analysis and Critical Control Point (HACCP) plan, and is
there confirmation of its implementation?

= Yes [J No
2. Do employees practice safe food-handling procedures?
Yes I No
3. Does the FSMC ensure that all facilities have health inspections as required by law?
Yes 1 No
FSMC Contract Review Form Page 6 of 10

Updated 8.22.2025



4. Are facilities and equipment adequately maintained for safety and sanitation?

Yes 1 No

5. Isthe FSMC’s use of the facilities consistent with the facility use clauses included in the
contract?
Yes U No

SFA Comments — Provide a rationale for all responses in Sanitation and Safety Procedures:

Recent health inspection posted. All staff are up-to-date with food handler certification and are maintaining food safety standards.

VIII. Local Wellness Policy

1. Does the FSMC follow the SFA's local wellness policy?
= Yes (1 No

SFA Comments — Provide a rationale for how the FSMC is following the SFA local wellness
policy.

Meals are compliant with food standards, such as whole grains, fresh fruit and vegetables, and milk varieties. Special dietary needs are met.

IX. Staffing

1. Isthe FSMC's staffing plan consistent with the staffing clauses included in the contract?
= Yes [ No

# FSMC employees in contract: 5
# FSMC current employees: 4

2. If there are FSMC vacancies, is there a plan for the FSMC to come into staffing
compliance per the contract?
= Yes

00 No — submit a staffing plan in the rationale section.

3. Are the District and FSMC paying for staff according to the approved transition plan?

= Yes U No

4. Does the FSMC ensure that all School Nutrition staff have the required training
annually?
= Yes LI No

5. Does the FSMC ensure that the School Nutrition Program employees adhere to the
USDA professional standards and continuing education training requirements as
required by federal regulations (7 CFR 210.30)?

Yes LI No

FSMC Contract Review Form
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6. Does the FSMC maintain documentation that demonstrates compliance with the School

Nutrition Director’s position and tracks continuing education for all School Nutrition
staff?

= Yes 1 No

SFA Comments — Provide a rationale for all responses in Staffing:

Location recently seeking a new manager for site; job posted last week and interviews are currently being scheduled.

X. Record Retention

1. Does the FSMC coordinate with the SFA to transfer all records to long-term storage?
Yes L1 No

2. Does the FSMC provide all documentation demonstrating that the SFA complies with all
local, state, and federal regulations?

= Yes ] No

SFA Comments — Provide a rationale for all responses in Record Retention:

SFA records are stored at site locations by SFA staff and overflow records are at CN warehouse maintained by SFA staff.

XI. Contractual Requirements

1. Does the FSMC operate the program(s) contracted as defined by the terms of the
contract?

Yes 1 No

2. Were additional terms and conditions included that are outside of the executed contract?
[J Yes No

3. Have all corrections been made as required, if problems were noted during the
Administrative Review and/or Procurement Review?
= Yes LI No

4. Did the SFA delegate any responsibilities not permitted by the contract Exhibit Q to the
FSMC?
[ Yes — list what was delegated in the rationale in the comment box below.
= No

5. Does the SFA monitor the FSMC's food service operations by performing periodic on-site
visits to ensure that the food service conforms with program regulations and that
program review and audit findings are resolved?
= Yes U No

FSMC Contract Review Form Page 8 of 10
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6. Is documentation of monitoring maintained by the SFA?
Yes
I No

7. If there were findings, did they get resolved?
Yes I No

SFA Comments — Provide a rationale for all responses in Contractual Requirements:

Periodic on-site visits to school cafeterias occur randomly to ensure

contractual requirements are being maintained and SFA retains all
monitoring forms.

XII. Results of Review

1. Isa Corrective Action Plan (CAP) required?
] Yes No

SFA Comments — Provide a rationale for the plan and what sections will be reviewed:

XIII. Corrective Action Plan
1. Was the CAP completed with a follow-up review within 45 days?
[ Yes 1 No N/A

Date the follow-up review was completed:

2. Have all the items been resolved, and is the FSMC contract compliant?
[ Yes 1 No N/A

SFA Comments — Provide a rationale for all responses in CAP:

FSMC Contract Review Form
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XIV: Attestation and Signatures:

I attest that this information is true and accurate and complete to the best of my knowledge.
This information has been shared with the FSMC partner, as determined by the date below.

bit KA

Signature of SFA Designee

M{eli 6rw/(!

Printed Name of SFA Designee
CFO
Title of SFA Designee

02/05/2026

Date

FSMC Contract Review Form
Updated 8.22.2025

7;»7@ Lee

Sign&ture of FSMC Designee

Tonya Lee

Printed Name of FSMC Designee

Foodservice Director

Title of FSMC Designee
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g Rl 400340500 Midway ISD Castieman Creek Elem [L00021896] - CCE ~ & ProductionPacket il e

Committed Res:

€ CCE 8Y 25-26 - Cycle 1 - Week 2

Day 02-04-2026 Wednesday v Forcasted Offered Actual @ :10% Overproduction
Reimbursable 365 446 364 .
Period Lunch v AlaCarte: 34 0 26 5%-10% Overproduction
Adult: 4 0 1
Total: 404 446 391
OFFERED
NUMBER NAME SERVING SIZE PLANNED PREP ON HAND AMOUNT PHEP WASTE LEFT OVER AMT USED/SERVED NEXT
REIM ALG  ADULT  TOTAL REIM ALC  ADULT  TOTAL REIM ALC  ADULT  TOTAL REIM ALC  ADUIT  TOTAL
M51578 PIZZA 16" CHZ WG 2.0 @ 18 cut 136 13 3 152 0 145 o 0 148 0 30 115 0 1 116 115 0 1 118
M53000 PIZZA 16" P/B PEPPERONI WG 2.0 18 cut 178 13 1 192 0 230 0 0 230 0 12 192 2 0 216 102 26 0 218
M50309 SDW BD AR, UNCRUST (PREM) PBJ GRPWG ... 1 each 52 8 0 ) 0 70 [} 0 70 0 13 57 0 0 57 57 0 0 57
MB904Q VEG: POTATG, TATER TOTS (MCCAIN) 1/2C 12 cup 298 0 0 298 0 304 0 0 304 0 0 304 0 0 304 304 0 0 304
M51485 VEG: BEANS, Green Fz 1/2c @ 172 cup 28 0 0 28 o 45 0 0 45 6 0 30 o 0 39 39 0 0 39
59098 FRUIT: CUP, APPLE ORANGE GRAPES 1/2C 1 serving 8 85 0 147 0 0 147 12 135 0 0 135 135 0 0
M50793 FRUIT: APPLESAUCE, AP 1/2¢ 172 cup 102 102 0 145 0 0 148 0 148 0 0 148 148 0 0
M50979 JUICE S, APPLE 100% 4FLOZ CARTON @ 1 each 206 208 0 288 0 0 288 88 200 0 0 200 200 0 0
A3166 COND PC KETCH (LOW NA)) 9G HEINZ L ] 1each 336 [¢] 0 336 0 300 o 0 300 0 100 200 o 0 200 200 0 o 200
M50055 COND PC Mayonnaise 12g 1 each 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 o 0
M50284 COND PG Mustard 6g 1 each 0 0 0 0 o 0 0 0 0 0 0 0 0 0 0 0 0 0 0
M50623 COND PC Drsg ftalian 12g 1 each 0 0 0 0 o 0 6 0 o 0 0 [ 0 0 0 0 8 0 0
M50624 COND PC Drsg Ranch 12g 1 each 177 0 0 177 o 0 0 0 0 0 i 0 0 0 0 o 0 0 [
Ms3222 COND PC Margarine 5g 1 each o 0 0 0 0 0 o 0 0 0 0 0 0 0 0 0 0 0 o
W 1 carton 235 0 0 235 0 301 o 0 30 0 112 189 0 0 189 189 0 0 189
M53465 MILK SS, 1% WHITE 8 FLOZ PLAGE HOLDER (... 1 carlon 50 0 o 50 o a0 0 0 o0 o 72 8 0 0 18 18 0 0 18




Annual USDA Foods/Commodity Reconciliation

Midway ISD 2025-2026 Monthly Commodity Allocations / Usage

WBSMC K-1 -Li
: FFAVORS 2 & P-Link Totals
Allocation Processing

Starting Balances S 346,061 281,400

346,061

6/26/25 - 7/23/25 384.14 177.96 562.10
7/24/25 - 8/20/25 3,659.30 10,289.30 13,948.60
8/21/25 - 10/1/25 7,574.22 38,579.55 46,153.77
10/2/25 - 10/29/25 4,252.72 21,197.50 25,450.22
10/30/25 - 11/26/25 2,125.22 25,526.93 27,652.15
11/27/25-12/31/25 923.22 16,644.59 17,567.81
1/1/26 - 1/28/26 22,985.15

1/29/26 - 2/25/26
2/26/26 - 4/1/26
4/2/26 - 4/29/26
4/30/26 - 5/27/26
5/28/26 - 7/1/26
[Total Credit Used

' 129,951.48
151,448.02

2436832

191,740.70

RS- [0 |0 [ [ [ [ [ [ [ [ [ R

$
$
s
s
s
s
S
5,449.50 | $ 17,535.65
)
s
5
s
5
$
$

LR - |0 | [ [ [ | [ [0 [ [ [0 R

Total Ending Balance 40,292.68

Dates FFAVORS K-12 P-Link Totals
6/26/25 - 7/2/25 3 209.20 [ $ - 3 - |s 209.20
7/3/25 - 7/9/25 $ 174.94 | ¢ - $ - s 174.94
7/10/25-7/16/25 | $ - $ 5 3 - s -
7/17/25-7/23/25 | $ - $ . $ 177.96 | $ 177.96
6/26/25-7/23/25 | $ 384.14 | $ - s 177.96 | $ 562.10
7/24/25-7/30/25 | $ - s 12.39 | $ - s 12.39
7/31/25-8/6/25 |$ - $ - $ - $ =
8/7/25-8/13/25 |$ 2,752.62 | $ 3,034.85 | $ 1,409.81 | $ 7,197.28
8/14/25-8/20/25 | ¢ 906.68 | $ 3,218.70 | $ 2,613.55 | $ 6,738.93
7/24/25 - 8/20/25 | $ 3,659.30 | $ 6,265.94 | $ 4,023.36 | $ 13,948.60
8/21/25-8/27/25 | $ 1,289.52 | $ 436831 | ¢ 3,650.99 | $ 9,308.82
8/28/25-9/3/25 |$ 373.81($ 481778 | ¢ 2,810.88 | $ 8,002.47
9/4/25-9/10/25 |$ 1,049.34 | $ 2,877.96 | $ 2,733.20 | ¢ 6,660.50
9/11/25-9/17/25 | $ 1,734.50 | $ 2,719.11 | $ 2,784.08 | ¢ 7,237.69
9/18/25-9/24/25 | $ 1,729.74 | $ 3,208.30 | $ 3,459.59 | $ 8,397.63
9/25/25-10/1/25 | $ 1,397.31 | $ 2,635.70 | $ 2,513.65 | $ 6,546.66
8/21/25-10/1/25 | $ 7,574.22 | $ 20,627.16 | $ 17,952.39 | $ 46,153.77
10/2/25-10/8/25 | $ 1,161.22 | $ 2,472.95 | $ 2,392.42 | $ 6,026.59
10/9/25 - 10/15/25 | $ 1,377.84 | $ 3,148.78 | $ 2,868.82 | $ 7,395.44
10/16/25 - 10/22/25 | $ 708.27 | $ 2,735.06 | $ 2,986.87 | $ 6,430.20
10/23/25 - 10/29/25 | $ 1,005.39 | $ 2,214.03 | $ 2,378.57 | $ 5,597.99
10/2/25 - 10/29/25 | $ 4,252.72 | $ 10,570.82 | $ 10,626.68 | $ 25,450.22
10/30/25-11/5/25 | $ 766.71 | $ 3,041.29 | $ 3,231.59 | $ 7,039.59
11/6/25-11/12/25 |$ 1,191.23 [ $ 3,304.10 | $ 2,509.25 | $ 7,004.58
11/13/25-11/19/25 | $ 167.28 | $ 3,534.23 | $ 2,096.24 | $ 5,797.75
11/20/25 - 11/26/25 | $ - |s 492584 | $ 2,884.39 | $ 7,810.23
10/30/25 - 11/26/25 | $ 2,125.22 | $ 14,805.46 | $ 10,721.47 | $ 27,652.15
11/27/25-12/3/25 |$ 236.62 | $ - s - s 236.62
12/4/25 -12/10/25 |$ 686.60 | $ 3,541.38 | $ 2,596.70 | $ 6,824.68
12/11/25 - 12/17/25 | $ - s 3,090.07 | $ 2,038.42 | $ 5,128.49
12/18/25 - 12/24/25 | $ - s 2,953.10 | $ 2,42492 | $ 5,378.02
12/25/25-12/31/25 | $ - |s - s - s -
11/27/25 - 12/31/25 | $ 923.22 | $ 9,584.55 | $ 7,060.04 | $ 17,567.81
1/1/26 - 1/7/26 $ 43851 | ¢ - s - s 43851
1/8/26 -1/14/26 | $ 1,314.11 | $ 2,812.37 | $ 2,672.64 | $ 6,799.12
1/15/26 -1/21/26 | $ 2,143.95 | $ 2,855.21 | $ 2,377.00 | $ 7,376.16
1/22/26-1/28/26 | S 1,552.93 | § 3,558.80 | § 3,259.63 | § 8,371.36
1/1/26-1/28/26 |$ 5,449.50 | $ 9,226.38 | $ 8,309.27 | $ 22,985.15




Client Credited on Monthly Invoice

1/29/26 - 2/4/26

2/5/26 - 2/11/26

2/12/26 - 2/18/26

2/19/26 - 2/25/26

Dates FFAVORS K-12 P-Link Totals
6/26/25-7/2/25 $ - $ - $ - $ -
7/3/25-7/9/25 $ = $ = $ = $ =
7/10/25 - 7/16/25 $ = $ = $ > $ 2
7/17/25 - 7/23/25 $ : $ = $ = $ :
JULY $ = $ = $ = $ -
7/24/25 - 7/30/25 $ . $ : $ - $ z
7/31/25 - 8/6/25 $ - $ = $ = $ =
8/7/25 - 8/13/25 $ 2,752.62 | $ 3,024.85 | $ 1,409.81 | $ 7,187.28
8/14/25 - 8/20/25 $ - $ - $ - $ -
AUGUST $ 2,752.62 | $ 3,024.85 | $ 1,409.81 | $ 7,187.28
8/21/25 - 8/27/25 $ 2,106.20 | $ 7,587.01 | $ 6,264.54 | $ 16,047.75
8/28/25 -9/3/25 $ 373.81 | $ 4,817.78 | $ 2,810.88 | $ 8,002.47
9/4/25 -9/10/25 $ 1,049.34 | $ 2,877.06 | $ 2,733.20 | $ 6,660.50
9/11/25 -9/17/25 $ 1,734.50 | $ 2,710.11 | $ 2,784.08 | $ 7,237.69
9/18/25-9/24/25 $ 2,113.88 | $ 3,230.60 | $ 6,634.00 | $ 11,978.57
9/25/25 - 10/1/25 $ 1,397.31 | $ 2,635.70 | $ 2,513.65 | $ 6,546.66
true up $ - $ (2,996.45)| $ (2,996.45)
SEPTEMBER $ 8,865.04 | $ 44,612.15 | $ 53,477.19
10/2/25 - 10/8/25 $ 1,161.22 | $ 2,472.95 | $ 2,302.42 | $ 6,026.59
10/9/25 - 10/15/25 $ 1,377.84 | $ 3,148.78 | $ 2,868.82 | $ 7,395.44
10/16/25 - 10/22/25 $ 708.27 | $ 2,735.06 | $ 2,086.87 | $ 6,430.20
10/23/25 - 10/29/25 $ 1,005.39 | $ 2,214.03 | $ 2,378.57 | $ 5,597.99
OCTOBER $ 4,252.72 | $ 10,570.82 | $ 10,626.68 | $ 25,450.22
10/30/25 -11/5/25 $ 766.71 | $ 3,041.29 | $ 790.99 | $ 4,598.99
11/6/25-11/12/25 $ 1,191.23 | $ 3,304.10 | $ 2,500.25 | $ 7,004.58
11/13/25-11/19/25 $ 167.28 | $ 3,534.23 | $ 2,006.24 | $ 5,797.75
11/20/25 - 11/26/25 $ - $ 4,925.84 | $ 5,324.99 | $ 10,250.83
NOVEMBER $ 2,125.22 | § 14,805.46 | $ 10,721.47 | $ 27,652.15
11/27/25 - 12/3/25 $ 236.62 | $ - $ - $ 236.62
12/4/25 - 12/10/25 $ 686.60 | $ 3,541.38 | $ 2,506.70 | $ 6,824.68
12/11/25-12/17/25 $ - $ 3,090.07 | $ 2,038.24 | $ 5,128.31
12/18/25-12/24/25 $ - $ 2,053.10 | $ 2,424.92 | $ 5,378.02
12/25/25 - 12/31/25 $ - $ = $ = $ =
DECEMBER $ 923.22 [ $§ 9,584.55 | % 7,059.86 | $ 17,567.63
1/1/26 - 1/7/26 $ 438.51 | $ - $ . $ 438.51
1/8/26 - 1/14/26 $ 1,314.11 | $ 2,812.37 | $ 2,672.64 | $ 6,799.12
1/15/26 - 1/21/26 $ 2,143.95 | $ 2,855.21 | $ 2,377.00 | $ 7,376.16
1/22/26 - 1/28/26 $ 1,552.93 | $ 3,558.80 | $ 3,259.63 | $ 8,371.36
JANUARY $ 544950 [ $ 9,226.38 | $ 8,309.27 | $ 22,085.15
$ $ $
$ $ $
$ $ $
$ $ $
$ $ $

FEBRUARY




aramark 2

INVOICE

Please Remit Payment to:

TO Aramark Chicago Lockbox
27310 Network Place
Chicago, IL 60673-1273
Midway Independent School District
183885 Woodway Drive, Woodway, TX, USA
Woodway, TX 76712
Profit Center: 400340500 - Midway ISD
Invoice Number: 400340500-001333
Invoice Date: 1/28/2026
Date Range 1/7/2026 to 1/28/2026
P.O. No: January 2026 Invoice
Fagr additional information on this Invoice, please contact: PLEASE PAY THIS AMOUNT
Tanya Lee 254-761-5624 x1501, 186,480.48
tonya.lee@midwayisd.org
LSaIe Date Description Count Rate Gross Amount
1/7/2026 to Meal Sales Charges
1282026  preakfast 27,363.00 $1.554000 $42,522.11
Lunch 52,298.00 $2.667800 $139,520.55
Snack 1,407.00 $1.087800 $1,530.52
Equivalents 9,705.51 $2.667800 $25,892.45
90,773.51 $209,465.63
Client Expense Credit
Commodity Receipts ($22,985.15)

($22,985.15)

Net Amount: $186,480.48
Tax: $0.00
Total Amount: $186,480.48

Terms: Due Upon Presentation

Make checks payable to Aramark Services, Inc.

Important

Please include invoice number and remittance
copy with your payment to ensure proper credit to
your account
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aily *

Emtree
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= Seaem 400340500 Midway ISD Castieman Creek Elem [LO0021896] - CCE ~ & Production Packet {1 e

@ Cai

@ > S + Cor i Res S
hu_ € CCE SY 25-26 - Cycle 1 - Wesk 2
Day 02-04-2026 Wednesday v Forcasted Offered Actual @ :10% Overproduction
@ Reimbursable 366 446 364 S350 Overmdiii
Period Lunch v Ala Carte: 34 0 26 = Sl
EY) Adult: 4 0 1
Total: 404 446 391
OFFERED
NUMBER NAME SERVING SIZE PLANNED PREP ON HAND AMOUNT PREP WASTE LEFT OVER AMT USED/SERVED NEXT
REIM ALG  ADULT  TOTAL REIM A ADULT TOTAL REIM ALC  ADULT  TOTAL REIM ALC  ADUIT  TOTAL
[ O AT e %)
M51578 PIZZA 16" CHZ WG 2.0 @ 178 cut 136 13 3 152 0 146 o 0 148 0 30 115 0 1 116 115 0 1 118
M53000 PIZZA 16" P/B PEPPERONI WG 2.0 178 cut 178 13 1 192 0 230 0 0 230 0 12 192 2 0 218 102 26 0 218
M50309 SDW BD AR, UNCRUST (PREM) PBJ GRPWG ... 1 each 52 8 0 ) 0 70 [} 0 70 0 13 57 0 0 57 57 0 0 57
R e e R
M69042 VEG: POTATG, TATER TOTS (MCCAIN) 1/2C 12 cup 298 0 0 298 0 304 0 0 304 0 0 304 0 0 304 304 0 0 304
M51485 VEG: BEANS, Green Fz 1/2c @ 172 cup 28 0 0 28 o 45 0 0 45 6 0 30 0 0 39 39 0 0 39
59098 FRUIT: CUP, APPLE ORANGE GRAPES 1/2C 1 serving 8 85 0 147 0 0 147 12 135 0 0 135 135 0 0 135
M50793 FRUIT: APPLESAUCE, AP 1/2¢ 172 cup 102 102 0 148 0 0 148 0 148 0 0 148 148 0 0 148
M50979 JUICE S, APPLE 100% 4FLOZ CARTON @ 1 each 206 208 0 288 0 0 288 88 200 0 0 200 200 0 0 200
e eawy wog
A3166 COND PC KETCH (LOW NA)) 9G HEINZ L ] 1each 336 [¢] 0 336 0 300 o 0 300 0 100 200 k1] 0 200 200 0 o 200
M50055 COND PC Mayonnaise 12g 1 each 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 o ]
M50284 COND PG Mustard 6g 1 each 0 0 o 0 o 0 0 0 0 0 0 0 0 0 0 0 0 0 0
M50823 COND PC Drsg ftalian 12g 1 each 0 0 o o o 0 0 0 o 0 0 [ 0 0 0 0 8 0 0
M50524 COND PC Drsg Ranch 12g 1 each 177 0 0 177 o 0 0 0 0 0 0 0 0 0 0 o 0 0 [
M53222 COND PC Margarine 5g 1 each o 0 0 0 0 0 o [ 0 0 0 0 0 0 0 0 o 0 o
M51096 MILK S8, SKIM CHOC 8 FLOZ PLACE HOLDE... 1 carton 235 0 0 235 0 301 [ 0 30 o 112 189 0 0 189 189 0 0 189

153465 MILK 88, 1% WHITE 8 FLOZ PLACE HOLDER{... 1carion 50 4] 4] 50 o 20 o] 0 op 0 72 18 0 0 18 18 0 ] 18




Annual USDA Foods/Commodity Reconciliation

Midway ISD 2025-2026 Monthly Commodity Allocations / Usage

WBSMC K-1 -Li
: FFAVORS 2 & P-Link Totals
Allocation Processing

Starting Balances S 346,061 281,400

346,061

6/26/25 - 7/23/25 384.14 177.96 562.10
7/24/25 - 8/20/25 3,659.30 10,289.30 13,948.60
8/21/25 - 10/1/25 7,574.22 38,579.55 46,153.77
10/2/25 - 10/29/25 4,252.72 21,197.50 25,450.22
10/30/25 - 11/26/25 2,125.22 25,526.93 27,652.15
11/27/25-12/31/25 923.22 16,644.59 17,567.81
1/1/26 - 1/28/26 22,985.15

1/29/26 - 2/25/26
2/26/26 - 4/1/26
4/2/26 - 4/29/26
4/30/26 - 5/27/26
5/28/26 - 7/1/26
[Total Credit Used

' 129,951.48
151,448.02

2436832

191,740.70

RS- [0 |0 [ [ [ [ [ [ [ [ [ R

$
$
s
s
s
s
S
5,449.50 | $ 17,535.65
)
s
5
s
5
$
$

LR - |0 | [ [ [ | [ [0 [ [ [0 R

Total Ending Balance 40,292.68

Dates FFAVORS K-12 P-Link Totals
6/26/25 - 7/2/25 3 209.20 [ $ - 3 - |s 209.20
7/3/25 - 7/9/25 $ 174.94 | ¢ - $ - s 174.94
7/10/25-7/16/25 | $ - $ 5 3 - s -
7/17/25-7/23/25 | $ - $ . $ 177.96 | $ 177.96
6/26/25-7/23/25 | $ 384.14 | $ - s 177.96 | $ 562.10
7/24/25-7/30/25 | $ - s 12.39 | $ - s 12.39
7/31/25-8/6/25 |$ - $ - $ - $ =
8/7/25-8/13/25 |$ 2,752.62 | $ 3,034.85 | $ 1,409.81 | $ 7,197.28
8/14/25-8/20/25 | ¢ 906.68 | $ 3,218.70 | $ 2,613.55 | $ 6,738.93
7/24/25 - 8/20/25 | $ 3,659.30 | $ 6,265.94 | $ 4,023.36 | $ 13,948.60
8/21/25-8/27/25 | $ 1,289.52 | $ 436831 | ¢ 3,650.99 | $ 9,308.82
8/28/25-9/3/25 |$ 373.81($ 481778 | ¢ 2,810.88 | $ 8,002.47
9/4/25-9/10/25 |$ 1,049.34 | $ 2,877.96 | $ 2,733.20 | ¢ 6,660.50
9/11/25-9/17/25 | $ 1,734.50 | $ 2,719.11 | $ 2,784.08 | ¢ 7,237.69
9/18/25-9/24/25 | $ 1,729.74 | $ 3,208.30 | $ 3,459.59 | $ 8,397.63
9/25/25-10/1/25 | $ 1,397.31 | $ 2,635.70 | $ 2,513.65 | $ 6,546.66
8/21/25-10/1/25 | $ 7,574.22 | $ 20,627.16 | $ 17,952.39 | $ 46,153.77
10/2/25-10/8/25 | $ 1,161.22 | $ 2,472.95 | $ 2,392.42 | $ 6,026.59
10/9/25 - 10/15/25 | $ 1,377.84 | $ 3,148.78 | $ 2,868.82 | $ 7,395.44
10/16/25 - 10/22/25 | $ 708.27 | $ 2,735.06 | $ 2,986.87 | $ 6,430.20
10/23/25 - 10/29/25 | $ 1,005.39 | $ 2,214.03 | $ 2,378.57 | $ 5,597.99
10/2/25 - 10/29/25 | $ 4,252.72 | $ 10,570.82 | $ 10,626.68 | $ 25,450.22
10/30/25-11/5/25 | $ 766.71 | $ 3,041.29 | $ 3,231.59 | $ 7,039.59
11/6/25-11/12/25 |$ 1,191.23 [ $ 3,304.10 | $ 2,509.25 | $ 7,004.58
11/13/25-11/19/25 | $ 167.28 | $ 3,534.23 | $ 2,096.24 | $ 5,797.75
11/20/25 - 11/26/25 | $ - |s 492584 | $ 2,884.39 | $ 7,810.23
10/30/25 - 11/26/25 | $ 2,125.22 | $ 14,805.46 | $ 10,721.47 | $ 27,652.15
11/27/25-12/3/25 |$ 236.62 | $ - s - s 236.62
12/4/25 -12/10/25 |$ 686.60 | $ 3,541.38 | $ 2,596.70 | $ 6,824.68
12/11/25 - 12/17/25 | $ - s 3,090.07 | $ 2,038.42 | $ 5,128.49
12/18/25 - 12/24/25 | $ - s 2,953.10 | $ 2,42492 | $ 5,378.02
12/25/25-12/31/25 | $ - |s - s - s -
11/27/25 - 12/31/25 | $ 923.22 | $ 9,584.55 | $ 7,060.04 | $ 17,567.81
1/1/26 - 1/7/26 $ 43851 | ¢ - s - s 43851
1/8/26 -1/14/26 | $ 1,314.11 | $ 2,812.37 | $ 2,672.64 | $ 6,799.12
1/15/26 -1/21/26 | $ 2,143.95 | $ 2,855.21 | $ 2,377.00 | $ 7,376.16
1/22/26-1/28/26 | S 1,552.93 | § 3,558.80 | § 3,259.63 | § 8,371.36
1/1/26-1/28/26 |$ 5,449.50 | $ 9,226.38 | $ 8,309.27 | $ 22,985.15




Client Credited on Monthly Invoice

1/29/26 - 2/4/26

2/5/26 - 2/11/26

2/12/26 - 2/18/26

2/19/26 - 2/25/26

Dates FFAVORS K-12 P-Link Totals
6/26/25-7/2/25 $ - $ - $ - $ -
7/3/25-7/9/25 $ = $ = $ = $ =
7/10/25 - 7/16/25 $ = $ = $ > $ 2
7/17/25 - 7/23/25 $ : $ = $ = $ :
JULY $ = $ = $ = $ -
7/24/25 - 7/30/25 $ . $ : $ - $ z
7/31/25 - 8/6/25 $ - $ = $ = $ =
8/7/25 - 8/13/25 $ 2,752.62 | $ 3,024.85 | $ 1,409.81 | $ 7,187.28
8/14/25 - 8/20/25 $ - $ - $ - $ -
AUGUST $ 2,752.62 | $ 3,024.85 | $ 1,409.81 | $ 7,187.28
8/21/25 - 8/27/25 $ 2,106.20 | $ 7,587.01 | $ 6,264.54 | $ 16,047.75
8/28/25 -9/3/25 $ 373.81 | $ 4,817.78 | $ 2,810.88 | $ 8,002.47
9/4/25 -9/10/25 $ 1,049.34 | $ 2,877.06 | $ 2,733.20 | $ 6,660.50
9/11/25 -9/17/25 $ 1,734.50 | $ 2,710.11 | $ 2,784.08 | $ 7,237.69
9/18/25-9/24/25 $ 2,113.88 | $ 3,230.60 | $ 6,634.00 | $ 11,978.57
9/25/25 - 10/1/25 $ 1,397.31 | $ 2,635.70 | $ 2,513.65 | $ 6,546.66
true up $ - $ (2,996.45)| $ (2,996.45)
SEPTEMBER $ 8,865.04 | $ 44,612.15 | $ 53,477.19
10/2/25 - 10/8/25 $ 1,161.22 | $ 2,472.95 | $ 2,302.42 | $ 6,026.59
10/9/25 - 10/15/25 $ 1,377.84 | $ 3,148.78 | $ 2,868.82 | $ 7,395.44
10/16/25 - 10/22/25 $ 708.27 | $ 2,735.06 | $ 2,086.87 | $ 6,430.20
10/23/25 - 10/29/25 $ 1,005.39 | $ 2,214.03 | $ 2,378.57 | $ 5,597.99
OCTOBER $ 4,252.72 | $ 10,570.82 | $ 10,626.68 | $ 25,450.22
10/30/25 -11/5/25 $ 766.71 | $ 3,041.29 | $ 790.99 | $ 4,598.99
11/6/25-11/12/25 $ 1,191.23 | $ 3,304.10 | $ 2,500.25 | $ 7,004.58
11/13/25-11/19/25 $ 167.28 | $ 3,534.23 | $ 2,006.24 | $ 5,797.75
11/20/25 - 11/26/25 $ - $ 4,925.84 | $ 5,324.99 | $ 10,250.83
NOVEMBER $ 2,125.22 | § 14,805.46 | $ 10,721.47 | $ 27,652.15
11/27/25 - 12/3/25 $ 236.62 | $ - $ - $ 236.62
12/4/25 - 12/10/25 $ 686.60 | $ 3,541.38 | $ 2,506.70 | $ 6,824.68
12/11/25-12/17/25 $ - $ 3,090.07 | $ 2,038.24 | $ 5,128.31
12/18/25-12/24/25 $ - $ 2,053.10 | $ 2,424.92 | $ 5,378.02
12/25/25 - 12/31/25 $ - $ = $ = $ =
DECEMBER $ 923.22 [ $§ 9,584.55 | % 7,059.86 | $ 17,567.63
1/1/26 - 1/7/26 $ 438.51 | $ - $ . $ 438.51
1/8/26 - 1/14/26 $ 1,314.11 | $ 2,812.37 | $ 2,672.64 | $ 6,799.12
1/15/26 - 1/21/26 $ 2,143.95 | $ 2,855.21 | $ 2,377.00 | $ 7,376.16
1/22/26 - 1/28/26 $ 1,552.93 | $ 3,558.80 | $ 3,259.63 | $ 8,371.36
JANUARY $ 544950 [ $ 9,226.38 | $ 8,309.27 | $ 22,085.15
$ $ $
$ $ $
$ $ $
$ $ $
$ $ $

FEBRUARY




aramark 2

INVOICE

Please Remit Payment to:

TO Aramark Chicago Lockbox
27310 Network Place
Chicago, IL 60673-1273
Midway Independent School District
183885 Woodway Drive, Woodway, TX, USA
Woodway, TX 76712
Profit Center: 400340500 - Midway ISD
Invoice Number: 400340500-001333
Invoice Date: 1/28/2026
Date Range 1/7/2026 to 1/28/2026
P.O. No: January 2026 Invoice
Fagr additional information on this Invoice, please contact: PLEASE PAY THIS AMOUNT
Tanya Lee 254-761-5624 x1501, 186,480.48
tonya.lee@midwayisd.org
LSaIe Date Description Count Rate Gross Amount
1/7/2026 to Meal Sales Charges
1282026  preakfast 27,363.00 $1.554000 $42,522.11
Lunch 52,298.00 $2.667800 $139,520.55
Snack 1,407.00 $1.087800 $1,530.52
Equivalents 9,705.51 $2.667800 $25,892.45
90,773.51 $209,465.63
Client Expense Credit
Commodity Receipts ($22,985.15)

($22,985.15)

Net Amount: $186,480.48
Tax: $0.00
Total Amount: $186,480.48

Terms: Due Upon Presentation

Make checks payable to Aramark Services, Inc.

Important

Please include invoice number and remittance
copy with your payment to ensure proper credit to
your account




Menu Product Sales Summary Report

Midway Independent School District

1-All Schools 1/1/2026 - 1/28/2026
Menu Product ASCP Bulk Sale Group By School
1-All Schools
110 - Chapel Park Elementary
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
ASCP Bulk Sale 669 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
110 - Chapel Park 669 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary Total:
41 - Midway Middle School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
ASCP Bulk Sale 168 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
41 - Midway Middle School 168 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Total:
42 - River Valley Middle School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
ASCP Bulk Sale 239 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
42 - River Valley Middle 239 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
School Total:
Grand Total: 1076 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
2/6/2026 2:34 PM lofl 4.24.0.2189




Menu Product Sales Summary Report
1-All Schools

Midway Independent School District
1/1/2026 - 1/28/2026

Menu Product Snack Meal Group By School
1-All Schools
103 - Speegleville Elementary School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Snack Meal 331 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
103 - Speegleville 331 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary School Total:
Grand Total: 331 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
2/6/2026 2:34 PM lofl 4.24.0.2189




aramark 2y

TO:

Midway Independent School District
13885 Woodway Drive, Woodway, TX, USA
Woodway, TX 76712

INVOICE

Please Remit Payment to:

Aramark Chicago Lockbox
27310 Network Place
Chicago, IL 60673-1273

400340500 - Midway ISD
400340500-001333

Profit Center:
Invoice Number:

Invoice Date: 1/28/2026
Date Range 1/7/2026 to 1/28/2026
P.O. No: January 2026 Invoice
For additional information on this Invoice, please contact: PLEASE PAY THIS AMOUNT
Tonya Lee 254-761-5624 x1501, 186,480.48
tonya.lee@midwayisd.org
Sale Date Description Count Rate Gross Amount
1/7/2026 to Meal Sales Charges
1/28/2026  preakfast 27,363.00 $1.554000 $42,522.11
Lunch 52,298.00 $2.667800 $139,520.55
Snack 1,407.00 $1.087800 $1,530.52
Equivalents 9,705.51 $2.667800 $25,892.45
90,773.51 $209,465.63
Client Expense Credit
Commodity Receipts ($22,985.15)
($22,985.15)
Net Amount; $186,480.48
Tax: $0.00
Total Amount: $186,480.48

Terms: Due Upon Presentation
Make checks payable to Aramark Services, Inc.

Important

Please include invoice number and remittance
copy with your payment to ensure proper credit to
your account



0
(3
N
o

Susan Dowell  1/5/2026  7:15 AM 250 0 On Campus 11:00 AM $0.00 $0.00  $0.00  $90.00

- Delivery
841 0 Carolyn Wynn 1/8/2026  4:30 PM 10 0 oggfv’zfyus 6:00 PM $0.00 $0.00  $0.00  $140.00
833 0 KAYLA TORP  1/10/2026 11:00 AM 51 0 Ogsfvngfyus 1:00 PM $0.00 $0.00  $0.00  $612.00
844 0 Shawna Furman  1/16/2026 10:45 AM 190 0 oggiavrgfy”s 12:00 PM $0.00 $0.00  $0.00  $2,280.00
846 0 Kris Gary 1/21/2026 11:00 AM 412 0 og;?\/“gfyus 1:00 PM $0.00 $0.00 $618.00 $618.00
848 0 Denise  Sampson 1/28/2026  7:00 AM 118 0 oggiavl‘fyus 9:30 AM  $0.00 $0.00  $0.00  $943.50
849 0 Cindy Poynter  1/28/2026  8:00 AM 1 0 ogé:liav”;fyus 9:15AM $0.00 $0.00  $0.00  $310.25
850 0 Cindy Poynter  1/28/2026  9:00 AM 1 0 o’[‘)é:“av’;‘fyus 11:00 AM $0.00 $0.00  $0.00 $2.85
851 0 Annette O'Dell  1/28/2026 10:00 AM 1 0 oggfvr;‘fy”s 1:00 PM $0.00 $0.00  $0.00  $2,465.00
852 0 Birthday Basket  1/28/2026 12:00 PM 413 0 oggiavngfyus 1:00 PM $0.00 $0.00  $0.00  $312.50
Grand Totals
Order ID Guest Count Tax Charge Payment Total

10 1447 $0.00 $0.00 $618.00 $7,774.10



Menu Product Sales Summary Report Midway Independent School District

1-All Schools 1/1/2026 - 1/28/2026
Menu Product Kitchen Staff M Group By School
1-All Schools
00002 - Horizons
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 1 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
00002 - Horizons Total: 1 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

1 - Midway High School

Menu Product Sold Count  Account Cash Check Credit Card Charge Total

Kitchen Staff M 104 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

1 - Midway High School 104 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Total:

101 - Woodway Elementary School

Menu Product Sold Count  Account Cash Check Credit Card Charge Total

Kitchen Staff M 31 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

101 - Woodway Elementary 31 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
School Total:

102 - Hewitt Elementary School

Menu Product Sold Count  Account Cash Check Credit Card Charge Total

Kitchen Staff M 2 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

102 - Hewitt Elementary 2 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
School Total:

103 - Speegleville Elementary School

Menu Product Sold Count  Account Cash Check Credit Card Charge Total

Kitchen Staff M 9 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

103 - Speegleville 9 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary School Total:

2/6/2026 2:34 PM 1lof3 4.24.0.2189




Menu Product Sales Summary Report
1-All Schools

Midway Independent School District
1/1/2026 - 1/28/2026

104 - Spring Valley Elementary School

Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 4 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
104 - Spring Valley 4 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary School Total:
105 - South Bosque Elementary School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 28 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
105 - South Bosque 28 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary School Total:
107 - Castleman Creek Elementary School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 24 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
107 - Castleman Creek 24 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary School Total:
109 - Park Hill Elementary
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 32 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
109 - Park Hill Elementary 32 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Total:
110 - Chapel Park Elementary
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 72 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
110 - Chapel Park 72 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Elementary Total:
41 - Midway Middle School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 10 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
41 - Midway Middle School 10 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
Total:
2/6/2026 2:34 PM 20f3 4.24.0.2189




Menu Product Sales Summary Report Midway Independent School District

1-All Schools 1/1/2026 - 1/28/2026
42 - River Valley Middle School
Menu Product Sold Count  Account Cash Check Credit Card Charge Total
Kitchen Staff M 93 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
42 - River Valley Middle 93 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
School Total:
Grand Total: 410 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

2/6/2026 2:34 PM 3o0f3 4.24.0.2189




Midway Independent School District
1/1/26 - 1/28/26

Serving Line Sales Report
Detailed

Combined Totals

Cashier(s): AMANDAMEJIA, Kathryn. Roskydal, TERONICA.SMITH; AMANDA MEJIA, Kathryn. Wiggins, nicolas.ochoa, REGINA.CHAVEZ, AMANDA MEJIA, CAROLYN. THOMAS,
CHERYL.ANDERSON, latecia.irons; florena moore; David. Wyrick, JENNIFER.WIGGINS, Mosaic; AMANDA MEJIA, JENNIFER.WIGGINS, MARY EDWARDS;
CARMEN.GONZALEZ, rickeysha.bolanos; AMANDAMEJIA, JENNIFER.WIGGINS, melissa.bailey, rickeysha.bolanos; JENNIFER. WIGGINS, VERONICA.PHIFER;
rickeysha. bolanos, yvette linder; AMANDAMEJIA, MARTHA.CHAVEZ, AMANDA MEJIA, megan.johnston, Mosaic, natalie.ashton; AMANDAMEJIA, Meg johnston,
meghan.schlegel, Nat.ashton, norma.whitaker; AMANDAMEJIA, deniz.can, megan.johnston, Mat.ashton, Willie Wright; meghan.schlegel, Samina.Qaisar; AMANDA_MEJIA,
Anita.Ochoa, Katelynn Anantasomboon; Katelynn Anantasomboon; AMANDA MEJIA, ESTHER.VALDEZ, Roslyn.Jefferson; AMANDA_MEJIA, ESTHER VALDEZ, Kenneth.Rasco,
SONIA.RUBIO; SONIA.RUBIO; AMANDA MEJIA, Carrie.Gustafson, Mosaic; AMANDA MEJIA, BELINDA.BRADFORD, LaNae Grigg, MARCY BASS: AMANDA MEJIA,
april. thompson, Carrie.Gustafson, JUNE.GOODNIGHT, LaNae. Grigg: tikiva_ johnsonwashington; SONJLJACKSON

Breakfast Lunch
Oty Cash Account Charge  Credit Card Total Qty Cash Account Charge  Credit Card Total Total

Meal Sales

FREE 13,129 0.00 0.00 0.00 0.00 0.00) 21.372 0.00 0.00 0.00 0.00 0.00 0.00

REDUCED 2435 0.00 0.00 0.00 0.00 0.00] 4,348 0.00 0.00 0.00 0.00 0.00 0.00

PAID 11,799 0.00 5860790 B06.10 0.00 6414.00] 26,167 0.00 6254167 6,105.03 0.00 68,646.70] 75,060.70
Student Subtotal 27,363 000 5807.90 806.10 0.00 6414.00] 51,887 0.00 6254167 6,105.03 0.00 68646.70] 75,0680.70
Adults 128 0.00 285 0.00 0.00 285 487 0.00 557.20 63.30 0.00 620.50 623.35

Tax 0 0.00 0.00 0.00 0.00 000l o 0.00 0.00 0.00 0.00 0.00 0.00
Meal Subtotal 27,492 000 581075 B06.10 0.00 6416.85| 52,354 0.00 6300887 616833 0.00 69,267.20] 75684085
Ala Carte Sales

FREE 199 0.00 276.50 0.00 0.00 276.50) 2,828 15.000 4,924.70 1.75 000 494745] 522395

REDUCED 50 0.00 70.50 0.00 0.00 70.50] 1,043 0.00 1,859.10 2.30 0.00 1,861.40] 1.931.90

PAID 850 000 1,171.50 0.00 0.00 1,171.50] 17,291 0.00 31,394.10 320 0.00 31,397.30] 32,568.80
Student Subtotal 1,009 000  1,51850 0.00 0.00 1,518.50{ 21,162 15.00 38,177.90 13.25 0.00 38,206.15] 3972465
Adults 22 0.00 42.00 0.00 0.00 42.00] 182 0.00 259.25 0.00 0.00 250.25 301.25

Tax 0 0.00 0.00 0.00 0.00 oooy o 0.00 0.00 0.00 0.00 0.00 0.00
Ala Carte Subtotal = 1,121 000  1,560.50 0.00 0.00 1,560.50] 21,344 15.00 38,437.15 13.25 0.00 3846540] 4002590
Total Sales 28,613 000 717125 B06.10 0.00 ?.Q?T.E.Sl 73,698 15.00 101,536.02 6,181.58 0.00 1{1?,?32.6:]' 115,709.95
et il Qy  Cash Check CreditCard  Total Qty  Cash Check CreditCard  Total Total

FREE 20 123.25 0.00 0.00 123.25 117 591.53 0.00 0.00 591.53 714.78

REDUCED 2 14.00 0.00 0.00 14.00 19 25225 50.00 0.00 302.25 316.25

PAID 26 415,26 410.00 0.00 B825.26 109 2,506.50 911.50 0.00 3418.00] 4,243.26
Student Subtotal 48 55251 410.00 0.00 962.51 245 3,350.28 961.50 000 4,311.78| 527429

Adults 10 63.50 85.00 0.00 148.50 28 265.00 195.00 0.00 460.00 608.50
Total 58 616.01 495 00 o.00 141101 273 3,61528 1,156.50 0.00 4,771.78| 588279

Cash Reconciliation Prepaid Revenue Summary

+ Cash Sales Breakfast 0.00 Students  Adults Total
+ Cash Sales Lunch 15.00 + Deposits §,274.29 B08.50  5.882.79

Mosaic POS v4.24.0.2189
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Midway ISD

> SCHOOLNUTRITION -

Menu Advisory Meeting ¢
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Tonya Lee- Director D
/ Terance Hogan-Assistant Director
Taylor Beard-Registered Dietitian
Logan Moore-Campus Chef
' M\ We work together to make sure our schools serve
nutritious and tasty meals to students!
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Name?
School?
Favorite meal from the cafeteria?




ol YYUYL B
WHAT DO YOU LIKE ABOUT SCHOOL FOOD?

. What meals are your favorite?

. What meals would you change or add to our menu?

. Why do you choose to eat or not edat at school?

. What do you think would make our school meals
better?
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WHAT MAKES SCHOOL MEALS HEALTHY?

. 7

Whole grain breads, pasta, and rice (higher in fiber to

make your stomach feel good!)

Fruits at each meals and veggies at every lunch

100% fruit juice

Lower sodium and sugar in pre-packed items

Fortified grains (added in vitamins and minerals to keep

you strong and focused!)




w

THANK YOU!




Menu Advisory Meeting
Meeting Minutes
M 11/6/2025
2:30pm - 3:15pm
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Annual USDA Foods/Commodity Reconciliation

Midway ISD 2024-2025 Monthly Commodity Allocations / Usage

WBSMC K-12 & P-Link
. DOD / FFAVORS ) Totals
Allocation Processing

Starting Balances $ 333,797.00 $ 62,023.00 $ 271,774.00 $ 333,797.00

6/27/24 -7/24/24 S - S - S -
7/25/24 - 8/21/24 ) 554257 | $§ 13,727.75| $ 19,270.32
8/22/24 -9/25/24 S 5,506.79 | $ 2952481 | $ 35,031.60
9/26/24 - 10/23/24 S 1,538.40 | S 22,684.30 | $ 24,222.70
10/24/24 - 11/20/24 S 6,210.77 | S 20,705.58 | $ 26,916.35
11/21/24 - 12/25/24 S 1,602.78 | $ 22,312.89 | $ 23,915.67
12/26/24 -1/22/25 S 3,076.36 | $ 13,605.06 | $ 16,681.42
1/23/25-2/19/25 S 541881 | $ 22,174.02 | $ 27,592.83
2/20/25 - 3/26/25 S 4,04333 | S 24,506.21 | $ 28,549.54
3/27/25 - 4/23/25 S 542892 | $ 20,628.50 | $ 26,057.42
4/24/25-5/21/25 S 2,529.23 | § 15,839.55 | $ 18,368.78
5/22/25 - 6/25/25 S 54791 1] S 138.32 | $ 686.23
Total Credit Used S 41,445.87 $ 205,846.99 $ 247,292.86
Total Ending Balance S 20,577.13 $ 65,927.01 S 86,504.14

Dates FFAVORS K-12 P-Link
6/27/24-7/24/24 |$ - S - |S -
7/25/24-8/21/24 |$ 554257 | $ 7,871.68 | $ 5,856.07
8/22/24-9/25/24 | % 5,506.79 | $ 16,096.73 | $ 13,428.08
9/26/24 -10/23/24 |$ 1,538.40 | $ 10,848.09 | $ 11,836.21
10/24/24 -11/20/24 | $ 6,210.77 | $ 10,831.72 | $ 9,873.86
11/21/24 -12/25/24 | $ 1,602.78 | $ 11,960.98 | $ 10,351.91
12/26/24-1/22/25 | $ 3,076.36 | $ 7,003.60 | $ 6,601.46
1/23/25-2/19/25 |$ 5418.81 S 11,653.66 | $ 10,520.36
2/20/25-3/26/25 |$ 4,04333 | $ 12,044.68 | $ 12,461.53
3/27/25-4/23/25 |$ 542892 | S 10,531.10 | $ 10,097.40
4/24/25-5/21/25 | $ 2,529.23 | $ 7,451.02 | $ 8,388.53
5/22/25-6/25/25 |$ 547.91 | $ 12486 | $ 13.46

$ 41,445.87 $ 106,418.12 $ 99,428.87 247,292.86
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